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THE  INTERSTATES  COVER  45,530  MILES 
OUR  STORY  WENT  A  LOT  EURTHER. 


It  took  exactly  three  days  and  33  in-depth  Washington,  D.C,  Bmeaa  Their  work  \\as 

stories  to  bring  our  readers  up  to  speed  on  so  fer  ahead  of  anything  else  writtai  on  the 

the  history  and  hazards  of  America’s  high-  subject,  that  it  was  published  by  m^  dailies 

way  system.  Our  series.  Interstates  At  The  around  the  nation  and  cited  in  both  U.S. 

Crossroads,  was  the  culmination  of  dozens  News  &  World  Report  and  Time.  We  ctm- 

of  interviews  and  detailed  research  through  gratulate  our  team,  led  by  D.C.  Bureau 

thousands  of  federal  records  by  reporters  staffers  Wendy  Koch  and  \^c  Ostrowidzki, 

from  the  Albany  Times  Union,  the  San  for  demonstrating  that,  at  Hearst 

Antonio  Express-News  and  Hearst’s  Newspqrers,  we  always  go  the  extra  mile. 
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Some  of  the  most 
Exciting  drama  won't  be 
on  Broadway  the  week  of  April  28,  it  will  be  taking  place  at  the 
Waldorf  Astoria  in  New  York.  That's  where  the  annual  con¬ 
vention  of  American  newspaper  publishers  will  take  place.  And 
you  can  bet  the  dialogue  will  be  stirring  and  memorable. 


Editor  &  Publisher 
NAA  Publishers 
Convention  Issue 
April  27 


Each  year,  during  this  most  important  meeting  of  the  year,  pub¬ 
lishers  discuss,  predict,  plan,  and  promote  the  future  of  the 
industry.  It's  high  drama  ...  and  these  players  aren't  acting! 

Publishers  Love  Ibeir  E&P 

The  convention  issue  of  Editor  &  Publisher  will  be  distributed 
during  registration  and  throughout  the  convention.  Publishers 
carry  E&P  at  the  convention  to  read  articles  between  meetings, 
to  preview  convention  schedules  and  highlights,  and  to  contact 
associates  by  using  the  popular  "Who's  Staying  Where"  guide 
that  lists  convention  attendees  and  their  hotels. 

Hie  Newspaper  Industry  Looks  to  E&P 

The  whole  newspaper  industry  watches  this  convention  very 
closely.  Readers  not  attending  the  convention  examine  this 
issue  to  learn  what  will  be  going  on  and  who  will  be  attending. 

For  more  than  1 00  years,  newspaper  professionals  hove  been 
relying  on  E&P  for  complete,  occurate,  unbiased  reports.  Now, 
more  than  ever,  the  industry  looks  to  E&P  to  keep  informed  of 
industry  trends  and  new  technology. 

Capture  the  Highest  Level  of  Nevrspaper 
Decision  Makers 

Your  advertising  in  our  special  NAA  Publishers  Convention 
issue  will  reach  newspaper  publishers  and  other  key  decision 
makers  with  a  high  interest  in  the  future  of  the  industry.  Make 
sure  your  advertising  message  is  included  in  this  special  issue. 
Call  Vice  President  of  Advertising  Mike  Dardano  at 
(212)  675-4380,  ext.  155,  to  make  your  reservations  today. 
Or  call  your  local  E&P  advertising  representative. 

NAA  Publishers  Convention, 
April  28  -  May  1 
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Used  by  permission,  iwny  is  a  registered  trademarK  and  service  mark  of  the  N.Y.  State  Dept,  of  Economic  Development  and  is  licensed  to  the  publisher  of  this  document.  Inclusion  does  not  constitute  an  endorsement. 
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A  MEDIA  GENERAL  NEWSPAPER 


Florida’s  Best  Weekfy 
is  now 
America’s 
Newest  Daify 


A  vision  that  began  just  a  few  years  ago  is 
now  a  reality  for  Media  General.  Hernando 
Today  —  a  former  shopper-turned-weekly 
—  has  become  a  daily  newspaper  serving  one 
of  Florida’s  fastest  growing  counties. 

A  number  of  things  made  this  possible  — 
the  news  know-how  that  earned  Hernando 
Today  the  distinction  as  Florida’s  Best 
Weekly  for  six  consecutive  years  and  the 
growing  teamwork  between  our  Hernando 
Today  and  The  Tampa  Tribune. 


Our  Hernando  Q)unty  readers  have  al¬ 
ways  received  the  kind  of  local  coverage  they 
want.  Now  they  will  get  it  when  they  want 
it  —  six  times  per  week. 

At  a  time  when  many  of  our  nation’s 
communities  are  losing  their  newspapers,  we 
are  proud  to  offer  improved  news  service  to 
another  growing  Southeast  community. 


Our  Story  is 
Total  Commitment 


Richmond  Times-Dispatch  The  Tampa  Tribune  Winston-Salem  Journal 
The  (Charlottesville)  Daily  Progress  Culpeper  Star-Exponent  The  (Lynchburg)  News  &  Advance 

Suffolk  News-Herald  Hernando  Today 


cali:m)ar 


APRIL 

14-17  International  Newspaper  Marketing  Association 
Convention,  Banff  Springs  Hotel,  Banff,  Alberta 

16- I9  American  Society  of  Newspaper  Editors 

Convention,  J.W  Marriott  Hotel,  Washington,  D.C. 
21-24  Newspaper  Purchasing  Management  Association 
Conference,  Ritz-Carlton,  Houston,Texas 

24- 26  Pennsylvania  Newspaper  Publishers  Association/ 

Interstate  Advertising  Managers  Association  Joint 
Advertising  Conference,The  Inn  at  Nichols  Village, 
Clarks  Summit,  Pa. 

25- 27  Tennessee  Press  Association  Advertising/Circulation 

Conference,  Sheraton  Music  City,  Nashville 

26- 27  Southeastern  Advertising  Publishers  Association 

Conference,TerTace  Garden  Inn,  Atlanta 
28-5/1  Society  of  American  Business  Editors  and  Writers 
Convention,  Hotel  Intercontinental,  New  Orleans 

28- 5/1  Newspaper  Association  of  America  Publishers 

Convention,  Waldorf-Astoria  Hotel,  New  York 
29  Associated  Press  Armual  Meeting,  St.  Bartholomew’s 
Church,  New  York 

MAY 

5-8  Association  of  National  Advertisers  Advertising 

Financial  Management  Conference,  Four  Seasons 
Ocean  Grand,  Palm  Beach,  Fla. 

5-8  Organization  of  News  Ombudsmen,  Korman  Suites 
Hotel,  Philadelphia,  Pa. 

12-14  National  Association  of  Real  Estate  Editors  Annual 
Conference,  Hilton  Hotel,  Walt  Disney  World  Village, 
Orlando,  Fla. 

17- 19  National  Cartoonists  Society  Reuben  Award 

Weekend,  Waldorf-Astoria  Hotel,  New  York 
19-22  International  Federation  of  Newspaper  Publishers 
(FIEJ)  49th  World  Newspaper  Congress,  Omni 
Shoreham  Hotel,  Washington,  D.C. 

19-22  International  Federation  of  Newspaper  Publishers 
(FIEJ)  3rd  Worid  Editors  Forum  Conference,  Omni 
Shoreham  Hotel,  Washington,  D.C. 

29- 6/1  Association  of  Alternative  Newsweeklies 

Convention,  Red  Lion  Irm,  Salt  Lake  City 

JUNE 

2-5  Newspaper  Association  of  America  Classified/ 
Research  Conference,  Sheraton  Harbor  Island 
Resort,  San  Diego 

9-11  Association  of  National  Advertisers  Business-to- 

Business  Marketing  Communications  Conference, 
Ritz  Carlton,  Palm  Beach,  Fla. 

12-15  National  Association  of  Hispanic  Journalists, 
Sheraton  Hotel  and  Towers,  Chicago 


April 

May 

June 

S  M  T  W  T  F  S 

S 

M  T  W  T  F  S 

S  M  T  W  T  F  S 

123456 

12  3  4 

1 

7  8  9  10  11  12  13 

6  7  8  9  10  11 

2  3  4  5  6  7  8 

14  15  16  17  18  19  20 

12 

13  14  15  16  17  18 

9  10  11  12  13  14  15 

21  22  23  24  25  26  27 

20  21  22  23  24  25 

16  17  18  19  20  21  22 

28  29  30 

26 

27  28  29  30  31 

»/3o24  25  26  27  28  29 

AHOUT  AWARDS 


DOG  WRITER’S  ASS€>CIAnON  OF  AMERICA.  The 

Seattle  Times  and  Randy  Green,  who  is  a  pet  columnist  for 
the  newspaper,  are  the  winners  of  the  Cycle  Newspaper  of 
the  Year  Award,  presented  by  the  Dog  Writers  Association  of 
America. 

Green  won  for  his  story,  entitled,  “Medical  Bill  for  Dog: 

$10,000.” 

It  was  a  front-page  feature  about  a  Seattle  couple  who 
spent  that  sum  for  a  kidney  transplant  for  their  dog. 

GEORGE  POLK  AWARDS.  A  number  of  newspaper 
reporters  were  named  winners  of  the  1995  George  Polk 
Awards  recently. 

The  newspaper  winners  are:  Kurt  Eichenwald  of  the  New 
York  Times,  business  reporting;  Steve  Stecklow,  Wall  Street 
Journal,  education  reporting;  Elizabeth  Uorente,  the  Record, 
Bergen  County,  N.J.,  local  reporting;  Michael  Weisskopf  and 
David  Maraniss,  Washington  Post,  national  reporting;  Chris 
Adams,  New  Orleans  Times-Picayune,  health  care  reporting; 
David  Rhode,  Christian  Science  Monitor,  foreign  reporting; 
Orange  County  Register,  medical  reporting;  Frank  Bruni, 

Nina  Bernstein,  Joyce  Pumick  and  Lizette  Alvarez,  New  York 
Times,  metropolitan  reporting. 

HUGH  M.  HEFNER  AWARDS.  Morton  Mintz,  a  former 
Washington  Post  investigative  reporter,  is  a  winner  of  the 
1996  Hugh  M.  Hefner  First  Amendment  Award  in  the  catego¬ 
ry  of  lifetime  achievement. 

During  his  near  SO-year  journalism  career,  30  of  which 
were  spent  at  the  Post,  Mintz  reported  on  a  wide  variety  of 
issues,  such  as  corporate  misconduct  practiced  in  a  variety  of 
companies  and  industries. 

Another  newspaper  winner  is  Seth  Rosenfeld,  a  reporter 
for  the  San  Francisco  Examiner. 

Rosenfeld  was  honored  for  his  reporting  on  the  FBI’s 
surveillance  and  harassment  of  individuals  and  organizations 
that  have  an  association  with  the  University  of  Califomia- 
Berkeley. 

SOCIETY  OF  NEWSPAPER  DESIGN  AWARDS.  Twenty- 
two  newspapers  from  six  countries  were  named  as  the 
World’s  Best-Designed  Newspapers  by  the  Society  of 
Newspaper  Design  during  the  judging  of  the  17th  annual 
Best  of  Newspaper  Design  competition.  The  winners  are  as 
follows. 

175,0(X>circulation  and  over:  Daily  Telegraph,  London; 
Detroit  News,  Globe  and  Af«t7, Toronto;  La  Vanguardia, 
Barcelona;  New  York  Times-,  Portland  Oregonian-,  St.  Paul 
(Minn.)  Pioneer  Press-,  Toronto  Star. 

50,000  to  174,999:  Diario  16,  Madrid;  Le  Soleil,  Quebec, 
Canada;  Reforma,  Mexico  City;  San  Francisco  Examiner,  the 
Scotsman,  Edinburgh,  Scotland;  Spoilsman-Review,  Spokane, 
Wash.;  the  5tete,  Columbia,  S.C. 

49,999-circulation  and  under:  Diario  de  Noticias,  Huarte- 
Pamplona,  Spain;  El  Observador,  Barcelona;  Home  News,  East 
Brunswick,  N.J.;  Jackson  Hole  Jackson, Wyo.;  Le 

ZJewir,  Montreal,  Canada;  5mw  News,  Myrtle  Beach,  S.C.; 
Times  Daily,  Florence, Ala. 

The  contest  is  sponsored  by  the  SND  and  Syracuse 
University’s  Newhouse  School  of  Public  Communications. 
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Hey  Lisa,  THE  PRESIDENT  wants  to  discuss  your  future. 


When  President  Clinton  wanted  to  speak  to 
the  American  people,  he  knew  just  where  to  turn.  The  same  place 
that  Presidents  Ford,  Carter,  Reagan,  and  Bush  turned, 
important  people.  With  important  things  to  say.  You’ll  find  them 
every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 


®’996  Parade 
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Defending  The  ‘Revolution’ 

You  say  you  want  a  revolution?  Times  Mirror  CEO  Mark 
Willes  is  leading  the  charge,  no  matter  how  many  ‘cereal 
killer’ Jokes  snap,  crackle,  or  pop  up.  The  executive 
reflects  on  the  recent  changes  at  Times  Mirror  and 
discusses  his  plans  for  the  future  in  an  extensive  interview 

11 

The  Changing  Times 

Los  Angeles  Times  publisher  and  CEO  Richard  T. 
Schlosberg  III  discusses  the  changes  at  the  company’s 
flagship  newspaper 

12 

Trademark  Battle 

Opposing  sides  prepare  to  declare  war  over  the  rights  to 
the  name  of  Stars  and  Stripes,  the  Armed  Forces  newspaper 

14 

Good  News,  Good  Times 

Misanthropes  need  not  subscribe  —  all  news  is  good 
news  in  a  sunny  new  section  of  the  West  County  Times. 
The  intent,  editors  say,  is  to  counter  the  perception  of 
negative,  uncaring  newspapers 

16 

USPS  Honors  Mergenthaler 

A  father  of  printing  technology  and  his  Linotype 
machine  will  appear  on  a  U.S. postage  stamp. 

Will  its  popularity  rival  that  of  the 
Elvis  and  Marilyn  Monroe  stamps? 

17 

Free  Copies  Yanked  Away 

Is  that  newspaper  loaded?  Spectators  at  a  Barbara  Bush 
speech  have  their  copies  of  the  Deseret  News  confiscated 
by  the  Secret  Service,  reportedly  as  a  security  precaution 
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Syracuse  news 
staffs  to  merge 

The  news  staffs  of  the  Syracuse 
(N.Y.)  Herald-Joumal,  and  Post- 
Standard  will  be  combined,  said  editor 
and  publisher  Stephen  A.  Rogers.  The 
staff  merger  will  take  about  six  months 
to  complete,  and  no  layoffs  will  occur  as 
a  result,  he  said. 

The  combined  staffs  will  continue  to 
produce  both  daily  newspapers,  as  well 
as  the  Sunday  Herald  American.  Vae. 
editorial  pages,  comics  and  some  fea¬ 
tured  columnists  will  remain  separate  in 
each  newspaper,  Rogers  said. 

SIU  honors 
journalist 

SOUTHERN  ILUNOIS  UNIVERSITY’S 
School  of  Journalism  has  chosen 
Kathleen  J.  Best,  a  p>olitical  correspon¬ 
dent  for  the  St.  Louis  Post-Dispatch,  as 
Alumna  of  the  Year. 

Best  covers  national  politics  from  the 
Post-Dispatch  bureau  in  Washington, 

D.C.  She  joined  the  newspaper’s  editori¬ 
al  staff  in  1984. 

Paper  identifies 
minor  in 
catjack-murder 

Newspapers  in  newyoA  and 

New  Jersey  recently  published 
details  of  a  brutal  kidnapping  and  mur¬ 
der,  including  the  victim’s  pleas  for 
mercy,  which  she  secretly  tape-recorded 
during  the  abduction. 

But  on  the  day  the  story  broke,  only 
one  newspaper,  the  Asbury  Park  (N.J.) 
Press,  published  the  name  of  the  sus¬ 
pect,  who  is  a  minor.  The  next  day,  all 
the  area  media  carried  the  suspect’s 
name  in  follow-up  stories,  with  credit  to 
the  Press. 

Schoolteacher  Kathleen  Stanfield 
Weinstein  was  abducted  from  a  New 
Jersey  shopping  center  in  broad  daylight 
on  March  14. 

As  she  was  driven  to  a  remote  area 
where  she  was  later  killed,  she  activated 
a  pocket  tape  recorder,  which  she  used 


in  her  work. 

The  tap>e  captured  her  trying  to  calm¬ 
ly  reason  with  her  l6-year-old  assailant. 
She  told  liim  she  was  a  wife  and  mother 
and  promised  not  to  report  him  to  the 
police  if  he  let  her  go.The  effort  was  in 
vain,  and  she  was  later  found  strangled 
with  her  own  clothing.  During  the  con¬ 
versation,  however,  Weinstein  elicited 
personal  information  from  the  suspect, 
which  led  police  to  arrest  him  soon 
after. 

Authorities  refused  to  name  the  sus¬ 
pect,  but  the  Asbury  Park  Press  identi¬ 
fied  him  as  Michael  LaSane,  an  area  high 
school  student.  LaSane  was  charged 
with  murder,  felony  murder,  and  carjack¬ 
ing. 

Frederick  J.  Kerr  Jr.,  managing  editor 
for  news  at  the  Press,  said  the  suspect’s 
name  was  uncovered  by  reporters  at 
the  newspaper. 

“Our  policy  has  been  that  if  we  can 
responsibly  establish  the  identity  of 
minors  involved  in  major  crime  stories, 
we  will  identify  them,  for  the  sake  of 
the  information,”  he  said. 

“A  lot  of  times  we  can’t  get  the  infor¬ 
mation.  It’s  a  situation  in  which  we’ve 
made  exceptions,  although  I  can’t  think 
of  any  offhand,”  Kerr  added. 

—  Dorothy  Giobbe 

Judge  orders 
TV  reporter 
jailed  for 
protecting  source 

A  SAN  JOSE  judge,  who  issued  a 
sweeping  gag  order  in  a  high-pro¬ 
file  kidnap-murder  case,  has  ordered  a 
television  news  director  and  his 
reporter  jailed  for  refusing  to  name 
their  source  for  a  tip  that  a  videotaped 
confession  would  be  allowed  in  the 
trial. 

The  news  head  Terry  McElhatton  and 
reporter  Beth  Willon  of  KNTV  San  Jose 
remained  free  pending  an  emergency 
appeal  filed  by  the  station’s  attorney, 
Edward  P  Davis,  who  is  challenging 
Superior  Court  Judge  Thomas  Hasting’s 
contempt  citation  on  the  basis  of  the 
U.S.  Constimtion  and  the  California 
shield  law. 

Richard  Allen  Davis  is  on  trial  for  the 


kidnap-murder  of  12-year-old  Polly  Klaas 
in  Sonoma  County.  The  trial  was  moved 
to  San  Jose  in  Santa  Clara  County  on 
the  defense’s  claim  that  Davis  could  not 
receive  a  fair  trial  locally  because  of 
pre-trial  publicity. 

KNTV  aired  the  report  from  an 
anonymous  source  that  Davis’  confes¬ 
sion  on  videotape  would  be  admitted  as 
evidence  in  the  trial. 

McElhatton  told  E&P  he  expected 
Judge  Hastings  to  be  displeased  by  the 
broadcast,  “but  I  was  shocked  at  his 
reaction  to  send  us  to  jail.  He  has  creat¬ 
ed  more  of  a  controversy  than  the 
broadcast.” 

At  this  writing,  the  case  is  still  in  tlie 
jury-selection  stage.  McElhatton  noted 
that  very  few  of  the  potential  jurors 
questioned  had  seen  the  KNTV  report 
on  the  confession. 

“This  is  a  county  of  almost  two  mil¬ 
lion  people,”  McElhatton  said.  “It’s  obvi¬ 
ous  that  an  impartial  jury  can  be 
picked.” 

Hastings,  known  as  a  tough  jurist,  has 
called  the  TV  station’s  broadcast  “sleazy.” 

The  judge  has  barred  all  cameras 
from  the  courtroom  and  imposed  a  gag 
on  the  attorneys,  law  enforcement 
authorities  and  witnesses  in  the  case. 

“The  message  is  that  you  have  to  be 
very  careful  about  reporting  on  this 
case,”  said  Davis.  “It’s  real  scary.” 

“It’s  another  backlash  firom  the  O.J. 
Simpson  trial,”  McElhatton  commented. 

Austen  succeeds 
Hills  at 

Knight  Foundation 

Lee  hills,  chairman  of  the  John  S. 

and  James  L.  Knight  Foundation 
since  1991  and  a  foundation  trustee  for 
36  years,  stepped  down  as  chairman  at 
the  board’s  recent  quarterly  meeting. 

W.  Gerald  Austen,  M.D.,  surgeon-in- 
chief  at  Massachusetts  General  Hospital 
in  Boston  and  Foundation  vice  chair¬ 
man  since  1991,  succeeds  Hills  as  chair¬ 
man. 

Succeeding  Austen  as  vice  chairman 
is  Jill  Ker  Conway,  former  president  of 
Smith  College  and  a  visiting  scholar  at 
Massachusetts  Institute  ofTechnology. 
Creed  C.  Black  continues  as  president 
and  chief  executive  officer. 
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Texas  Two-step 

The  ANNOUNCEMENT  CAME  in  a  one-page  press  release.The 
Dallas  Morning  News  plans  to  start  a  new  daily  newspaper  in 
nearby  Arlington, Texas. 

News  outlets  around  the  country  carried  the  item  as  a  brief.  We  made 
it  our  lead  story.  How  come? 

In  an  era  when  there  are  fewer  two-newspaper  cities  than  ever 
before,  where  the  battles  to  scoop  the  competition  have  virtually  died, 

and  where  many  newspapers  would  rather  share  their  profits  under  a 

joint  operating  agreement  than  compete  for  a  piece  of  the  advertising 

pie,  it  was  both  surprising  and  refreshing  to  see  this  aggressive  move  by 

Morning  News  parent  A.H.  Belo. 

The  press  release,  of  course,  made  no  mention  of  the  fact  that  the 
nearby  Fort  Worth  Star-Telegram,  recently  acquired  by  the  Disney  Corp. 
in  its  merger  with  Capital  Cities/ABC,  has  been  publishing  a  daily 
Ariington  edition. 

It  also  made  no  mention  of  the  fact  that  the  Star-Telegram  doesn’t 
plan  to  lie  down  and  let  this  new  competitor  come  in  and  take  over  the 
maiket.  Finally,  the  press  release  did  not  mention  that  the  new  Ariington 
Morning  News  hired  away  several  staff  members  from  the  Star- 
Telegram. 

When  contacted  by  E&P,  executives  for  the  rival  companies  tried  not 
to  rile  one  another  in  print  —  but  the  sugarcoated  cynicism  was  hard 
to  miss. 

Ariington  is  located  halfway  between  Dallas  and  Fort  Worth  and  in 
the  coming  months,  the  competitive  battle  is  sure  to  heat  up.  Just  like 
the  good  old  days.  — J.C. 
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LETTERS  TO  THE  EDITOR 

. »••• . * . t . . 


Hart  of 
the  matter 

Your  story  about  “The  Biggest 
Strips  in  Big  Newspapers”  placed 
“Garfield”  first  because  it  runs  in  92  of 
the  100  highest-circulation  papers  in 
the  U.S.  I  am  writing  to  point  out  that 
Johnny  Hart  is  first  among  all  cartoon¬ 
ists  because  the  combined  list  of  the 
100  highest-circulation  newspapers 
that  run  “B.C .”  and  the  “Wizanl  of  Id” 
totals  146.  That’s  60%  more  than  any¬ 
one  else.  Johnny  Hart  likes  to  joke  that 
he  has  to  try  twice  as  hard,  with  two 
strips  rather  than  one,  but  the  reality  is 
that  his  work  appears 


that  made  the  article  lucid,  informative, 
and  very  educational. 

Perhaps  it  might  be  appropriate  to 
point  out  in  this  otherwise  fkwless  arti¬ 
cle  that  Ms.  Foley  was  not  appointed, 
but  rather  elected  by  a  significant 
majority  of  the  TNG  members  who 
voted  in  the  election.  While  she  would 
not  be  concerned  with  such  a  tiny  edit¬ 
ing  matter,  we  who  helped  to  elect  her 
are  pleased  to  have  the  opportunity  to 
point  out  tlie  solid  support  she 
received  in  theTNG’s  democratic  inter¬ 
national  election.  And  her  words  in  this 
fine  article  affirm  our  belief  that  with 
Ms.  Foley  at  the  helm, TNG  is  in  good 
hands. 


in  more  papers  than 
any  other  cartoonist  in 
the  world. 

Richard  S. 
Newcombe 

Newcombe  is 
president  and  CEO  of 
Creators  Syndicate 

Kudos  to 
Foley 
and  Case 

IN  REFERENCE  TO 
the  E&P  article  (Feb. 
10)  on  linda  K.  Foley, 
the  first  woman  presi¬ 
dent  of  the  Newspaper 
Guild,  we  congratulate 
Ms.  Foley  for  her 
poignant,  refreshing 
and  progressive  views 
regarding  the  “corpora¬ 
tization  of  journalism.” 

As  she  so  eloquently 
stated,  “The  bean  coun¬ 
ters  are  in  charge,  and 
those  who  look  only  at 
the  bottom  line  have 
to  understand  that 
people  are  part  of  the 
equation  in  this  busi¬ 
ness.  You  can’t  treat 
people  like  beans.” 

We  also  congratulate 
the  author  of  the  arti- 
cle,Tony  Case,  for  his 
skillful  writing  and  his 
journalistic  acumen 


Newspaperdom* 


50  YE.UIS  AGO  . . .  The  first 
report  of  the  Commission  on 
Freedom  of  the  Press,  operat¬ 
ing  since  1944  under  a  grant 
from  Time  Inc.,  to  the 
University  of  Chic^o,  makes 
five  major  proposals.  TTie  first 
would  incorporate  within  the 
framework  of  the  United 
Nations  “a  multilateral 
covenant  stating  that  the  sig¬ 
natory  nations  believe  in,  and 
will  do  their  utmost  to  bring 
about,  the  fullest  possible  flow 
across  national  borders  of  true 
information  concerning  all 
events  and  peoples.” 

Other  proposals  would 
secure  the  improvement  of 
physical  facilities  and  operat¬ 
ing  mechanisms  of  communi¬ 
cations  by  merging  most  of 
U.S.  cable  and  radio-telegraph 
companies;  assure  continuar 
tion  by  the  State  Department 
Office  of  Wartime  Information; 
and  call  on  private  industry 
and  the  State  Department  to 
meet  to  implement  the  goals 
of  the  report. 

E&P  was  given  permis¬ 
sion  to  publish  an  advance 
eight-ps^  summary  of  the 
60,000  word  report,  entitled, 
“Peoples  Speaking  to  Peoples.” 

From  Editor  &  Publish£r 
March  30,  1946 


Robert  A.  Jordan 

Jordan  is  president 
of  the  Boston  Globe 
Employees  Association 

A  plea 
against 
posing  as 
police 

IF  I  WAS  a  working 
journalist  pKtsed  as 
a  police  officer  in 
order  to  run  down  a 
story,  I  could  be 
arrested  and  impris¬ 
oned  for  falsely  imper¬ 
sonating  a  member  of 
law  enforcement. 

Now,  E&P  publish¬ 
es  an  article,“PosingAs 
Journalists,”  which 
describes  how  the 
Central  Intelligence 
Agency,  FBI  and  other 
law  enforcement  agen¬ 
cies  are  deciding  it’s 
OK  to  have  their 
agents  pose  as  journal¬ 
ists  in  the  pursuit  of 
their  duties. 

And  we  wonder 
why  so  many  journal¬ 
ists  are  being  mur¬ 
dered  and  taken 
hostage  in  the  worid’s 
hot  spots.  With  every 
fiber  in  me,  I  plead  for 
the  nation’s  press  to 


fight  law  enforcement  agencies  on  this 
matter. 

Legislation  must  be  passed  to  make  it 
illegal  for  any  police  officer  —  CIA 
included  —  to  Msely  represent  himself 
as  a  journalist.  And  any  police  officer  or 
CIA  agent  who  violates  the  law  should 
be  prosecuted  to  the  fuUest  extent  of 
the  law. 

Geno  Lawrenzi  Jr. 

Lawrenzi  Jr.  is  a  former  reporter  for 
the  Los  Angeles  Herald-Examiner  and 
Phoenix  Gazette 

Hill  of  trash? 

DOESN’T  SPORTSWRITER  THOMAS 
Hill  of  the  New  York  Post  (E&P, 
Feb.  17)  have  an  editor  to  say  “hell  no” 
to  his  piece  of  trash? 

Jack  Lindberg 

Lindberg  is  a  columnist  and  reporter 
of  the  Star-Herald  in  Belton,  Mo. 


1996  “Awards”  for 
Censorship 

On  April  O*,  1996,  the  Thomas 
Jefferson  Center  for  the  Protection  of 
Free  Expression,Charlotxeville, 

Virginia,  will  announce  the  “winners” 
of  its  S*  annual  Jefferson  Muzzles. 
Since  1992,  the  Center  has  celebrated 
the  anniversary  of  the  birth  of  its  name¬ 
sake  by  recognizing  those  who  in  the 
past  year  have  attempted  to  control  the 
speech  of  others.  If  you  would  like  to 
receive  a  brochure  on  past  recipients 
and  an  embargoed  release  of  the  1996 
winners,  simply  call  (804)  295-4784,  or 
Fax  your  request  to  (804)  296-3621. 
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"As  a  newspaper  junkie, 
which  I've  always  been,  and 
also  because  I  liked  the  way  ' 
[the  media]  tended  to  treat  me, 
I  come  to  this  job  with  an  i 
enormously  positive  bias 
toward  the  industry." 


EVERY  SATURDAY  SINCE  1884 


Its  stock,  which  traded  at  a  10- 
year  low  of  $17  per  share  last 
spring,  these  days  goes  for 
nearly  $40. 

And  while  Wall  Street  is 
waiting  to  see  whether  Willes 
can  grow  the  company’s  pub¬ 
lishing  enterprises  after  the 
cost-cutting  is  over,  the  CEO’s 
initial  moves  “go  a  long  way  to 
assuaging  the  concern,”  said 
media  analysts  at  Sanford  C. 
Bernstein  &  Co.  Inc. 

Bernstein  projected  Times 
Mirror’s  earnings  would  grow 
by  more  than  25%  armually 
between  1995  and  2000. 

Financial  types  have  had  nothing  but  praise  for 
Willes,  but  others  have  been  less  generous,  charging 
that  he  cut  too  deep.  They’ve  called  him  dirty  little 
names  —  “Cereal  Killer,”  “Cap’n  Crunch”  —  refer- 
ring  to  his  former  incama- 
tion  as  head  of  a  breakfast 
cereal  maker. 

Many  newspeople  were 
the  CEO  put 
down  New  York  Newsday 
just  as  it  was  about  to  start 
reaping  a  return.  “Penny- 
pound-foolish” 

P  declared  Newsweek.  And 

I  the  Baltimore  paper?  Why, 

the  critics  cried,  that  grand 
L  A  old  broadsheet  was  home 

to  one  of  journalism’s  trea- 
sures,  H.L.  Mencken! 

While  reams  have  been 
written  about  this  revolu- 
tionary,Willes’s  own  words 
largely  have  been  reduced 
to  sound  bites.  But  in  this, 
his  first  interview  with 
E&P,  the  executive  sounds 
off  on  a  wide  range  sub- 
jects:  his  plan  for  boosting 
profits  in  a  mature  busi- 
ness,  online’s  threat  to  ink 
on  paper,  the  struggle  to 
maintain  morale  amid 
major  retrenchment,  the 
New  York  Newsday  clo- 
sure  and  ensuing  backlash 


ARK  jBj^XTLLES  delivered 
wha|M|ght  have  been  the 
un4r|fittement  of  the 
dendwvhen  he  told  ana- 
rfieting  in  New  York 
jilt  Dttember  that  1995 
^d  difficult  year” 

for  limes  Mirror  Co. 

After  the  former  General 
Mills  Inc.  and  Federal 
Reserve  Bank  ranking 
executive  became  chair¬ 
man,  president  and  CEO  of 
Times  Mirror  last  May,  he 
didn’t  just  move  in  a  desk 
and  change  the  wallpaper. 

The  ink  was  barely  dry  on  the  business  cards  when 
Willes,  an  unknown  in  the  newspaper  industry,  took 
to  overhauling  the  Los  Angeles  Times,  Baltimore  Sun 
and  Long  Island  Newsdc^  parent. 

In  his  own  words,  what  he  started  was  a  “cultural 
revolution”  at  the  Chandler 
funily’s  venerable  media 
country’s 


Times  Mirror  CEO 
Mark  Willes  on  his 
turnaround  strategies  and 
the  struggle  to  maintain 
morale  in  the  midst  of 
historic  retrenchment 
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empire 
fourth-largest  newspaper 
publisher  in  terms  of  cir¬ 
culation  —  and  his  contro¬ 
versial  tactics  have  pro¬ 
voked  resentment  and  adu¬ 
lation  alike. 

In  one  of  his  first  official 
acts,  Willes  grabbed  head¬ 
lines  by  shutting  down 
New  York  Newsdr^,  the 
ambitious,  Pulitzer  Prize¬ 
winning  New  York  City 
tabloid  that  gushed  buck¬ 
ets  of  cash  during  its  10- 
year  life.  Soon  thereafter, 
he  folded  Baltimore’s 
Evening  Sun  and  put  to 
rest  several  sections  of  the 
flagship  Los  Angeles  daily. 
In  the  process,  over  2,000 
jobs  disappeared. 

The  way  investors  saw 
it,  a  notoriously  bloated 
institution  had  been  reined 
in  —  and  did  the  maiket 
ever  respond. 

Times  Mirror’s  value  last 
year  soared  by  $1.6  billion. 
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—  even  those  pesky  nick¬ 
names. 

“We  knew  right  from 
the  beginning  that  some  of 
the  things  we  were  going 
to  do  were  going  to  have  a 
short-term  negative  effect,” 

Willes  said  in  his  down¬ 
town  Los  Angeles  post  last 
month.  “But  we’ve  been 
trying  hard  —  I’d  say,  with 
mixed  success  —  to  over¬ 
come  that . . .  mixed  suc¬ 
cess  in  that  some  people 
will  kind  of  never  feel  the 
same,  but  also  in  the  sense 
that  some  people  have 
been  energized  by  the 
process.” 

More  from  Willes  fol¬ 
lows,  as  does  a  Q&A  with 
Times  Mirror  executive 
vice  president  and  Los 
Angeles  Times  publisher 
and  CEO  Richard  T. 

Schlosberg  HI,  who  over¬ 
sees  the  company’s  news¬ 
paper  operations,  and  Jeff¬ 
rey  S.  Klein,  the  newly 
appointed  senior  vice  pres¬ 
ident  of  consumer  market¬ 
ing  at  the  Times. 

Ed^P:  What  was  your 
experience  with  the  media 
prior  to  joining  Times  Mir¬ 
ror? 

Willes:  My  initial  experience  with  the  media  was 
actually  quite  positive.  When  I  was  with  the  Federal 
Reserve  System  and  got  involved  in  public  policy 
and  public  education,  the  media  were  very  nice  to 
me,  and  I  really  quite  liked  that.  I  also  saw  the  enor¬ 
mous  impact  that  could  have.  As  a  newspaper 
junkie,  which  I’ve  always  been,  and  also  because  I 
liked  the  way  they  tended  to  treat  me,  I  come  to  this 
job  with  an  enormously  positive  bias  toward  the 
industry. 

16?P:  Has  your  opinion  of  the  business  changed, 
considering  some  of  the  press  you’ve  had? 

Willes:  No.  I  love  it  even  more.  It’s  a  fabulous  busi¬ 
ness,  fabulous  business. 

Ed?P:  Were  you  surprised  at  the  negative  coverage 
surrounding  the  restructuring,  especially  the  abrupt 
closure  of  New  York  Newsdayl 
WIHes:  Yeah,  I  have  been  surprised  that  the  indus¬ 
try  seems  a  bit  preoccupied  with  itself  —  and  mt)re 
so  than  I  expected. 

I  mean,  the  basic  things  that  we’re  doing  have 
been  done  by  many  first-rate  corporations  for  over 
10  years  now  —  this  kind  of  restructuring  and 
streamlining  and  focus  on  returns,  innovation  and 
speed.  So,  frankly,  it  did  surprise  me  that  when  we 
started  doing  them  here,  it  was  like  somebody^  was 
breaking  the  tablets  or  something,  and  it  seemed  a 
little  out  of  proportion  to  me. 

Now,  having  said  that,  it  didn’t  bother  me  except 
insofar  as  it  made  our  people  concerned  that  we 


were  somehow,  in  the 
process,  going  to  do  some¬ 
thing  that  was  going  to 
reduce  the  quality  of  our 
editorial  products,  which 
we  have  no  intention  of 
doing.  But,  you  know,  they 
read  what  everybody  says, 
and  everybody  says,  “Well, 
we’re  about  to  ruin  the 
journalistic  quality  of  these 
fabulous  newspapers,”  and 
it  rightly  made  them  ner¬ 
vous. 

Ed?P:  So  you  believe  the 
press  attention  had  a  nega¬ 
tive  effect  on  morale? 
WHIm:  I  think  it  made  it  a 
litde  more  difficult.  But  for¬ 
tunately,  the  people  in  our 
newspapers  are  very 
smart,  very  sophisticated, 
and  when  you  just  sit 
down  and  talk  with  them 
and  point  out  what  you’re 
trying  to  do  and  what 
you’re  not  trying  to  do, 
they  get  it  —  and  they  get 
on  with  it ... . 

I  keep  reminding  peo¬ 
ple,  it’s  like  the  old  trade¬ 
off,  supposedly,  between 
quality  and  cost  in  corpo¬ 
rate  America.  We  have  to 
have  both  high  quality  and 
a  high  financial  component,  and  there’s  absolutely 
no  reason  why  we  can’t  do  that. 

E6?P:  Despite  the  negative  reaction,  you  must  feel 
vindicated  by  the  improvement  in  the  company’s 
financial  standing  since  you  came  aboard.  The  mar¬ 
ket  value  has  skyrocketed. 

Willes:  Well,  we’re  pleased,  I  have  to  say.  It’s  better 
to  have  it  go  up  by  $1.6  billion  than  down  by  $1.6 
billion. 

The  fact  is,  the  stock  price  has  gone  up  because 
they  expect  the  actions  we’ve  taken  to  pay  off.  But 
we  still  have  to  prove  that  they  will  pay  off.  So  what 
we  do  this  year  is  going  to  be  critical  to  demonstrate 
the  confidence  they’ve  expressed  in  the  business 
side  of  what  we’re  doing  is,  in  fact,  well  placed. 
E6?P:  The  Wall  Street  Journal  said  it  was  “f^  from 
clear”  that  you  had  a  strategy  to  grow  Times  Mirror 
after  the  cost<utting  was  over. 

Now  that  the  streamlining  is  well  underway  and 
the  company,  as  you  said,  has  returned  to  its  “core 
business”  of  news  and  information  after  shedding  its 
cable  television  business  —  and  since  you’ve 
expressed  caution  about  making  new  acquisitions 
—  where  is  the  company  looking  for  revenue  and 
profit  growth? 

WHIes:  Well,  it’s  very  simple,  and  absolutely  nobody 
will  believe  us  until  we  do  it.  And  that  is,  we’re 
going  to  grow  primarily  by  growing  the  businesses 
we’re  already  in. 

I  get  two  very  interesting  reactions  when  I  say 
that.  One  is,  “Well,  how  are  you  possibly  going  to 


"Once  we've  come  to  a  more 


steady  level  of  earnings,  we  *  . 

*  < 

can  probably  get  10%  growth 
in  earnings  per  share  if  we 
grovv  revenues  by  5%.  Well, 
can  you  grow  newspapers 
5%?  That's  probably  a  little  ; 
heroic.  Three-and-a-half  to  4% 
is  probably  not  impossible." 
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grow  newspaper  busi¬ 
nesses?  They’re  old,  they’re 
mature,  they’re  very  slow- 
growth  by  definition. 

Therefore,  don’t  you  need 
to  go  find  something  else?” 

Then,  the  reaction  I 
get  from  people  who’ve 
been  successful  in  grow¬ 
ing,  quote,  mature,  slow- 
growth  businesses  is,  “Well, 
of  course.” 

Interestingly  enough,  an 
enormous  amount  of  our 
ability  to  succeed  is  just  in 
convincing  ourselves  that 
we  can  succeed.  We  have 
an  enormous  number 
of  very  bright  people. 

Bright  people  have  really 
great  ideas  if  they’re 
encouraged  and  challenged 
and,  in  some  cases,  even 
demanded  to  have  great 
ideas.  So  what  we’re  now 
saying  across  the  company 
is:  The  future  isn’t  in  multi- 
media,  it  isn’t  in  cable  tele¬ 
vision  —  the  future  is  right 
here  [in  publishing]  .... 

And  it  turns  out  that . . . 
we  don’t  have  to  have 
heroic  growth  in  order 
to  get  very  good  growth 
in  earnings  per  share. 

Because  we  generate  a  lot 
of  cash,  we  buy  back  a  lot 
of  shares  and  will  continue 
to  buy  back  a  lot  of  shares.  Once  we’ve  come  to  a 
more  steady  level  of  earnings,  v/e  can  probably  get 
10%  growth  in  earnings  per  share  if  we  grow  rev¬ 
enues  by  5%.  Well,  can  you  grow  newspapers  5%? 
That’s  probably  a  little  heroic.Three-and-a-half  to  4% 
is  probably  not  impossible  .... 

Now,  what  I  can’t  respond  to  is  people  saying, 
“Well,  what  specifically  are  you  going  to  do?”  I  don’t 
know  —  but  1  don’t  need  to  know.  In  fact,  you  don’t 
want  me  to  know,  because  you  don’t  want  me  to  go 
down  and  tell  the  L.A.  Times,  “Now,  here’s  how 
you’re  going  to  grow.”  I  happen  to  know  there  are 
just  a  lot  of  f)eople  in  the  L.A.  Times  who  are  all 
charged  up,  and  they’re  convinced  they’re  going  to 
grow,  and  we’ll  fund  it  and  they’ll  do  it. 

E6?P:  Times  Mirror’s  newspapers  achieved  a  profit 
margin  last  year,  notwithstanding  restructuring 
costs,  of  14%,  the  highest  level  since  1989.  Despite 
the  whining  about  falling  readership  and  circula¬ 
tion,  weak  advertising  results  and  the  like,  newspa¬ 
pers  are  still  tremendously  profitable  enterprises. 
Willes:  It  was  one  of  the  biggest  surprises  to  me 
when  I  came  into  the  industry,  because  I  was  hear¬ 
ing  and  reading  all  this  gloom  and  doom  about  the 
newspaper  business,  and  the  newspaper  business  is 
a  febulous  business  —  very  good  margins,  they  gen¬ 
erate  a  lot  of  cash.  Sure,  the  revenue  line  is  going  to 
grow  modestly  compared  to  some  other  businesses. 


but  if  you  reinvest  that 
cash  effectively,  the  growth 
of  the  enterprise  —  either 
in  terms  of  the  additional 
activities  or  growth  in 
earnings  because  you  buy 
your  shares  back  —  can  be 
very  strong  indeed.  I  know 
a  lot  of  other  businessmen 
who  would  drool  to  have 
the  kind  of  businesses 
we’ve  got. 

And  I  don’t  share  the 
notion  that  the  electronic 
media  are  going  to  come 
along  and  kill  newspapers 
off  in  the  next  five  years. 
They  said  the  same  thing 
about  television  and  radio. 
The  Internet’s  going  to 
come  along,  and  newspa¬ 
pers  will  still  be  a  wonder¬ 
ful  business  —  if  we  keep 
them  fresh  and  vital  and 
exciting,  and  things  that 
our  readers  want  to  have 
and  our  advertisers  want 
to  use  as  a  vehicle. 

But  that’s  up  to  us.  I 
mean,  there’s  nothing 
ordained  in  heaven  that 
says  [newspapers  are] 
about  to  go  down  the  slip¬ 
pery  slide.  It’s  up  to  us 
whether  they  do  or  not, 
and  we’re  bound  and 
determined  at  our  newspa¬ 
pers  to  make  sure  that 

doesn’t  happen. 

Ed?P:  When  you  arrived,  many  people  were  wary, 
since  you  were  an  outsider.  And  these  names: 
“Cap’n  Cnmch,”  “Cereal  Killer.”  The  implication 
there  is,  “This  guy  is  going  to  come  in  and  treat 
these  newspapers  as  cereal.  But  what  we  do  is  a 
public  trust  —  this  is  not  just  widgets.”  \(Tiat  was 
your  response  to  that? 

Willes:  Again,  it  honestly  didn’t  bother  me  —  with 
one  exception,  and  that  was  if  it  made  our  people 
unsure,  it  would  concern  me.  But  [the  nicknames]? 
You’ve  got  to  have  a  sense  of  humor  about  things 
like  that.  Otherwise,  life  is  very  tedious. 

But  what  I  tried  to  explain  to  our  people  inter¬ 
nally  is  that  I  believe  as  passionately  in  the  journal¬ 
istic  product  and  in  the  independence  of  the  jour¬ 
nalistic  product  as  they  do. 

The  Federal  Reserve  is  a  remaricably  unique  insti¬ 
tution,  technically  described  as  an  “independent  gov¬ 
ernment  instrumentality.”  It’s  not  an  agency;  it’s 
independent  from  all  other  institutions  of  govern¬ 
ment  . . .  and  was  set  up  that  way  so  that  monetary 
policy  would  not  be  subject  to  the  political  influ¬ 
ences  of  the  day  —  remarkably  like  journalists  like 
to  think  of  their  job  as  being  independent  of  the 
fads  and  pressures  and  influences  of  the  day. 

So  I  kind  of  grew  up  professionally  in  that  kind  of 
environment  —  and  I  defended  that  environment. 


"We  fought  the  good  fight  with 
New  York  Newsday  —  and  it 
really  was  a  good  fight,  and 
they  really  did  it  well.  And,  you 
know,  there's  no  shame  in  . 
deciding  it's  not  a  good  fight 
anymore.  Nor  does  it  mean  that 
it  wasn't  a  good  fight  when  it 
started.  It  was'a  grand  idea,  but 
the  world  changed." 
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E6V:  Were  you  aware  beforehand  of  the  extent  to 
which  Times  Mirror  needed  revamping? 

Wiles:  While  I  didn’t  know  what  to  expect,  you 
just  almost  knew  by  definition  it  would  have  to  be 
bigger  and  harder  than  anybody  would  have  sup¬ 
posed  —  which  is  one  reason  we  went  at  it  so 
aggressively.  Because  if  you  do  it  slowly,  you  just  sort 
of  prolong  the  agony.  Morale  slips  and  slips  and 
slips. 

On  the  other  hand,  if  you  get  at  it  quickly  and 
make  the  major  changes  rapidly,  you  both  get  an 
enormous  amount  of  the  pain  behind  you,  but,  in  a 
strange  sort  of  way,  you  also  kind  of  reenergize  the 
organization,  because  people  do  respond  to  what 
they  view  as  a  productive  change.  They  think  it’s 
going  to  lead  them  to  be  a  stronger,  more  viable, 
mote  exciting  enterprise. 

16?P:  How  didTimes  Mirror  get  in  this  shapie  in  the 
first  place? 

Wlll«s:  The  worid  is  a  difficult  place.  It’s  been  par- 
ticulart)'  harsh  on  some  of  our  major  businesses.The 
Los  Angeles  Hwes,  which  is  very  well  managed,  very 
well  run,  has  been  in  an  economic  environment  that 
has  been  exceptionally  difficult  and  that  would  have 
been  difficult  for  any  kind  of  company. 

We’ve  got  the  same  thing  in  New  York.  Long 
Island  is  a  very  difficult  place  economically.  We 
fought  the  good  fight  with  New  York  NewsiU^  — 
and  it  really  was  a  good  fight,  and  they  really  did  it 
well.  And,  you  know,  there’s  no  shame  in  deciding 
it’s  not  ^  good  fight  anymore.  Nor  does  it  mean  that 
it  wasn’t  a  good  fight  when  it  started.  It  was  a  grand 
idea,  but  the  worid  changed,  and  when  the  worid 
changes,  you  have  to  change  with  it  and  get  on  with 
other  things,  which  is  what  we’ve  done. 

I€?l*:  Did  you  go  to  New  Yoric  with  a  predisposition 
to  closing  Newsdayl 

WHIas:  When  I  went  to  New  York,  we  had  had  stud¬ 
ies  going  on  for  a  long  time  about  New  York  News- 
day  and  there  were  divided  opinions  inside  Times 
Mirror  about  whether  we  ought  to  continue  or 
whether  we  ought  to  close  it  down. 

I,  frankly,  started  out  when  I  got  here  with  a  very 
strong  desire  to  keep  it  going  —  in  part  because  so 
many  other  newspapers  were  telling  us  to  close  it 
down,  like  everybody  else,  I  kind  of  get  my  back  up 
when  somebody  else  tells  me  what  to  do.  When 
everybody  else  was  saying,  “They  ought  to  kill  it,  it’s 
not  worth  it,”  my  initial  inclination  was,  frankly, “We’ll 
show  them — we’ll  make  it  successful.”  But  when  I 
got  to  New  York,  and  I  had  read  aU  the  financial 
information  beforehand,  the  financial  information 
was  not  encouraging.” 

■€?P:  Published  reports  say  New  York  Newsday  lost 
$100  million  during  its  short  life. 

WMm:  Well,  it  was  a  relatively  long  life,  ail  things 
considered.  We  had  lost  an  enormous  amount  of 
money.  They  had  a  plan,  which  I  think  was  an 
incredible  plan  that  would  have  virtually  eliminated 
losses  going  forward.  But  having  no  losses  and  earn¬ 
ing  an  appropriate  return  are  two  very  different 
things. 

And,  so,  when  I  sat  down  in  New  York  and  went 
through  in  some  detail  what,  if  anything,  we  could 
do  to  earn  a  fair  return  on  the  investment  we  had 
(See  Willes  on  page  32) 


The  Changing  Times 


Times  mirror  s  massive 

restructuring  has  taken  an 
especially  brutal  toll  on  the 
company’s  largest  unit,  the  Los 
Angeles  Times,  where  downsiz¬ 
ing  had  already  been  elevated 
to  an  art  form. 

The  nation’s  fourth-biggest 
daily,  the  Times  has  been  fight¬ 
ing  off  plummeting  revenues 
and  circulation,  flat  advertising 
and  mounting  expenses  for 
years,  combining  several 
departments  and  slashing  its 
work  force,  which  now  totals 
5,600,  by  a  whopping  one-third 
since  the  beginning  of  the 
decade.The  cutting  has  only 
accelerated  under  CEO  Willes. 

A  stagnant  Southern  Califor¬ 
nia  economy,  changing  adver¬ 
tising  climate  and  consolidating 
retail  industry  all  have  hurt  the 
newspaper,  causing  annual  revenues  to  slip  by  a 
reported  10%  since  1990,  to  about  $1  billion. 

And  the  Times  is  selling  fewer  and  fewer  copies. 
According  to  the  latest  Audit  Bureau  of  Circulations  FAS- 
FAX  report,  daily  circulation  slid  by  over  50,000  to  a  lit¬ 
tle  more  than  1  million  and  Sunday  fell  by  47,800  to 
about  1.4  million  in  just  a  six-month  period. 

The  paper  has  made  some  significant  breakthroughs 
—  such  as  growing  new  ad  streams  as  traditional  ones 
have  contracted  and  expanding  its  online  presence. 

But  like  Times  Mirror’s  other  mortally  wounded  prop¬ 
erties,  the  Times  has  had  to  work  overtime  to  keep 
morale  from  sinking  to  unretrievable  depths. 

Retrenchment,  increasingly  commonplace  in  Ameri¬ 
can  business,  undeniably  has  a  crushing  impact  on 
employee  attitudes.  The  trend  was  examined  this  month 
in  a  comprehensive  New  York  Times  series,  “The  Down¬ 
sizing  of  America.” 

But  the  way  Richard  T.  Schlosberg  IB,  executive  vice 
(See  Schlosberg  on  page  31) 


“The  worst  is  behind 
us,  and  now  we're 
moving  forward.” 

—  Richard  T. 
Schlosberg  III, 
Los  Angeles 
Times  publisher 
and  CEO 
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Di4e  Sews  Up  GOP 
Nomination  With 
Midwest  Victories 


Under  Rre 


U.S.  Court  Bars. 
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BY  M.L.  STEIN 


Trademark 

Battle 


HAT’S  B'i  A  name?  Plenty  of  rancor  if  the  name  is 
Stars  ami  Stripes. 

The  issue  of  who  owns  the  name  of  the  Armed 
Forces  newspaper  has  pitted  the  publisher  of  its 
docD^tic  edition  against  an  alumni  organization  of 
cx-Stars  and  Stripes  staffers,  which  also  used  the 
title  on  its  membership  newsletter. 

A  lawsuit  recently  was  threatened  by  the  pub¬ 
lisher  of  Stars  and  Stripes  against  the  Stars  and 
Stripes  Association  Inc.  (SSA),  the  alumni  group,  and 
ill  feelings  have  surfaced  on  both  sides. 

But  now  it  appears  the  association  will,  unhap)- 
pily,  agree  to  change  its  name, 
depending  on  a  poll  of  the 
membership. 

The  lead  story  of  the  Feb¬ 
ruary  issue  of  the  newsletter 
bore  the  headline  “What  an 
Outrage!”  a  quote  from  one 
member  who  swore  the  name 
Stars  and  Stripes  will  be 
“engraved  on  my  tombstone.” 

The  domestic  edition  of 
the  Washington,  D.C.-based 
Stars  and  Stripes  is  published 
by  the  National  Tribune 
Corp.,  a  private  company 
whose  chairman,  Howard  E. 
Haugerud,  is  also  publisher  of 
the  Stars  and  Stripes  state¬ 
side  edition.  Haugerud  claims 
National  Tribune  has  owned 
the  Stars  and  Stripes  trade- 
maik  since  1926  (acquired  by 
its  former  owner)  and  that  its 
use  by  any  other  publication 
is  an  illegal  infringement. 

“That  trademark  belongs  to 
me,”  the  publisher  told  E&P. 
“If  you  don’t  protect  your 
trademark,  you’re  dog  meat 
and  risk  losing  it.They  [the  Stars  and  Stripes  Associ¬ 
ation]  liave  created  a  lot  of  problems  for  me. 

So  much  so,  it  seems,  that  Haugerud’s  Washington 
attorney,  Nina  Graybill,  informed  association  secre¬ 
tary  and  newsletter  editor  Maurice  Martin  that  her 
client  objected  to  SSA’s  “continued  flagrant  and  will¬ 
ful  abuse”  of  the  trademark  and  that  the  association 
was  responsible  for  “certain  untrue  and  defamatory 
statements”  about  the  National  Tribune. 

Graybill  advised  the  association  to  consult  an 
attorney  about  possible  litigation  against  it. 

However,  in  a  subsequent  fax  to  Harold  G.  Clarke, 
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a  retired  justice  of  tlie  Georgia  Supreme  Court  and 
an  SSA  member  acting  as  its  legal  counsel,  Graybill 
offered  a  “very  fair  resolution”  of  the  conflict: 
National  Tribune  would  allow  use  of  its  logo  if  SSA 
prominently  displays  it  on  its  newsletter,  letter¬ 
heads,  invoices,  etc.,  along  with  a  statement 
acknowledging  the  trademark  belongs  to  National 
Tribune  and  is  being  used  with  permission. 

“We’re  probably  going  to  change  our  name,”  said 
Martin,  a  former  civilian  circulation  manager  for 
Pacific  Stars  and  Stripes  and  a  retired  attorney  in 
Saratoga,  Calif. 

“They  have  more  money  than  we  do,  although 
there  are  lots  of  people  in  this  organization  who 
want  to  fight  them.  I’ve  offered  to  put  up  $5,(XX) 
and  others  have  pledged  money.  They  are  steamed 
up  about  this.” 

Also  willing  to  help  finance  a  legal  fight  is  60 
Minutes  commentator  and  syndicated  columnist 
Andy  Rooney,  a  World  War  n  Stars  and  Stripe  con- 
tributer,  who  called  Haugerud’s  action  an  “outrage.” 
“How  anybody  can  appropriate  a  name  as  generic 
as  Star  and  Stripes,  I  find  hard  to  believe,”  he  said. 
“It’s  like  owning  the  Star-Spangled  Banner.” 

Martin  said  he  could  not  understand  Haugerud’s 
attitude.  “We  are  not  in  competition  with  them,”  he 
explained.  “We’re  not  a  commercial  operation  and 
can’t  hurt  them.” 

SSA,  he  said,  has  450  members  worldwide.  The 
organization’s  March  newsletter  reported  that  a 
“preliminary”  survey  of  members  showed  they  pre- 


A  lawsuit  recently  was  threatened  by  the  publisher  of  Stars  and 
Stripes  newspaper  against  the  Stars  and  Stripes  Association  Inc. 
(SSA).  the  alumni  group,  over  the  group's  use  of  the  name, 
including  on  its  newsletter.  It  appears  the  association  will, 
unhappily,  agree  to  change  its  name,  depending  on  a  poll  of  the 
membership. 


The  issue  of 
who  owns  the 
name  of  the 
Armed  Forces 
newspaper,  Stars 
and  Stripes, 
has  pitted  the 
publisher  of 
its  domestic 
edition  against 
an  alumni 
organization  of 
ex-staffers 


SSA  president  Lyle  J.  McBride  of  Anaheim,  Calif., 
accused'  Haugerud  of  “creating  a  tempest  in  a 
teapot,  stirring  up  our  members.” 

“No  one  else  but  us  is  using  Stars  and  Stripes"  he 
asserted. 

In  a  recent  letter  to  Graybill,  Martin  said  he  had 
been  authorized  by  SSA’s  executive  committee  to 
drop  the  words  Stars  and  Stripes  from  its  name  and 
newsletter  banner,  pending  action  by  the  full  board 
of  directors. 

He  noted  that  the  change  will  require  the 
approval  of  the  membership  and  California’s  Secre¬ 
tary  of  State. 

The  March  newsletter  identified  it  as  the  Stripes 
Association  News,  a  switch  from  the  February  issue 
in  which  it  was  called  the  Association  of  Stripers 
with  the  traditional  Stars  and  Stripes  crossed  flags 
between  “The”  and  “Stripers.”  The  latter  logo 
prompted  member  Bob  Tonsing  to  comment  that  it 
read  as  if  SSA  was  an  “association  of  striped  bass  fish¬ 
ermen.” 

Hal  Morris,  Stars  and  Stripes  news  editor  in 
Toyko  during  the  Korean  War  and  now  a  Las  Vegas- 
based  freelance  writer,  scoffed  at  Haugerud’s  insis¬ 
tence  on  name  ownership. 

“This  is  much  along  the  lines  of  the  McDonald’s 
attorneys  getting  excited  every  time  something  is 
called  McSomething,”  he  said.  “The  American  flag  is 
also  called  the  ‘Stars  and  Stripes.’  Are  they  going  to 
sue  every  time  someone  refers  to  the  flag  as  the 
Stars  and  Stripes? 

“And  what  about  the  John  Philip  Sousa  march, 
‘The  Stars  and  Stripes  Forever’?  Will  that  be  banned, 
too?”  Morris  continued. 

Another  SSA  member.  Jack  Fbise,  a  combat  reporter 
for  the  Mediterranean  Stars  and  Stripes  in  World 
War  II  and  later  a  longtime  foreign  correspondent 
for  the  Los  Angeles  Times,  took  a  similar  view. 

Foise,  now  retired  in  Oregon,  told  E&F.  “Why  all 
this  attachment  by  them  [National  Tribune]  to  the 
name?  What’s  the  difference  if  we  use  it?  We’re  not 
selling  our  newsletter.  People  who  used  to  work  on 
the  sheet  [5tors  and  Stripes]  can’t  get  woriced  up 
over  their  complaint. 

“My  understanding  is  that  the  name  really 
belongs  to  the  Pentagon,  anyway.” 

Not  so,  coimtered  Haugerud.  In  fact,  he  said,  the 
National  Tribune  Corp.  granted  the  War  Department 
use  of  the  Stars  and  Stripes  name  “as  a  patriotic  ges¬ 
ture”  in  1942  for  the  duration  of  World  War  11. 

Moreover,  the  publisher  produced  a  1968  letter 
from  then-Assistant  Secretary  of  Defense  Alfred  B. 
Fitt  to  a  U.S.  Senator,  acknowledging  that  the  Stars 
and  Stripes  logo  “is  a  registered  trademaric  owned  by 
the  National  Tribune  Corporation.” 

Haugerud  offered  another  letter,  dated  1978,  from 
Army  Col.  Billy  E.  Spangler,  then-editor  in  chief  of  the 
European  Stars  and  Stripes,  requesting  permission 
to  keep  the  name  on  that  newspaper. 

“We  get  requests  like  this  all  the  time,”  m( 
them  refused,  Haugerud  said. 

He  cited,  as  an  example,  an  application  from  a  dirt 
stock  car  racer,  who  noted  that  his  vehicles  were 
red,  white  and  blue  with  stars.  He  wanted  to  know 
if  “we  can  call  ourselves  the  Stars  and  Stripes  R 
Team.” 


STOCK  TABLES 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

1 

!  STOCK 

3/27/96 

3/20/96 

3/27/95 

!  A.H.  Belo  Corp.  (NY) 

33.625 

33.00 

29.4375 

1  American  Media  Inc.  (NY) 

3.75 

3.75 

6.625 

i  Central  Newspapers  Inc.  (NY) 

36.00 

37.75 

25.75 

1  Dow  Jones  &  Co.  Inc.  (NY) 

39.75 

40.625 

38.00 

j  Gannett  Co.  Inc.  (NY) 

68.375 

69.625 

53.375 

1  Gray  Comm.  Sys.  (NY) 

18.75 

18.75 

14.50 

i  Harte-Hanks  Comms.  (NY)* 

21.25 

21.00 

13.083 

I  Hollinger  International  (NY^^ 

12.00 

11.625 

10.75 

I  Knight-Ridder  Inc.  (NY) 

69.125 

72.125 

56.625 

Lee  Enterprises  Inc.  (NY)** 

20.875 

21.125 

17.8125 

i  McClatchy  Newspapers  Inc.  (NY)  24.00 

24.00 

23.75 

i  Media  General  Inc.  (AM) 

37.75 

39.00 

30.625 

1  New  York  Times  Co.  (AM) 

29.50 

30.00 

22.50 

i  Pulitzer  Publishing  Co.  (NY) 

51.00 

49.875 

37.375 

1  E.W.  Scripps  Co.  (NY) 

42.00 

42.875 

31.25 

j  Times  Mirror  Co.  (NY) 

38.375 

38.625 

19.75 

i  Tribune  Co.  (NY) 

67.50 

66.375 

54.25 

I  Washington  Post  Co.  (NY) 

296.25 

295.25 

254.125 

j  *  Adjusted  for  3  for  2  stock  split  as  of  1 2/95 

1  **  Adjusted  for  2  for  1  stock  split  as  of  1 2/8/95 

i  #  American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 
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1 1  Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

i  STOCK 

3/27/96 

3/20/96 

3/27/95 

j  Hollinger  Inc.  (a) 

10.875 

11.00 

12.125 

j  News  Corp.  Ltd.  (c) 

23.75 

23.375 

18.50 

I  Pearson  Ltd.  (b) 

6.50 

6.78 

5.61 

i  Quebecor  Inc.  Class  A  (a) 

21.75 

22.50 

19.50 

1  Reuters  Holdings,  ADR  (c) 

62.50 

64.50 

47.00 

i  Southam  Inc.  (a) 

15.75 

16.00 

14.875 

i  Thomson  Corp.  (a) 

20.125 

20.00 

18.50 

I  Toronto  Sun  Publishing  Corp.  (a 

13.25 

13.00 

11.375 

!  Torstar  Corp.  (a) 

23.75 

23.375 

21.625 

i  (a)  Quotes  are  in  Canadian  dollars 

1  (b)  Quotes  are  in  British  pounds 

I  (c)  Quotes  are  in  U.S.  dollars 

1  Prepared  for  by  Schroder  WertheimS  Co.  Inc. 
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BY  M.L.  STEIN 


OITJCT  A  SLEW  of  upbeat  Po lifnmjg 

stories  a  newspajier  prints  in  ^ 

newspaper  publishes 

Ushed  by  the  West  County  1?.nanP  QPrtinn 

Times  in  Richmond,  Calif.  '  ^  OCUIIUII 

in^is  “ S  containing  the  year's 

criticism  of  readers  who  say  linhppt  Cfnr/PC 

newspapers  print  nothing  but  UfJUCa L  oLUl  ICO 

bad  news,  said  managing  edi- 
tor  Anthony  Marquez. 

“We  decided  to  do  something  about  this  impres¬ 
sion,”  Marquez  went  on.“We  gave  them  a  full  section 
of  nothing  but  good  news.” 

The  year-end  review,  published  Dec.  31,  show¬ 
cased  several  “positive”  stories  that  appeared  in 
1995.  The  front-page  banner  line  read:  “Positively 
The  Best.”  The  best  included  stories  about  a  voca¬ 
tional  program  that  enables  at-risk  juveniles  to  learn 
carpentry,  a  school  district’s  hiring  of  “conflict  reso¬ 
lution  specialists”  to  teach  students  to  negotiate 


«i'p  campus  conflicts,  parishioners 

^  who  pitched  in  to  rebuild  their 

II ihlit^hpQ  bumed-out  church,  and  a  nine- 
UUI 101  ICO  year-old  girl  who  devotes  hours 

pptinn  to  cheering  up  elderly  patients  at 

CU IIUI I  physical  care  center. 

hp  WPPt'q  There  was  also  a  piece  about  a 
1C  yCal  0  gang  member  who,  after  being 
Irtriac  wounded  in  a  drive-by  shooting, 

lUI  I  CO  quit  his  gang  and  founded  a  club 

' '  to  take  youngsters  off  the  street 
by  providing  recreational  activi¬ 
ties  for  them  such  as  swimming,  basketball,  pool  and 
pizza  parties. 

Several  of  the  stories  had  sidebar  updates  on 
developments  since  they  were  first  published. 

The  section  carried  several  advertisements, 
including  a  full-page  ad  by  Chevron. 

A  QikA  column,  “Talk  of  the  Times,”  asked  resi¬ 
dents  what  they  like  best  about  living  in  West 
County. 

During  the  year.  Good  Times,  a  member  of  North¬ 
ern  California’s  Contra  Costa  Newspapers  Inc. 
(CCN),  which  was  recently  acquired  by 
■  Knight-Ridder,  tags  its  good  news  stories  with 
a  drawing  of  a  “Good  News”  puppy,  a  copy  of 
the  Times  in  his  jaws. 

Reader  reaction? 

“Those  who  called  in  or  wrote  to  us  were 

_  very  pleased  about  Good  Times”  Marquez 

recalled.  “But  I  had  thought  there  would  be 
more  of  them.” 

Nevertheless,  he  continued,  “The  Good 
Times  section  dispels  the  myth  that  newspa- 
'1  pers  print  nothing  but  bad  news.  That’s  the 
^  good  news.” 


Good  News, 
Good  Times 


The  Right  News 


AS  A  COUNrERWEIGHT  to  Orange  County’s  nationally 
headlined  bankruptcy,  its  leading  newspaper  decided 
to  show  readers  the  other  side  of  the  picture. 

The  Orange  County  Register  did  it  with  a  recent  28- 
page  advertising  supplement  called,  “What’s  RIGHT  with 
Orange  County”  that  won  the  ad  support  of  dozens  of 
corporate,  educational  and  other  loc^  organizations. 

A  Register  spokesman  said  ad  response  hit  1 1 1%  of  an¬ 
ticipated  supplement  revenues. 

The  Register  donated  a  portion  of  the  money  to  Vital 
Link,  a  jolvtraining  program  that  is  sponsored  by  local 


businesses. 

Political  ads  were  not  permitted  in  the  insert. 

“The  only  ads  that  could  be  sold  were  those  that  fit  in 
with  the  ‘What’s  right’  theme,”  the  spokesman  said. 

There  also  was  an  essay  contest  for  readers  to  tell  what 
they  liked  about  Orange  County.  Other  editorial  matter 
stressed  the  idea  that,  although  the  bankruptcy  was  a  se¬ 
vere  blow,  the  county’s  economic  base  is  still  strong  and 
that  its  educational,  cultural,  recreational  and  civic  insti¬ 
tutions  are  first  rate.The  county’s  tourism  attractions  also 
were  pointed  up. 
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IN  BRIEF 


Cartoon  suit 
dismissed 


EtlHER  W  OTlUiD.UNEpUCHED 
ttoTHER  GETS  A  JOB, OR  VDURE 
DENDI^AT!.  , 


A  LAWSUIT  AGAINST  the  Atlanta 
Constitution,  in  which  a  plaintiff 
charged  the  newspaper  with  inflicting 
emotional  distress  on  all  African 
Americans,  was  dismissed  recently  by  a 
Fulton  Superior  Court  judge. 

The  smx.,  Dolores  Abdtd  Aziz  vs.  the 
Atlanta  Constitution,  complained  about 
an  editorial  cartoon  drawn  by  Mike 
Luckovich  which  satirized  the 
Congressional  weflare  reform  effort. 

Luckovich  and  Constitution  editorial 
page  editor  Cynthia  Tficker  also  were 
named  as  defendants  in  the  suit  (E&P 
Sept.  30, 1995,  p.  32). 

In  his  ruling.  Judge  William  M.  Daniel 
said," . . .  consistent  with  the  First 
Amendment  to  the  United  States 
Constitution,  plaintiff  cannot  state  an 
actionable  claim  for  infliction  of  emo¬ 
tional  distress  premised  on  the  Atlanta  I  The  controversial  cartoon 
Constitution's  cartoon.” 


RttKrAchitTmiTttisis. 


ing  the  week,  according  to  an 
announcement  from  the  newspaper. 
Also,  the  Sun-Sentinel  has  started  pub¬ 
lishing  a  weather  outlook  by  WPLG-TV’s 
meteorologist. 

In  September,  the  Sun-Sentinel  and 
WPLG  announced  their  intention  to  cre¬ 
ate  the  South  Florida  News  channel,  a 
24-hour  cable  news  and  information  ser¬ 
vice  which  is  scheduled  to  launch  in 
1997. 

In  another  newspaper/broadcast  part¬ 
nership,  the  Miami  Herald  recently 
announced  plans  to  share  news 
resources  with  local  television  station 
NBC6/WIJ\: 


billion,  up  5%. 

In  the  fourth  quarter,  Southam  report¬ 
ed  special  charges  amounting  to  $120 
million  before  taxes,  including  $80  mil¬ 
lion  in  severance  costs  related  to  a 
work  force  reduction  of  700  in  the 
newspaper  group.The  downsizing  is 
expected  to  result  in  annual  savings  of 
$40  million  after  its  completion  in 
1998. 

For  the  full  year,  income  before  spe¬ 
cial  charges  was  $37.1  million  after 
taxes,  compared  with  $41.3  million  in 
1994.The  decline  was  attributed  to  $37 
million  in  increased  newsprint  expendi¬ 
tures  at  Southam’s  daily  and  community 
newspapers. 

For  the  year,  newspaper  profits  were 
down  7%  to  $68.8  million,  reflecting 
newsprint  increases,  on  5%  improved 
revenue  of  $846  million.Ad  linage  was 
down  2.8%.  Strong  demand  from  the 
technology  and  automotive  industries 
helped  boost  national  advertising  vol¬ 
ume  by  12.6%.  Classified  and  retail, 
meanwhile,  were  soft,  falling  4.8%  and 
6.8%,  respectively. 

In  the  quarter,  newspaper  profits 
were  down  14%  to  $27.3  million,  also 
because  of  newsprint.  Revenues  totaled 
$230  millicHi,a  2.3%  improvement.The 
year-over-year  comparison  was  affected 
by  a  $5  million  revenue  loss  in  1994  due 
to  a  nine-day  work  stoppage  at  the 
Vancouver  Sun  and  Province  newspapers. 


Chicago  daily  runs 
wanted  posters 

WANTED  POSTERS  AREN’T  just  for 
the  post  office  anymore. 

In  an  effort  to  find  suspects  in  a  rash 
of  Chicago-area  bank  robberies,  the 
Cook  County  Crime  Stoppers,  the  FBI 
and  eight  local  banks  put  a  four-page 
insert  in  50,000  copies  of  the  Chicago 
Sun-Times  on  March  1. 

The  four-page  uncoated  insert 
showed  surveillance  photos  and  carried 
descriptions  of  six  people  wanted  for 
bank  robbery.  The  insert  offered  rewards 
up  to  $1,000  for  information  on  the 
fugitives’  whereabouts. 


Southam  reports 
financial  results 

Restructuring  TOOK  its  tou  on 
Southam  Inc.’s  profits  in  1995,  giv¬ 
ing  the  Canadian  communications  com¬ 
pany  a  net  loss  for  both  the  year  and 
the  fourth  quarter. 

Southam  recorded  a  loss  of  $53.4  mil¬ 
lion  (Canadian),  or  70t  per  share,  for 
the  year,  compared  with  a  $44  million 
and  58<t  per-share  gain  in  1994.  In  the 
last  three  months  of  the  year,  the  com¬ 
pany  had  a  net  loss  of  $58.1  million,  or 
77<  per  sliare,  compared  with  a  $30.3 
million  and  40t  per-share  1994  profit. 
Revenues  in  1995  totaled  $1 


Sun-Sentinel 
expands  news 
partnership 

The  fort  LAUDERDALE  Sun- 
Sentinel  and  WPLG-TV  in  Miami 
have  broadened  their  partnership  and 
plan  to  increase  the  sharing  of  their 
news  resources. 

WPLG-TV  will  feature  local  news  sto¬ 
ries  from  the  Sun-Sentinel,  and  journal¬ 
ists  from  the  newspaper  will  appear  on 
camera  during  the  1 1:00  p.m.  news  dur¬ 
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BY  JIM  ROSENBERG 


USPS  Honore 
Mergpnthaler 


More  than  a  century 
after  his  invention  first 
set  newspaper  type, 
Ottmar  Mergenthaler 
and  his  machine 
appear  this  month  on  a 
U.S.  postage  stamp 


A  century  after 

Iition  first  set  newspa- 
e,  Ottmar  Mergen- 
and  his  machine 
month  on  a  U.S. 

Stamp. 

^e  greatest  advance 
in  printmg  in  the  centuries 
since  Gutenberg’s  movable 
type,  the  linotypie  replaced 
manual  assembly  of  type  into 
text  and  tlie  tedious  return  of 
each  leaden  letter  to  its 
proper  place  in  a  type  case. 

From  its  keyboard,  opera¬ 
tors  created  entire  lines  of 
type  on  bars  that  could  be 
melted  for  reuse  because  the 
brass  matrices  that  formed 
the  characters  could  be  auto¬ 
matically  stored  and  reused. 

Thomas  Edison  may  have 
hailed  it  as  the  eighth  wonder 
of  the  world,  but  a  newspa- 
fierman  is  credited  with  nam¬ 
ing  the  machine.  “You’ve  cast 
a  line  o’  type!”  exclaimed  edi¬ 
tor  and  publisher  Whitelaw  Reid,  when  Mergen- 
thaler  set  much  of  the  New  Yoth  Tribune's  July  3, 
1886  editorial  page. 

Reid  was  president  of  the  company  that  made  the 
Linotype.  Its  headquarters  was  the  Tribune  Building 
—  a  technology  test-bed,  with  the  first  Hoe  press  in 
its  basement,  Hoe’s  first  machine  to  make  curved 
stereotype  plates  and,  later,  one  of  the  larger  Goss 
Straightline  presses,  which  enabled  economical 
high-volume  printing. 

In  fact,  the  Linotype’s  invention  in  1884  coin¬ 
cided  with  that  of  the  first  Goss  newspaper  press 
and  launch  of  this  magazine’s  predecessor,  the  Jour¬ 
nalist.  Figures  for  the  earliest  years  are  hard  to  come 
by.  By  about  1890,  however.  Linotypes  were  leased 
for  $500  per  year.  Five  years  later,  Goss  proposed 
selling  an  early  three-deck  Straightline  for  $30,000. 
(Subscriptions  to  our  weekly  cost  $2.) 

Though  Mergenthaler  died  from  tuberculosis  at 
age  45  in  1899,  he  lived  to  see  700  Linotype 
machines  in  use.  Eventually,  more  than  100,000 
would  be  manufactured. 

They  quickly  cast  characters  in  various  typefaces 
and  sizes,  aUowing  publishers  to  print  larger  works 
in  greater  numbers  at  lower  cost.  Newspapers, 
which  had  consumed  large  amounts  of  lead  type. 


could  become  a  truly  mass 
medium,  delivering  more  news 
to  more  people  more  afford¬ 
ably.  Most  of  the  first  200 
machines  went  to  the  dailies 
whose  owners  financed  the 
start-up  company. 

Mergenthaler  left  the  com¬ 
pany  after  a  falling  out  with 
Reid  and  the  other  publisher- 
shareholders,  accusing  them 
of  publicly  discrediting 
the  Linotype  to  discourage 
competitors  from  buying 
it,  while  at  the  same  time 
charging  themselves  bargain- 
basement  prices  for  new 
machines  (The  Biography  of 
Ottmar  Mergenthaler,  edited 
and  researched  by  Carl 
Schlesinger). 

The  technology,  however, 
could  not  be  hidden.  By 
1913,  the  International  Type¬ 
setting  Machine  Co.,  based  at 
Pulitzer’s  competing  New 
York  World,  was  selling 
Intertype  two-letter  linecasters  for  $2150  —  a  price 
its  ads  said  would  save  buyers  $1,0(X).  Intertype 
parts  could  be  used  on  Linotypes.  Noting  that  two- 
letter  Linotypes  were  still  patent-protected.  Lino¬ 
type  ads  soon  threatened  to  sue  anyone  “counter¬ 
feiting  or  imitating  our  machinery  or  using  such 
goods.” 

The  new  stamp  is  the  second  to  honor  Mergen¬ 
thaler.  The  first  appeared  in  West  Germany  in  1954, 
the  centennial  of  the  inventor’s  birth  in  Hachtel, 
Wurttemburg.  He  emigrated  to  the  U.S.  in  1872. 

Mergenthaler  is  one  of  four  communications 
technology  pioneers  shown  on  the  block  of  four 
stamps.  Another,  Frederick  E.  Ives,  developed 
halftone  printing. 

Since  Linotype’s  1991  merger  with  German  imag¬ 
ing  systems  maker  Dr.  Hell  Co.,  it  has  produced 
machines  that  are  electronic  heirs  to  the  work  of 
both  Mergenthaler  and  Ives.  At  the  stamps’  dedica¬ 
tion  in  New  York,  Linotype-Hell  Co.  vice  president 
Dani  Herzka  remarked  that  the  linotype  fostered 
mass  communication  on  a  timely  basis.  Linotype 
moved  to  paper  tape  output  in  the  1930s,  film  in  the 
1950s,  electronic  typesetting  in  the  ’60s,  digital 
imagesetting  in  the  ’80s  and  direct  output  of  plates 
last  year. 
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BY  M.L.  STEIN 


Free  Copies 
Yanked  Avay 


3S»00  SPECTATORS  given  free  copies  of  the 
t  News  to  pass  the  time  while  waiting  for  a 
by  Barbara  Bush  hardly  got  past  the  front 
?fore  they  were  yanked  away,  reportedly  as  a 
Service  security  precaution, 
vas  it?  The  Salt  L^e  City-based  News,  a  major 
r  of  the  event  at  Utah  Valley  State  College, 
is  puzzled  by  the  episode,  particulariy  since 
attendees  were  not  searched  or  subjected  to  metal 
detectors  when  they  entered  the  auditorium. 

The  paper  isn’t  the  only  puzzled  party.  A  Secret 
Service  official  said  he,  too,  doesn’t  know  why  it 
happened. 

Mrs.  Bush,  wife  of  former 
president  George  Bush,  was 
the  keynote  speaker  at  the 
recent  “In  Honor  of  Women” 
conference  at  the  college. 

Genelle  Pugmire,  a  News 
editorial  assistant,  passed  out 
about  two  dozen  copies  of 
the  paper  to  early  arrivals 
after  asking  event  officials  for 
permission. 

But  when  time  dragged  on 
with  no  sign  of  Mrs.  Bush  [her 
speech  began  two  hours 
late],  Pugmire,  again  with  per¬ 
mission,  handed  out  300  more  papers  to  the  waiting 
audience. 

“Women  came  out  and  helped  me  carry  the 
papers  to  the  center,”  she  recalled. 

Thirty  minutes  before  Bush’s  appearance,  the 
newspaper  reading  was  abruptly  ended.  Conference 
director  Margie  Green  announced  over  the  public 
address  system  that  all  newspapers  had  to  be  passed 
down  the  aisles  where  they  were  collected  and 
dumped  into  trash  bins. 

Brent  Roberts,  director  of  the  David  D.  McKay 
Special  Events  Center,  the  conference  site,  told  the 
News  it  was  standard  practice  for  Secret  Service 
agents  to  prohibit  newspapers  in  the  audience 
when  a  presidential  dignitary  was  making  an 
address. 

“They  could  be  used  to  disguise  faces  or 
weapons,”  he  said. 

The  ban  also  applied  to  copies  of  Church  News,  a 
weekly  publication,  inserted  into  the  News,  which  is 
published  by  the  Church  of  Jesus  Christ  of  Latter- 
day  Saints.  The  News  reported  that  many  women 
stashed  the  Church  News  section  into  their  purses 
when  the  order  came. 

In  a  second-day  story  of  the  incident,  the  News 


Secret  Service 
collects 
newspapers  from 
attendees  at  a 
Barbara  Bush 
speech  and 
trashes  them 


Barbara  Bush 


quoted  the  Secret  Service  agent  in  charge  of  secu¬ 
rity  for  the  former  first  lady’s  visit  as  saying  he 
knew  of  no  policy  barring  newspapers  from  the 
audience  at  speeches  of  dignitaries  it  is  assigned  to 
protect. 

Agent  Glen  Passey,  who  did  not  attend  the  con¬ 
ference  himself,  said:  “I  don’t  know  of  any  of  our 
people  who  directed  that  to  happen  at  all.”  He 
added,  however,  it  was  possible  that  the  agent  in 
charge  at  the  college  perceived  a  security  risk. 

“Normally,  that  wouldn’t  be  a  problem  unless  he 
saw  something  he  thought  would  have  been  a  par¬ 
ticular  problem,”  Passey  said.  “Normally,  we’re  not 
fanatical  about  this  type  of  thing.  Each  situation  is 
different.  We  try  to  be  as  cooperative  with  the  host 
people  as  we  can.” 

Deseret  News  managing  editor  Don  Woodward 
commented  to  E&R  “It  looks  as  if  someone  con¬ 
nected  to  the  conference  got  a  little  overzealous.” 

Steve  Handy,  the  News’  promotion  director,  said 
the  paper  was  pleased  to  be  a  sponsor  and  partner 
of  the  conference,  but  termed  the  papers  distrib¬ 
uted  there,“hamiless.” 

“Someone  made  a  silly  snap  judgment  the  day  of 
the  event,”  he  surmised.  ■ 
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REUTERS 


of  the 


1996  ^osep/i  JB.  H^recJiner  Gen/er 
freedom  of  BJnformalion 
u^warcf 


Allan  Wolper 

Editor  &  Publisher  Magazine 

First  Amendment  issues  have  always  been  of  primary  impor¬ 
tance  at  Editor  &  Publisher.  So  it  is  with  a  great  deal  of  pride 
that  we  congratulate  Allan  Wolper,  our  Campus  Journalism 
writer,  on  winning  this  award  for  his  coverage  of  First  Amend¬ 
ment  and  press  censorship  issues  at  college  campuses. 

The  judges  unanimously  commended  his  articles  for  putting  a 
national  focus  on  an  extraordinarily  important  issue  “exposing 
how  college  campuses  ...  relegate  the  campus  press  to  second- 
class  citizenship.” 

“Wolper  has  assumed  the  role  of  national  watchdog  against 
violations  of  First  Amendment  rights  on  college  campuses,” 
one  judge  said. 

Another  judge  praised  the  writing  for  focusing  on  this  “vast 
and  oft-forgotten  chasm  with  accuracy,  balance,  and,  always, 
with  an  eye  toward  the  bigger  picture.” 


CONGRATULATIONS,  ALLAN! 

Editor^ra 

vmusRER 

JLrVHE  FOURIK  ESTATE 


OWNERSHIP  CHANGES 


E.W.  SCRIPPS  Co.  has  reached  an  agree¬ 
ment  to  acquire  the  Vero  Beach  (Fla.) 
Press-Journal  from  ]ohn].  Schumann 
Jr.,  whose  father  and  grandfather  started 
the  newspaper  in  1926. 

The  Press-Journal  has  a  circulation 
of  33,000  daily  and  35,000  on  Sunday. 

Scripps  also  owns  two  other  daily 
newspapers  in  Florida,  the  Stuart  News, 
about  30  miles  south  of  Vero  Beach, 
and  the  Naples  Daily  News.  It  also 
operates  twice-weekly  publications  in 
Jupiter,  Destin  and  Bonita  Springs. 

Gerald  Reilly  of  Greenwich,  Conn., 
acted  as  adviser  to  the  Press-Journal 
and  the  Schumann  family. 

KerrviUe  Mountain  Sun,  a  6,000  paid 
circulation  weekly  in  KerrviUe,  Texas, 
has  been  .sold  by  William  and  Lew 
WiUiams  to  the  Robert  Trapp  feimily, 
owner  of  Sun  PubUshing  Inc.  in 
Espanola,  N.M. 

The  sale  includes  a  weekend  enter¬ 
tainment  guide. 

Sun  PubUshing  pubUshes  the  Rio 
Grande  Sun  in  Espanola  and  in  recent 
years  has  moved  in  to  Texas  with  the 
purchase  of  the  Castroville  News 
Bulletin  and  the  Medina  Valley  Times. 
Robert  Trapp  Jr.  was  named  pubUsher 
of  the  Mountain  Sun. 

With  his  wife.  Lew,  WiUiam  Williams, 
the  retired  pubUsher  of  the  Daily 
Racing  Form's  New  Jersey  edition,  pur¬ 
chased  the  paper  three  years  ago. 

The  WilUams  family  was  represented 
in  the  transaction  by  Rickenbacher 
Media  Co.  of  DaUas. 

Five  Oregon  weekly  newspapers  have 
been  sold  by  Joe  and  Louise  Cannon,  of 
Port  Townsend,  Wash.,  to  Ed  Hawley,  a 
Chicago  Tribune  joumaUst. 

The  newspapers  are:  West-Lane 
News,  Veneta;  Tri-Ckmnty  News  and 
Tri-County  Shopper,  Junction  City; 
Benton  Bulletin  and  Benton  Bargain 
Banner,  Philomath. 

The  Change  of  ownership  is  effective 
March  1.  The  seUers  were  represented 
by  Michael  D.  Lindsey,  Media 
Consultants  Inc. 

The  Dixie  Newspapers  Group,  Milam 
County  Newspapers  LLC,  recently  pur- 
cliased  the  Cameron  (Texas)  Herald 
from  Cameron  PubUcations  Inc. 

The  Herald  is  a  4,()()()-circulation 
weekly  serving  Cameron,  Milam  County, 


and  the  surrounding  area.  The  sale, 
effective  Jan.  1,  also  includes  aTMC 
product,  the  Countian. 

Dixie  Newspapers  is  based  in 
Horseshoe  Bay,  Texas. 

Chesapeake  PubUshing  Co.  is  selling 
seven  pubUcations  in  Delaware  to 
Dover-based  Independent  Netv’spapers 
Inc. 

Included  in  the  sale  are:  the  Leader, 
a  twice-weekly  in  Seaford;  StMe 
Register,  also  a  twice  weekly,  in 
Laurel;  Milford  Chronicle  and 
Harrington  Journal,  both  weekUes; 
Debnarva  Shopper,  Sussex  County’s 
Real  Estate  Spotlight,  and  the 
Southern  Delaware  Business 
Leader. 

The  5,30()-cUx:ulation  weekly 
Snoqualmie  Valley  Record,  in 
Snoqualmie,  Wash.,  has  been  sold  by 
Falls  PubUshing  Co.  to  Jim  and  Karen 
McKieman  of  North  Bend,  Ind. 

Falls  PubUshing  Co.  is  owned  by  Bob 
and  Sandie  Scott  and  the  Buchman 
Family  Estate.  Bob  and  Sandie  intend  to 
continue  the  printmg  company  in  the 
same  location. 

The  sale  was  handled  by  John 
Fournier  Jr.,  m  Prosser,  Wash. 

Southam  Inc.  announced  that  it  has 
signed  a  letter  of  intent  to  acquire  the 
St.  Catharines  Standard  Ltd.  and  its  affili¬ 
ated  businesses.  The  transaction  is  sub¬ 
ject  to  due  diUgence  and  is  expected  to 
close  by  the  end  of  May.  Terms  were 
not  disclosed. 

The  St.  Catharines  Standard  Ltd.  oper¬ 
ates  three  newspaper  groups  in  the 
region  of  southern  Ontario,  including 
the  38,300-circulation  daily  St. 
Catharines  Standard.  The  Standard 
has  been  owned  by  the  Burgoyne  family 
since  1982. 

The  other  two  newspaper  groups 
mcluded  in  the  acquisition  are  Rannie 
Printing  &  PubUshing,  which  pubUshes 
five  weekUes  in  the  Niagara  region,  as 
weU  as  three  free  shoppers,  and 
Northumberland  Publishers,  which  pub¬ 
Ushes  two  daily  and  three  weekly  pubU¬ 
cations. 

The  Belton  (Texas)  JourtuU  has  been 
acquired  by  the  Dixie  Newspapers 
Group.  The  Journal  is  a  3,700-cux:ula- 
tion  weekly  newspaper  serving  county 


seat  Belton,  Bell  County,  and  the  sur¬ 
rounding  area. 

In  conjunction  with  the  sale,  David 
1\ima  was  named  editor  and  pubUsher 
of  the  Journal  and  president  of  Belton 
Newspapers  Inc.,  the  purchasing  com¬ 
pany. 

Two  newspapers  in  Paso  Robles,  Calif., 
the  Daify  I*ress  and  the  Country 
News,  have  been  sold  to  Central  VaUey 
PubUshing  Inc.,  an  affiliate  of  USMedia 
Group  of  Crystal  City,  Mo. 

Also  purchased  were  the  weekly 
Central  Coast  Times,  North  Courtly 
Journal,  and  the  Lakeside  Banner,  all 
pubUshed  by  the  Daily  JFrvss.  Included 
in  the  sale  were  the  Ntrrth  County 
Access  Telephone  Directory  and 
Yellow  Pages  and  San  Luis  Obispo 
Life,  a  leisure  magazine. 

The  assets  sale  was  brokered  by  Mel 
HodeU,  who  said  the  prices  were  not 
announced. 

Established  in  1896,  the  five-evening 
Daily  Press  had  been  owned  by  Ben 
and  Dorothy  Reddick  since  1967.  Their 
son,  Richard,  had  been  general  manager. 

The  Country  News,  which  began  in 
1976,  had  been  owned  by  Keith  and 
Sheila  Bervsick  since  1990.  The  weekly 
has  a  controUed  and  paid  circulation  of 
19,000. 


Have  you  dreamed 
of  owning  your  own  - 
weekly  newspaper? 


Save  years  of  "hard  learning"  by  read¬ 
ing  "At  least  nobody’s  shooting  at  me," 
by  veteran  publisher  Ed  Klein  who 
founded  1 8  weeklies,  a  radio  .station 
and  a  cable  TV  company — and  has 
lived  to  tell  the  harrowing  tale. 

$9.95 

ship/hdi. 
from 
Royal 
Fireworks 
Press, 

First  Ave., 

Unionville,  NY 
10988 
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V 


NEWSPEOPLE  IN  THE  NEWS 


COMPILED  BY  IAN  E.  ANDERSON 


Philadelphia 
Inquirer,  has 
been  named  exec¬ 
utive  editor  of  the 
Tallahassee  (Fla.) 
Democrat.  She  is 
the  first  black  and 
first  woman  to 
lead  the  news¬ 
room  in  the 

controller  at  Autotote  Enterprises,  New  j  paper’s  91-year  history. 

Haven,  has  been  appointed  controller  at  |  BAILEY  DABNEY,  sales  and  mar- 
the  New  Haven  Register.  j  keting  manager  at  the  Shreveport,  La., 

i  Times,  was  appointed  circulation  direc- 
RON  MIX,  an  advertising  sales  rcpre-  j  tor  in  Tallahassee, 

sentative  at  the  St  Charles  (Mo.)  j 

Journal,  has  been  promoted  to  general  I  PETER  H.  GAMAGE,  president  and 
manager  of  the  Jefferson  Coimty,  South  j  publisher  of  the  Lynn,  Mass.,  Daily 
County  and  West  County  publications  j  Evening  Item,  has  been  elected  presi- 
groups  of  Suburban  Newspapers  of  I  dent  of  the  New  England  Newspaper 
Greater  St.  Louis  Inc.,  a  subsidiary  of  the  |  Association. 

Journal  Register  Co., Trenton,  N.J.  I  Other  officers  elected  include 

I  HOWARD  G.  SUTTON,  wicepKSi- 

MARK  MATEER,  advertising  sales  j  dent/general  manager  at  the  Providence 

manager  at  the  Centre  Daily  Times,  |  Journal  Co.,  Providence,  R.L  —  first  vice 

State  College,  Pa.,  has  been  promoted  to  j  president;  MARK  SMITH,  publisher  of 
advertising  director.  I  rAre  Caledonian-Record, Sx.johsxshxxry, 

i  Vt.  —  second  vice  president;  WILLIAM 
DEBORAH  GALLANT,  regional  man-  j  J.  ROWE,  publisher,  president  and  CEO 
ager  of  affiliate  mariteting  for  the  ABC  i  of  the  Stamford  Advocate  and 

Radio  Networks  in  New  York,  has  been  1  Greenwich  Time,  Coimecticut  —  secre- 
named  general  manager  of  Journal  |  tary/treasurer;  JVDTTH  KW.  BROWN, 

Square  Interactive,  a  division  of  i  editor  at  the  New  Britain,  Conn., //eraW 

Newhouse  Newspapers  New  Media,  |  —  immediate  past  president, 
based  in  Jersey  City,  N.J.  \  STEPHEN  E  TAYLOR,  executive  vice 

I  president  at  the  Boston  Globe  —  gover- 
PATRICK  JUDGE,  an  advertising  exec-  j  nor/eastem  Mass.;  JAMES  A.  ROUS- 
utive  at  the  New  York  Post,  has  been  \  MANIERE,  president  and  editor  at  the 
promoted  to  advertising  director.  I  Keene  (N.H.)  Sentinel  — 

i  govemor/N.H.;  and  BJ.  FRAZIER, 

LORRAINE  BRANHAM,  associate  j  publisher  of  the  Norwalk,  Conn.,  Hour 
managing  editor  for  features  at  the  j  —  govemor/Conn. 


JIM  GREGORY, 

former  director  of 
marketing  and  cir¬ 
culation  at  the 
Everett,  Wash., 
Herald,  has  been 
appointed  circula¬ 
tion  manager  of 
the  Pleasanton, 
Calif.,  Valley 
Times. 


JVUECRVSER 


JULIE  ML  iJlYSER,  26,  a  rep>orter  at 
the  Charleston  (WVa.)  Gazette,  has 
been  named  business  editor. 

Formerly,  she  was  business  editor  at 
the  BedsS.ey,'^Ni., Register-Herald. 


TOMMIEANNE  MCLEAD,  director  of 
home  delivery  sales  for  the  Detroit 
Newspapers  Agency,  has  been  appoint¬ 
ed  cireulation  director  at  the  St 
Petersburg  Times. 


ARNE  L  HOEL,  chief  financial  officer 
of  Swift  Newspapers  Inc.,  Reno,  Nev, 
has  been  named  president  and  CEO. 

He  succeeds  RICHARD  ML  LAR¬ 
SON,  who  was  appointed  chairman  of 
the  board. 

Larson  succeeds  PMMMMJP  E  SWIFT, 
company  founder  and  long-term  chair¬ 
man  of  the  SNI  board,  who  will  contin¬ 
ue  to  serve  as  a  board  member. 


JOSEPH  P.  CAVANNA,  direaor  of 
operations  with  Deknatel,  a  medical 
device  company  in  New  York,  has  been 
named  controller  of  tlie  Fall  River, 
Mass.,  Herald  News. 


W.  ANTHONY  MAJOR  /R.,  former 


JULME  JOMMNSON,\ice  president  of 
marketing  of  the  Texas  Restaurant 
Association,  has  been  app>ointed  vice 
president  of  advertising  sales  and  pro¬ 
motions  at  the  Newspaper  Association 
of  America,  Reston,  Va. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daily  newspaper 
groups. 


CANMMY  FRASER,  a  six-year  member 
of  the  circulation  department  at  the 
Monticello,  Ind.,  Herald  Journal,  has 
been  promoted  to  circulation  manager. 


MARK  R.  TMMURMONS,  circulation 
director  for  Acme  Newspapers, 
Philadelphia,  has  been  appointed  cir¬ 
culation  director  of  Suburban 
Publications,  Philadelphia. 


Lee  Dirks  Owen  Van  Essen 

123  E.  Marcy  St.,  Suite  207,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 
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WHERE  WILL  YOU  BE  IN 


ACT  NOW!  DEADLINE  SOON! 


You’ll  make  it  easier  for  your  business  associates 
■i*'  "  and  friends  to  contact  you  in  New  York  by  filling  out 

L  this  form.  One  of  the  long-standing  services  Editor  &. 

Publisher  has  provided  attendees  of  the  publishers 
convention  is  compilation  and  publication  of  “Who’s 
Staying  Where.”  This  listing  of  attendees,  their  business 
affiliation  and  the  hotel  where  they  will  be  staying  is 
published  in  our  pre-convention  issue  distributed  during  registration  and 
throughout  the  meeting. 

k  Because  attendees  make  their  own  hotel  arrangements,  we  rely  on  you 
■  to  tell  us  where  you  will  be  staying.  Please  take  a  moment  to  fill  in  the 
V  form  below  and  mail  or  fax  it  back  to  us  by  April 

I  Thanks  for  your  help. 


Make  sure  your  associates  and 
friends  know! 


Who’s  Staying  Where  at  the  NAA  Publishers  Convention 


PLEASE  TYPE  OR  PRINT 

First  and  Last  Name 


First  and  Last  Name  of  Spouse/Guest 


er/Orqanization 


City/State 

Hotel 

Others  attending  from  your  organization 

First  and  Last  Name;  First  and  Last  Name: 

First  and  Last  Name: 

Hotel:  Hotel: 

Hotel: 

■  To  ensure  your  listing  in  "'Who's  Staying  Where/'  return  this  form  to  Editor  &  Publisher  no  later  than  April  8,  1 996. 

FAX  :  (212)691-7287 

MAIL  :  Editor  &  Publisher,  1 1  West  1 9th  Street 

New  York,  NY  10011-4234 
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THE  FOURTH  ESTATE 

ADVERTISING/PROMOTION 


Neirs/mper 
Association 
of  Amenca 
names  its 
DANDY 
Award 
winners 


Dealer's  Automotive  Newspaper  Display  Advertising 


The  WINNERS  OF  the 
Newspaper  Association 
of  America’s  1996 
DANDY  Awards  competi- 
tion,  for  outstanding 
newspaper  automotive  advertising, 
were  recently  announced. 

For  the  first  time  in  the  award’s 
20-year  history,  the  NAA  bestowed 
the  DANDY  “Best  of  Show”  award  on 
co-winners,  the  Northern  Ohio  Buick 
Dealers  Association  of  Cleveland,  Ohio,  and  Lee 
Edwards  Auto  Plaza  of  Monroe,  La. 

Each  year,  the  NAA  hosts  the  DANDY  competi¬ 
tion  and  presents  the  awards  at  the  the  National 
Automobile  Dealers  Association  (NADA)  annual 
exposition. 

Winners  are  featured  in  NAA’s  DANDY 
Newspaper  7996,  which  is  distributed  at  the  NADA 
exposition  as  well  as  to  dealers,  ad  agencies,  and 
newspapers  across  the  country. 

The  following  are  the  1996  DANDY  award  vvin- 
ners  chosen  from  2,000  entries: 

•  Category  1:  Best  Ad  Campaign  by  a  Dealer 


Association  —  Northern  Ohio  Buick 
Dealers  Association,  Cleveland,  Ohio; 
“Drop  Everything;' created  by  Jordan 
Tamraz  Caruso  Advertising,  Chicago, 
ni.,  appearing  in  the  Cleveland  Plain 
Dealer. 

•  Categor)'^  2:  Best  Single  Ad  by  a 
Tri-State 


■  Dealer  Association 

Lincoln-Mercury  Dealers  Association, 
New  York,  N.Y;  “Opportunity  is 
Staring  You  in  the  Face;"  created  by 
Young  &  Rubicam,  Detroit,  Mich.;  appearing  in  the 
New  York  Times. 

•  Category  3:  Best  Ad  Campaign  by  Individual 
Dealer  (Large  Market)  —  Tafel  Motor  Co., 

Louisville,  Ky; “Respect;”  created  by  Stith-Atkinson 
Advertising,  Louisville,  Ky;  appearing  in  the 
Louisville  Courier-Journal. 

Category  4:  Best  Single  Ad  by  Individual  Dealer 
(Large  Market)  —  Galloway  Buick,  Greensboro, 
N.C.;“1996  is  Going  All  the  Way  at  Galloway;”  creat¬ 
ed  by  Greensboro  (N.C.)  News  &  Record  and 
appearing  in  that  paper. 

•  Category  5:  Best  Ad  Campaign  by  Individual 
Dealer  (Small  Market)  —  Lee  Edwards  Auto  Plaza, 
Monroe,  La.;  “Is  this  a  Kia?”;  created  by  Monroe 
News-Star  and  appearing  in  that  paper. 

•  Category  6:  Best  Single  Ad  by  Individual  Dealer 
(Small  Market)  —  Ferrero  Auto  Center  Inc., 
Loveland,  Colo.;“Ferrero Territory;”  created  by 
Loveland  Daily  Reporter-Herald  and  appearing  in 
that  paper. 

•  Category  7:  Best  Use  of  Color  in  Dealer  or 
Dealer  Association  Ad  —  Phil  Hughes  Honda, 
Athens,  Ga.;“The  96’s  are  Here;”  created  by  Athens 
(Ga.)  Banner-Herald/Daily  News  and  appearing  in 
that  paper. 

•  Category  8:  Best  Automotive  Special  Section  — 
San  Francisco  Newspaper  Agency;  “Fall  Auto 
Leasing;”  created  by  San  Francisco  Newspaper 
Agency;  appearing  in  the  San  Francisco  Examiner 
&  Chronicle. 

•  Category  9:  Best  Institutional  Advertising  Program 
—  Berglund  Chevrolet/Geo/deep/Eagle/Buick, 
Roanoke,  Va.;  created  by  Roanoke  (Va.)  Times  and 
appearing  in  that  paper. 

•  Category  10:  Best  Dealer  Trade  Association  or 
Multiline  Advertising  —  Heritage  Lincoln- 
Mercury/Battle  Creek  Ford/Henkel  Chevrolet, 

Battle  Creek,  Mich.;“Best  of  the  Best  Sale;”  created 
by  Battle  Creek  (Mich.)  Enquirer  and  appearing  in 
that  paper. 
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ADVERTiSING/PROMOTION 
BY  LAURA  REINA 


Beyond  Traditional 
Classifieds 

WITH  NEWSPAPERS  AROUND  will  continue.  Schultz  described  it  as  a  program 
the  country  lacing  a  growing  where  a  rentee  can  choose  one  to  a  combination 
threat  to  their  rental  classified  of  packages  on  different  levels,  including  classi- 
ad  business  in  the  form  of  real  fieds,  audiotex  links,  TMC  coverage,  and  color 
estate  company-sponsored  ad  photos. 


The  BalUmore 
Sun  has  fortned 
a  new  business 
to  hell?  readers 
secure  a  [dace 
to  lire  • 


guides,  one  newspaper  has  decided  to  aggressively 
fight  back. 

The  Baltimore  Sun  has  gone  beyond  the  tradi¬ 
tional  print  classified  ads  to  help  readers  secure  a 
place  to  live.The  newspaper  has  formed  a  new 
business  with  Apartment  Search  Inc.,  a  firm  that 
has  helped  both  renters  and  owners  locate  apart- 

_  ments  for  the  past  30  years. 

The  joint  company,  which 
launched  March  1,  is  called 
Baltimore  Sun  Apartment 
Search  LLC.  It’s  a  finder  ser¬ 
vice  which  works  with  a 
complete,  daily  updated  data¬ 
base  to  help  match  renters 
with  available  apartments, 
explained  Michael  Schultz, 
research  and  communica¬ 
tions  manager  at  the  Sun. 

The  business  is  a  wholly  owned  subsidiary  of 
the  Baltimore  Sun,  and  will  be  conducted  out  of 
seven  different  store  sites  located  in  the  Baltimore 
area.  Presently,  there  are  two  stores  open. 

At  these  stores,  renters  can  meet  with  consul¬ 
tants,  free  of  charge,  and  be  matched  up  with  prop¬ 
erties  that  meet  their  needs. 

The  Baltimore  Sun  Apartment  Search  will  pro¬ 
vide  perspective  renters  with  details  about  rental 
properties  such  as  cost,  amenities,  lease  terms  and 
floor  plans,  and  will  try  to  match  these  details  with 
renters’  desires. 

When  Schultz  spoke  with  E&P,  the  Baltimore 
Sun  Apartment  Search  database  consisted  of 
90,000  listed  apartment  units.  Schultz  expects  that 
number  to  grow  to  125,000  by  May.  And  once  a 
property  is  rented,  it’s  not  deleted  from  the  data¬ 
base.  Instead,  it’s  listed  as  not  available,  and  the  cru¬ 
cial  information  remains. 

Once  an  apartment  is  rented,  the  rentee  is 
charged  a  percentage  of  the  first  month’s  rent.The 
renter  doesn’t  pay  anything. 

Schultz  said  the  Sun  is  very  interested  in  pro¬ 
tecting  and  expanding  its  revenue  base,  and  start¬ 
ing  an  operation  like  Apartment  Search  was  the 
right  opportunity  for  the  company,  he  continued. 

The  newspaper’s  original  “tiered”  program  for 
those  looking  to  rent  apartments.  Rental  Solutions, 


will  continue.  Schultz  described  it  as  a  program 
where  a  rentee  can  choose  one  to  a  combination 
of  packages  on  different  levels,  including  classi¬ 
fieds,  audiotex  links,  TMC  coverage,  and  color 
photos. 

Apartment  Search  can  now  be  used  as  a  part  of 
Rental  Solutions,  or  can  be  used  separately,  he  said. 

In  addition  to  joining  forces  with  the  Sun  to 
form  a  company,  Apartment  Search  Inc.  has 
worked  in  other  markets  including  Washington, 
D.C.,  Kansas  City,  Detroit,  and  Miimeapolis.  The 
company  supplies  the  computer  and  business  sys¬ 
tems  necessary  to  run  an  apartment  classifieds 
business. 


New  Tobacco 
Ad  Bill  Introduced 


ONCE  AGAIN,  LEGISLATION  has  been  introduced  that 
would  eliminate  the  tax  deduction  for  expenses  asso¬ 
ciated  with  tobacco  product  advertising.  Similar  legis¬ 
lation  has  been  introduced  numerous  times  in  the  past,  but 
each  bill  eventually  died. 

The  latest  bill’s  sponsor.  Rep.  Paul  McHale  (D-Pa.),  said  he  felt 
justified  targeting  tobacco  advertising  deductions  because  of 
the  “severity  of  the  health  consequences”  associated  with  the 
use  of  such  products. 

McHale  cited  Internal  Revenue  Service  statistics  showing 
tobacco  manufacturers  received  some  $6.2  billion  in  tax 
deductions  for  advertising  expenses  in  1992. 
Newspaper  | 


Association  of  Ame¬ 
rica  president  and 
CEO  John  F.  Sturm 
called  the  legislation 
“misguided.” 

“This  starts  us 
down  the  slippery 
slope  of  partial  non¬ 
deductibility  of  all 
kinds  of  advertising,” 
he  said,  adding,  “The 
Advertising  Tax  Coal¬ 
ition,  of  which  we  are 
a  member,  has  ex¬ 
pressed  its  unhappi¬ 
ness  and  opposition 
to  this  bill.” 


Maximize  Retail  and 
Classified  Ad  Revenue! 

With 

ALTERNATIVE  GROWTH 
STRATEGIES,  INC. 


HP''  i 

,  nr  ij 

“ir  AW~ 

■r  JHI 

r  Ammw~ 


“Our  Industry  has  many  years  of 
growth  ahead.  Unleashing  this 
growth  requires  a  dedicated  and 
innovative  marketing  focus" 


Cal  AGS,  Inc.  Today: 
Phone:(414)241-8603 
Fax:(414)241-3354 
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NEWS  TECH 


Vendors’ 

Agreements 


As  A  RESULT  of  a  continuing  support 
and  development  agreement  with 
Tera  S.l.r.,  Milan,  Italy,  and  its  mar¬ 
keting  subsidiary,  ExTera  UK  Ltd., 
the  Hyphen  Editorial  System  will  be 
sold  and  supported  in  the  Americas  as  the  Good 
News  system  by  Software  Consulting  Services, 
Nazareth,  Pa. 

Now  running  at  more  than  20  sites,  Windows- 
based  HES  was  developed  by  Tera  under  contract 
for  Hyphen. 

Lockwood  Greene  Engineers  Inc.,  Spartanburg, 
S.C.,  acquired  a  50%  stake  in  Altecnica,  S.A.,  a  250- 
employee  industrial  engineering  and  construction 
services  firm  in  Buenos 
Aires. 

The  company  now  uses 
the  name  Altecnica 
Lockwood  Greene. 

Altecnica  had  been  a 
wholly  owned  subsidiary  of 
Alpargata,  a  large  Argentine 
industrial  manufacturing  and 
distribution  firm  with  which 
Lockwood  Greene  has 
woriced  for  many  years. 


/VoH'  running 
at  more  than 
20  sites,  ' 
Wilt  (loti 's  -based 
liliSaas 
develojied  by 
I'era  under 
cant  rad  for 
Hyphen 


Gerber  Systems  Corp., 

South  Windsor,  Conn., 
named  Montreal-based  Marathon  Inc.  as  its  dis¬ 
tributor  in  Canada  to  “increase  North  American 
market  share  for  the  Crescent/42  Platesetter, 
Crescent/3030R  Platesetter  and  future  Gerber 
Systems  products.”  Marathon  Inc.  supplies  pre¬ 
press  systems,  imagesetters,  plates,  OPI  servers, 
proofers  and  equipment  for  conventional  print¬ 
ing  and  desktop  publishing. 


Based  in  Holland,  Mich.,  the  maker  of  pigments  and 
gravure  and  web  offset  publication  printing  inks  is 
a  business  of  BASF  Corp.,  the  North  American 
member  of  Germany’s  BASF  AG.  Flint  plans  to  buy 
specific  assets  of  BASF’s  printing  inks  and  pigments 
manufacturing  plants,  branch  sites  and  in-plant 
operations. 

The  two  companies  plan  to  enter  into  an  inter¬ 
national  technical  and  cooperation  agreement  to 
serve  the  needs  of  multinational  printers. 

Adobe  Systems  Inc.,  based  in  Mountain \fiew, 
Calif.,  completed  the  spinoff  of  its  prepress  group 
as  the  Seatde-based  Luminous  Corp.,  a  privately 
held  independent  company  (in  which  Adobe 
retains  an  equity  interest)  under  president  and 
CEO  James  Betlyon,  who  was  formeriy  vice  presi¬ 
dent  of  Adobe’s  Production  Imaging  Products 
Group. 

Luminous  acquired  or  licensed  worldwide  devel¬ 
opment,  mariceting  and  distribution  rights  to  Adobe 
high-end  prepress  products  that  include  TrapWise 
trapping,  PressWise  imposition.  Print  Central  print 
server  and  Color  Central  image  server  software,  the 
Open  production  environment,  Adobe  Virtual 
Network  telecommunication  applications  and  the 
Preprint  Pro  production  preflighting  program. 
Adobe  also  licensed  its  Configurable  PostScript 
Interpreter  technology  to  Luminous. 

Adobe  said  it  will  “continue  to  enhance  the  core 
technologies”  on  which  Luminous  products  are 
based. 

Most  of  the  former  Adobe  staffers  who  are  now 
with  Luminous  were  employed  by  Aldus  Corp. 
when  it  merged  with  Adobe  in  1994;  all  Luminous 
products  except  the  Virtual  Network  were  core 
products  of  the  Aldus  Prepress  Division  before  the 
firms  merged. 


Flint  Ink  Corp.,  Detroit,  and  Coates  Lorilleux,  a 

subsidiary  of  France’s  Total  SA,  each  invested  $20 
million  to  form  a  joint  venture  to  make  and  sell 
flushed  color  pigment  concentrate  for  the 
European  printing  ink  industry. 

Called  CDR  International,  the  venture  will  sup¬ 
ply  flushed  color  from  a  10,000-ton-per-year  plant 
to  be  built  near  Barcelona,  Spain.  Until  the  plant’s 
start  up,  scheduled  for  January  1997,  CDR  will  sell 
products  imported  from  Flint  Ink’s  CDR  Pigments 
Group  in  the  U.S. 

Flint  also  announced  its  intention  to  buy  assets 
of  the  BASF  North  American  Graphics  Group. 


Data  Sc/ences  Inc.,  Silver  Spring,  Md.,  formed  a 
business  alliance  with  Oracle  Corp.,  Redwood 
Shores,  Calif.,  to  give  customers  the  option  of 
adding  the  Oracle?  relational  database  manage¬ 
ment  system  with  PowerBuilder  to  DSI’s  Unix- 
based  business  management  and  database  market¬ 
ing  software. 

New  Horizons  Group  of  the  Pottsville  (Pa.) 
Republican  signed  up  London-based  Wishbone 
Creative  Solutions  as  exclusive  distributor  of  its 
Info-Cormect  audiotex  system  to  national  and 
regional  publications  in  the  United  Kingdom. 
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Intergraph  Corp.’s  Optronics  division, 
Chelmsford,  Mass.,  announced  agree¬ 
ments  with  graphic  arts  technologies 
suppliers  to  sell  its  products  in  Brazil 
and  Canada. 

Industria  Brasileira  de  Filnnes,  a 

major  reseller  of  prepress  peripherals, 
systems  and  software,  based  in  Rio  de 
Janeiro,  will  sell  the  fuU  line  of 
Optronics  scanners,  imagesetters,  plate- 
setters  and  proofers. 

The  Christie  Graphic  Imaging  divi¬ 
sion  of  Montreal-based  Christie  Group 
Ltd.  will  initially  concentrate  on  distribu¬ 
tion  of  large-format  Optronics 
ColorSetter  XL  imagesetters  and  Aurora 
and  Eos  platesetters.  It  will  repackage 
Optronics  equipment  with  products 
fiom  other  vendors. 

Cincirmati-based  Gannett  Media 
Technologies  International  reached  an 
agreement  with  Hewlett-Packard  Co., 

Palo  Alto,  Calif.,  whereby  both  compa¬ 
nies  will  market  GMTI’s  DiGiCol  multi- 
media  information  management,  search 
and  retrieval  software  and  HP  hardware. 
The  application  runs  on  HP-UX  servers 
and  supports  Windows-based  HP 
VectraPC  and  Macintosh  clients. 

Harlequin  Inc.,  Cambridge,  Mass., 
licensed  the  core  technology  for  the 
EasyTrap  automatic  trapping  option  for 
its  ScriptWorks  4.0  PostScript<ompati- 
ble  RIP  and  production  management 
system  from  Dainippon  Screen 
Manufacturing  Co.  Ltd.,Tokyo.  It  was 
incorporated  into  the  RIP  using 
Hariequin  Display  List  Technology. 

Screen  licensed  Harlequin’s  Harpoon 
PCI  screening  accelerator  for  its  lines  of 
imagesetters.  The  companies  also  will 
develop  a  display  list  facility  for  connec¬ 
tivity  to  a  product  based  on  Screen’s 
TaigaSpace  for  the  purpose  of  trap  edit¬ 
ing. 

Parascan  Technologies,  Sparits,  Nev., 
and  Worcester,  England,  acquired  the 
Wydnet  communications  business  lirom 
DuPont-FuJi  Photo  film  last  December. 
The  wide  area  networking  technology 
was  developed  by  Crosfield  Electronics, 
most  of  which  was  acquired  by  the 
DuPont-Fuji  joint  venture  several  years 
ago. 

Pitman  Co.,Totowa,  N.J.,  now  distrib¬ 
utes  Scanmaster  7500  and  4500  drum 
and  2500  tri-linear  CCD  flatbed  scan¬ 
ners  from  Howtek  Inc.,  Hudson,  N.H. 


Vendors’ 

Appointments 


THOMAS  to  the  new  position  of  inte¬ 
grated  systems  engineering  director, 
MIKE  PARRY  to  application  engineer¬ 
ing  manager,  reporting  to  Thomas,  and 
regional  sales  manager  KEITH  HOCK- 
ENBERY  to  midwestem  regional  sales 
director. 

Former  Atex  engineering  vice  presi¬ 
dent  JOHN  TANGNEY  joined  the  staff 
of  Cascade  Systems  Inc.  after  spending 
six  months  consulting  for  the  Andover, 
Mass.,  company  during  its  integration 
project  at  Thomson  Professional 
Publishers,  Rochester,  N.Y.  He  now 
serves  as  Cascade’s  project  manager  in 
Orange,  Calif.,  for  Pacific  Bell 
Directory’s  Digital  Graphics  ADvantage 
prepress  installation. 

Before  joining  Atex  after  its  divesti¬ 
ture  from  Eastman  Kodak,  Tangney 
spent  20  years  in  software  develop¬ 
ment,  including  woric  at  Linotype-Hell 
and  Production  Management 
Technologies. 


UUdK  T.  NYGAARD  was  named  a  vice 
president  of  AM  International  Inc., 
Rosemont,  Ill.,  and  president  of  its 
Sheridan  Systems  business  division, 
based  in  Dayton,  Ohio.  He  succeeded 
RICHARD  J.  BONNIE,  who  retired  from 
the  newspaper  mailroom  and  bindery 
systems  manufacturer. 

Since  joining  Sheridan  in  1985  as 
export  sales  manager,  Nygaard  has  held 
several  executive  positions.  He  served  as 
vice  president  and  general  manager  of 
AM  International  Graphics  Ltd.,  Slough, 
England. 

Bom  and  educated  in  Denmark, 
Nygaard’s  25  years  in  the  graphics 
industry  include  work  for  the  East 
Asiatic  Co.  Ltd. 

JEFFREY  G.  MILLER  was  appointed  to 
the  new  position  of  midwest  region 
vice  president  and  general  manager  for 
Heritage  Inks  International,  headquar¬ 
tered  in  Edison,  N.J.  Most  recently  mar¬ 
keting  vice  president  at  press  manufac¬ 
turer  MAN  Roland  Inc.,  Chicago-based 
Miller’s  graphic  arts  sales  and  market¬ 
ing  experience  includes  work  for 
Thomson  Lithographic  Inc.  and  the 
Printing  Industries  of  North  Carolina 
trade  association. 

J.R.  FARIS  was  appointed  US  Ink 
national  accounts  representative,  a 
new  position  at  the  Sun  Chemical 
company  in  Carlstadt,  N.J.  Reporting  to 
Michael  Mylett,  marketing  vice  presi¬ 
dent  at  the  news  ink  supplier,  Paris  is 
responsible  for  establishing  and  main¬ 
taining  relationships  with  major  nation¬ 
al  accounts. 

Before  joining  US  Ink,  Paris  spent  12 
years  as  national  accounts/sales  manag¬ 
er  for  the  Huber  Printing  Ink  Division 
and  its  successor  company.  Heritage 
Inks  International.  Paris  is  a  member  of 
the  Southern  Newspaper  Publishers 
Association  Production  Committee  and 
the  West  Virginia  Institute  of 
Technology  Advisory  Committee  for 
the  School  of  Printing. 

Promotions  at  GMA,  Bethlehem,  Pa., 
and  Southborough,  Mass.,  moved  appli¬ 
cations  engineering  director  HAL 


RONALD  W.  STEPHENS  was  named 
media  sales  vice  president  at  Sysdeco 
US,  a  division  of  Norway’s  Sysdeco 
Group  AS,  with  headquarters  in  Bedford, 
Mass.,  and  operations  in  suburban 
Chicago  and  Salt  Lake  City. 

Stephens  moves  to  Sysdeco  from  his 
post  as  national  sales  director  at  System 
Integrators  Inc.,  which  he  joined  in 
1986  as  a  salesman  and  later  served  as 
eastern  regional  sales  manager.  In  taking 
the  executive  sales  post  at  Sysdeco, 
Stephens  rejoins  Atex,  acquired  a  year 
ago  by  Sysdeco  and  where  Stephens 
was  a  senior  sales  representative  before 
moving  to  SII.  He  began  his  career  in 
1975  as  a  Compugraphic  Corp.  sales 
sp>ecialist. 

FREDERICK  H.  HAGEDORN  was 

appointed  manufacturing  vice  presi¬ 
dent  at  Videojet  Systems  International 
Inc.,  the  Wood  Dale,  Ill.,  maker  of  mark¬ 
ing  and  coding  systems  and  fluids. 

Most  recently  operations  vice  presi¬ 
dent  with  Bell  &  Howell  Document 
Management  Products  Co.,  he  earlier 
served  as  general  manager  of  Bell  & 
Howell’s  Imaging  Services  Division. 
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Mailroom  Orders 
And  Installations 


^mr^ERAG 
m  y  Hinwil,  Switzerland 
m  Complete  post-press  system  is  to 

m  be  fully  installed  by  summer  at  the 

mML,  New  York  Daily  News  Liberty  View 

production  plant  in  Jersey  City,  N.J.  Nine  Single 
Copy  Conveyors  will  serve  27  packaging  lines, 
with  RoUpack  units  on  nine  lines  to  produce  fully 
identified,  plastic-wrapped  rolls,  and  18  conven¬ 
tional  stackers  with  tie  lines.  The  order  also 
includes  Ferag’s  bundle  distribution  system,  25 
truck  loaders  and  Ferag  Post-Press  Management 
System  to  monitor,  control 
and  identify  products 
throughout  the  mailroom; 
coordinating  the  formation 
of  all  programmed  rolls  and 
bundles;  then  identifying 
and  allocating  them  to  spec¬ 
ified  truck  loaders. 

Ten  see  conveyors  to  modernize  the  Miami 
Herald  production  plant  will  serve  five  new  and 
two  existing  presses.  Nine  will  feed  two  stackers 
in  either  of  the  two  packaging  centers;  one  will 
be  able  to  feed  two  stackers  in  either  center. 
Installation  begins  in  summer. 

In  April,  two  SCC  conveyors  also  will  go  into  a 
new  plant  for  the  Windsor  (Ontario)  Star,  where 
they  will  feed  two  inserters  and  three  downstream 


l  irsi  H.S.  sales 
of  ieraf> 
Rttllftac'k,  CiMA 
Aljthalhier 


packaging  lines,  and  the  Seattle  Times  will  install 
another  SCC  conveyor  at  its  North  Creek  plant  in 
Bothell  to  service  a  new  press  and  join  its  other 
three  Ferag  conveyors  to  deliver  papers  on  line  to 
two  drops  on  a  new  inserter  and  to  three  stackers. 

A  Variodisc  system  installed  in  December  at  the 
Edmonton  Journal  followed  the  Alberta  daily’s 
conversion  from  collect  runs  on  three  presses  and 
three  Ferag  inserting  drums  to  a  two-press,  four- 
drum  straight  operation,  with  an  advance  section 
wound  on  one  of  two  Variodisc  Combistations.The 
final  run  also  is  straight,  and  each  press  conveyor 
splits  to  two  drums,  where  the  previously  wound 
advances  are  inserted  into  the  main  jackets. 

The  240,0(X>circulation  (305,000  Sundays)  New 
Zealand  //eroW,  Auckland,  is  adding  Variodisc 
winding  technology  and  a  fourth  inserting  line  to 
its  Ferag  conveying  and  inserting  systems. 

India’s  latgest  daily,  the  Hindustan  Times,  New 
Delhi,  will  add  a  third  SCC  conveyor  later  next  year 
for  connection  to  a  new  ()4-page  Wifag  press. 

Inserting  and  processing  at  a  new  plant  for  Nya 
Wermlands-Tidningen  on  the  outskirts  of  Karlstad, 
Sweden,  consists  of  two  Ferag  SCC  conveyor  and 
Multicell  stacking  systems,  ETR/C  inserting  with 
Minidisc  feeding,  a  bundle  transport  system  and  a 
Rollflat  unit.  The  new  Rollflat  folds,  wraps  and 
addresses  about  6,{XX)  mail  copies  in  bundles  of 
one  to  four  copies. 


The  new  Ferag  Rollflat  unit 


The  Derby  Telegraph  will 
install  RoUpack,  as  weU  as 
new  SCC  conveyor  and  stack¬ 
ing  equipment,  as  part  of  an 
upgrade  to  its  Ferag  mail- 
room.  Also  in  England,  an 
inserting  system  going  into 
Yorkshire  Post  Newspapers, 
to  be  used  extensively  to  pro¬ 
duce  the  Financial  Times 
and  the  Observer,  w  hich  the 
company  now  prints,  wiU  fea¬ 
ture  three  inserting  drums, 
with  a  Minidisc  unwinding 
station  and  two  hoppers  for 
each  drum,  and  two  disc 
winding  stations. 

Elsewhere  in  Europe, 
Switzerland’s  Ringier  Print 
added  new  ETR/C  inserters 
with  high-speed  hoppers, 
precoUecting  and  attached 
bundle  Une  to  its  five  existing 
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Ferag  systems  (used  for  large  Swiss 
dailies)  to  process  USA  Today  and  the 
Wall  Street  Journal  Europe,  a  large 
weekly  economic  tabloid  and  a  smaller 
special-interest  tabloid;  and  Denmark's 
Helsingor  Dagblad,  which  also  prints 
part  of  the  Jyllands-Posten  circulation 
and  dozens  of  contract  titles,  will  add  an 
see  conveyor,  inserting  line.  Minidisc 
winder  and  unwinder  with  handcarts 
and  two  RoUpack  units  for  mailing  odd 
counts  of  under  10  copies  (also  a  new 
press,  two  stacking  groups,  automatic 
topsheet  printing,  underwrapping,  cross¬ 
strapping  and  bundle  evacuation). 

GMA 

Bethlehem,  Pa. 

The  first  U.S.  newspaper  to  order  the 
new  Alphaliner  inserter  is  the  Sentinel  & 
Enterprise,  Fitchburg,  Mass,  eonfigurable 
with  up  to  30  stations  in  four-hopper 
modules,  the  15,000-cph  inserter  is  load¬ 
able  fiom  either  side  and  can  be  set  up 
and  adjusted  without  tools.  Fitchburg’s 
machine  will  be  equipped  with  the  PC- 
based  lines  integrated  packaging  line 
control  to  program  and  monitor  produc¬ 
tion  variables. 

Earlier,  two  of  the  first  Alphaliner  sales 
in  the  U.S.  were  to  specialty  packaging 
operators  at  newspaper-owned  plants. 
New  England  Direct,  Westboro,  Mass.,  a 
division  of  the  New  York  Times  Co.’s 
Boston  Globe,  ordered  three  14-into-l 
inserters  and  one  6-into-l  machine  to 
process  the  Globe's  TMC  product.  They 
will  be  equipped  with  Lines,  the  Labels 
inkjet  labeler  and  Plans  mailroom  man¬ 
agement  software.  The  installation  also 
will  include  GMA  parent  company 
Mutter  Martini’s  Safir  single-copy  bag¬ 
ging  system.  Design  Mail,  which  han¬ 
dles  the  Dallas  Morning  News  TMC 
package  in  the  paper’s  Plano  plant, 
ordered  a  6-into-l  machine  to  supple¬ 
ment  its  two  SLS-1000  inserters. 

Two  12-into-2  SLS2000  inserting  sys¬ 
tems  for  Independent  Newspapers  Inc., 
Clinton  Township,  Miss.,  will  be 
installed  with  News-Grip  11  single-grip>- 
per  conveyor,  two  Press-to-Hopper  sys¬ 
tems  that  feed  products  directly  into 
inserters  at  press  speeds.  Plans  and 
Lines  software  and  the  Missed  Insert 
Repair  System. 

Another  12-into-2  SLS2000,  with 
Lines  and  MIRS,  will  go  into  the 
Tribune-Star, Tctk  Haute,  Ind.,  where  it 
will  process  two  zones  simultaneously 
to  two  stackers. 

Earlier,  the  Standard  Times,  New 
Bedford,  Mass.,  ordered  an  SLS-IOOOA  6- 
into-1  inserter  with  400-plus  broad¬ 
sheet  capacity,  Lines  and  MIRS,  SG-1000 
single  gripper  conveyor  and  two-hop¬ 


per  modules  for  its  existing  SLS-1000. 
Also,  a  l6-into-l  inserter  (with  PMS  and 
SG-1000  conveyor)  for  the  Washington 
Post  will  be  the  seventh  SLS-1000  to  go 
into  the  paper’s  Springfield, Va.,  plant. 

Inserting  systems  for  four  Freedom 
Communications  dailies  consist  of  SLS- 
1000s  for  the  Orange  County  Register 
(12-into-l,  with  Package  Monitoring 
System  and  MIRS)  and  Odessa  (Texas) 
American  (8-into-l  SLS-IOOOA  to 
process  up  to  400-page  Simday  edi¬ 
tions,  with  Lines  programmable  miss 
and  double  detection  and  rejection, 
control  of  up  to  1,000  zones,  half-speed 
jacket  and  insert  hopper  control,  on- 
the-fly  pocket  and  gripper  silencing  and 
management  data)  and  SLS2000s  with 
MIRS  as  standard  feature  and  Lines  for 
the  Burlington,  N.C.,  Times-News  (8- 
into-2)  and  Colorado  Springs  Gazette 
Telegraph  (12-into-2). 

Of  four  other  customer  sites  that 
ordered  SLS2000s,  Cox  Newspapers’  rep¬ 
resent  the  largest  configurations  since 
the  model  was  introduced:  the  Atlanta 
Journal  and  Constitution  (one  30-into-2 
and  two  36-into-2  inserters,  30  new  Mini 
Hopper  Loaders,  Coimts  totalizing.  Plans 
and  Lines)  and  the  Austin  American- 
Statesman  (30-into-2  inserter,  AF200 
automatic  hopper  loaders,  Mini  Hopper 
Loader,  Plans  and  lines). 

Calkins  Newspapers  ordered  an  18- 
into-2  SLS2000  with  Lines  for  Sunday 
inserting  of  the  Doylestown,  Pa., 
Intelligencer/Record,  Bucks  County 
Courier  Times,  Levittown,  Pa.,  and 
Burlington  County  Times,  Willingboro, 
N.J.  The  Levittown  mailroom  also  bought 
two  CN-25  compensating  counter  stack¬ 
ers,  connected  to  the  SLS2000  PC-based 
control  system,  and  10  AF-200  automatic 
hopper  loaders. 

The  Augusta  (Ga.)  Chronicle  bought  a 
20-into-l  SLS2000  with  press-to-pocket 
press-speed  jacket  delivery  and  Lines. 

Vattey  Remanufacturing 
Allentown,  Pa. 

Remanufactured  Harris  NP  848 
inserter  with  NC-148  ARS  unit  at  the 
Citizens’ Voice,  WiTkcs-BiTK,  Pa;  factory- 
reconditioned  Harris  NP  1472  inserter 
with  NC-372  ARS  and  Valley’s  new  HL 
500  hopper  feed  loader  for  the 
Hattiesburg  (Miss.)  American',  remanu¬ 
factured  Harris  NP  1372  inserter  with 
Valley’s  Insert  Management  System,  two 
HL  500s,  electromagnetic  clutch  assem¬ 
blies  and  lowering  package  at  the  Daily 
Camera,  Boulder,  Colo.;  remanufac¬ 
tured  Harris  NP  848  inserter  with  NC- 
148  ARS,  three  reconditioned  NP  212 
hopper  feed  loaders  and  Valley  heavy- 
duty  belt  stream  conveyor  from  folder 


to  dock  at  the  Holland  (Mich.) 
Sentinel,  remanufactured  Harris  NP  848 
with  IMS  and  heavy-duty  belt  stream 
conveyor  for  the  Montgomery 
Advertiser,  Ft.  Washington,  Pa. 

Sheridan  Systems 
Dayton,  Ohio 

Recent  inserting  equipment  sales 
include:  Tribune  Co.’s  AmeriComm  (26- 
station  NP630  with  ICON  and  NPlOO 
delivery  gripper  conveyor,  and  the  NC 
1000  selective  inserting  system); 
Clarion-Ledger,}adsson,  Miss.  (30-station 
NP630  with  NPlOO  duakielivery  gripper 
conveyors);  Newsday,  Melville,  N.Y  (four 
NP630S,  two  single-  and  two  dual-deliv¬ 
ery  gripper  conveyors);  Fayetteville 
Observer-Times,  Fayetteville,  N.C.  (22-sta- 
tion  NP63O,  two  NPlOO  conveyors,  two 
NP225  hopper  loaders,  Prima-Lite 
Inserting  Assistant,  two  Olympian  stack¬ 
ers,  two  bottomwrappers,  two  RoUerslat 
conveyors);  Seattle  Times  (NP2299 
inserter  with  NPlOO  duakielivery  con¬ 
veyor  and  two  NP4(X)G  gripper  online 
infeed  units);  Norfolk  Virginian-Pilot 
(NP630,  NPlOO  for  an  existing  NP1472 
inserter,  Prima  planning,  production  and 
warehouse  software);  Windsor  (Ont.) 
Star  (18-station  NP63O  with  NPlOO  dual¬ 
delivery  conveyor,  10-station  NP630  with 
NPKX)  conveyor,  three  NP400G  gripper 
online  infeed  units). 

Earlier,  post-inserter  orders  came  from 
the  Chicago  Tribune  (three  2200-2  stack¬ 
ers);  Detroit  Newspapers  (Matt  Top  con¬ 
veyor);  Butte  Montana  Standard 
(Beltveyor  lapped  stream  conveyor); 
Diario  de  Hoy,  San  Salvador,  El  Salvador 
(2200-2);  Ambito  Financiero,  Buenos 
Aires  (lapped  stream  equipment);  Zero 
Hora,  Porto  Alegre,  Brazil  (2200-2, 
Beltveyor,  bottomwrapper);^^/*)^*  Hoy, 
Dominican  Republic  (RoUerslat  and  Matt 
Top  conveyors). 


New  L.A.  Times 
business  section 

The  LOS  ANGELES  Times  has 
launched  a  new  weekly  business  sec¬ 
tion,  the  Cutting  Edge,  as  an  expansion 
of  its  coverage  of  the  high-tech  area. 

The  section  wiU  include  increased 
coverage  of  computers,  the  Internet, 
electronics,  entertainment,  cyberspace, 
technology  careers  and  stocks,  and  con¬ 
sumer  software  products. 

It  wiU  replace  the  Times'  Monday  busi¬ 
ness  section  and  incorporate  material 
that  has  been  appearing  in  Wednesday’s 
Cutting  Edge  feature  in  the  business 
section. 
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INTERACTIVE  COMMUNICATIONS 


BY  MARK  FITZGERALD 


Chicago  Tribune 
Up  On  The  Web 


One  of  tbe  prst 
papers  to  put 
itself  online 
com  mere  ially, 
has  now  joined 
the  Internet 


liman 


The  CHICAGO  TRIBUNE,  one  of  the 

first  newspapers  to  put  itself  on  a  com¬ 
mercial  online  service,  is  now  publish¬ 
ing  on  the  World  Wide  Web. 

Located  at  http://www.chicago.tri- 
bune.com,  the  Tribune's  Web  version  emphasizes 
content  created  exclusively  for  the  Internet  while 
also  making  available  the  full  text  of  the  printed 
daily  and  repurposing  material  from  other  Tribune 
Co.  units,  including  Tribune  Media  Services,  WGN 
radio  and  TV  and  Chicagoland  Television  News 
(CLTV),  the  24-hour  local  news  cable  channel. 

“Just  as  Chicago  Tribune 
reporters  have  appeared  on 
CLTV  for  the  past  three  years 
to  provide  expertise  on  news 
stories,  we  wiU  use  broadcast 
audio  and  video  to  supple- 
ment  our  content  for  the 
Internet  edition,”  said  Leah 
Gentry,  editor  of  the  Chicago 
Tribune  Web  edition. 


Unlike  the  Los  Angeles  Times  —  which  pulled  its 
Timeslink  electronic  newspaper  from  the  Prodigy 
commercial  online  service  when  it  began  publish¬ 
ing  on  the  Web  —  the  Chicago  Tribune  will  con¬ 
tinue  its  Chicago  Online  edition  on  America 
Online,  said  Owen  Youngman,  the  Chicago 
Tribune's  director  of  interactive  media. 

“At  this  point,  we  certainly  don’t  intend  [to  leave 
AOL].  Right  now,  the  user  bases  are  pretty  distinct, 
although  that  will  probably  change  ....  We’ve  got 
a  well-defined  database  of  users  . . .  and  we  see  no 
reason  to  abandon  those  hundreds  of  thousands  of 
users,”  Youngman  said. 

For  the  moment,  too,  the  full  Chicago  Tribune 
archive  remains  on  AOL,  although  the  paper  hopes 
to  have  the  archive  accessible  to  Net  users  at  some 
point, Youngman  said.The  Tribune  started  Chicago 
Online  in  March  1992.  It  has  had  a  job-oriented 
site.  Career  Finder,  on  the  Web  since  March  1995 
and  is  one  of  six  papers  which  makes  its  help 
wanted  ads  available  on  CareerPath.com. 

The  Web  site,  which  was  launched  March  14  and 
will  be  available  for  registration  April  15,  will  fea¬ 
ture  special  sites  timed  to  current  events  and  an 
interactive  TV  listing. 

Fifteen  people  were  added  to  the  Chicago 
Tribune  staff  to  devote  themselves  essentially  full 
time  to  the  Web  paper,  but  dozens  of  staffers  from 
all  departments  are  also  working  on  the  project, 
Youngman  said. 

“I  say  our  Internet  news  staff  numbers  in  the 
himdreds  because  [Tribune  editor]  Howard  Tyner 
has  made  it  very  clear  and  [publisher]  Jack  Fuller 
has  made  it  very  clear  that  this  is  something  editor¬ 
ial  will  be  working  very  hard  on,”  Youngman  said. 

“Most  newspapers  on  the  Web  repackage  what 
the  paper-and-ink  product  contains,”  editor  Tyner 
said.  “Our  Internet  edition  provides  information 
that  goes  well  beyond  the  pages  of  the  Chicago 
Tribune^ 
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Tribune  Co.  buys 
WebCentral  system 

Tribune  CO.  has  purchased  the  WebCentral 
software  system  as  a  corporate  interactive 
World  Wide  Web  advertising  solution,  from  Edgil 
Associates  Inc.  WebCentral  provides  for  the  pro¬ 
cessing  of  ads  from  the  Fort  Lauderdale  Sun- 
Sentinel,  Orlando  Sentinel,  Chicago  Tribune  and 
the  Newport  News,Va.,£)ar7y  Press. 
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INTERACTIVE  COMMUNICATIONS 
BY  JODI  B.  COHEN 


The  Making  Of 
A  Web  Edition 


After  two  years 
of  planning  and 
'  development,  . 
liow  Jones 
is  ready  to 
launch  its  Wall 
Street  Journal 
Web  edition. 


WE  ARE  LAWG  the  foun¬ 
dation  and  the  ground¬ 
work  for  things  that  are 
going  to  continue  to 
evolve  and  change,”  said 
Neil  Budde,  managing  editor  of  the  Wall  Street 
Journal  Interactive  Edition. 

Although  tentative  about  the  release  date  for  its 
Web  edition  (sometime  in  the  next  two  months), 
Wall  Street  Journal  officials  did  offer  a  preview 
and  talked  about  the  planned  site. 

In  order  to  understand  where  the  Web  edition  is 
now,  it’s  important  to  under¬ 
stand  the  long  history  behind 
the  creation. 

Although  Dow  Jones  has 
been  somewhat  involved  in 
the  electronic  publishing 
industry  for  15-20  years,  tlie 
idea  for  an  interactive  edition 
of  the  Wall  Street  Journal 
started  to  surface  two  years 
ago. 

“We  had  done  a  lot  with 
_  databases  and  research  ser¬ 
vices,  but  we  really  hadn’t 
done  much  with  the  Journal  as  an  entity  online,” 
said  Budde.  “So  my  colleagues  and  I  started  playing 
around  with  the  idea  of  what  the  prototype  for  the 
interactive  edition  should  look  like.” 

At  that  same  time,  commercial  online  services 
were  hot  and  wanting  to  work  with  the  Journal. 
However,  Budde  said  there  were  a  lot  of  things  that 
did  not  “fit  the  traditional  model  within  the  online 
services.” 

The  commercial  services,  he  said,  were  packag¬ 
ing  materials  with  a  “bunch  of  other  stufP  and  then 
intermixing  it.  And  the  services  weren’t  offering  a 
huge  amount  of  revenue  to  make  it  worthwhile  for 
the  journal,  said  Budde. 

Although  Interchange  and  Microsoft  Network 
were  the  top  two  contenders  at  the  time,  when 
Budde  apd  his  colleagues  ranked  the  pros  and 
cons,  doing  it  themselves  was  the  best  option. 

“I  wouldn’t  recommend  it  to  anybody  else,” 
Budde  said.  “I  wouldn’t  get  up  and  say  everybody 
should  do  it  themselves,  but  it  made  sense  for  us 
because  we  thought  we  could  do  a  lot  of  interest¬ 
ing  things  wth  our  wealth  of  content.” 

So,  the  better  part  of  1994  was  spent  developing 
software  for  the  site.Toward  the  end  of  the  year, 
Netscape  showed  up  and  the  Worid  Wide  Web  was 


taking  off.  Suddenly,  everyone  could  do  a  lot  more 
with  off-the-shelf  publishing  tools  than  ever  before:. 

“We  agonized  a  lot  of  what  we  would  have  to 
give  up  in  terms  of  the  look  and  ease  of  software, 
but  the  trade-off  was  getting  it  up  and  running 
quickly,”  he  said. 

In  early  1995,  Budde  moved  the  project  over  to 
the  Web  so  the  company  could  get  something  up 
and  running  in  three  months.  Because  of  the  tight 
time  frame,  the  decision  was  made  to  start  with 
the  Money  &  Investing  Update,  intended  as  a  sub¬ 
set  allowing  the  Jourrud  to  focus  on  one  portion. 

“M&I  allowed  us 
to  experiment 
with  some  of  the 
key  features  that 
we  thought  would 
be  important  like 
continuous  updat¬ 
ing  throughout  the 
day  because  peo¬ 
ple  won’t  come  to 
read  yesterday’s 
market  news,”  he 
said.  “Also,  it  allowed  us  to  show  our  linking  capa¬ 
bilities  of  being  able  to  read  the  story  and  link  to 
the  background  and/or  detailed  information  about 
the  companies  mentioned  in  the  story.” 

One  of  the  key  things  the  Journal  is  currently 
doing  is  working  to  develop  the  editorial  and  news 
skills  and  what  it  takes  to  operate  in  a  near-real- 
time  environment.  For  example,  what  needs  to  be 
linked,  drawing  connections  from  one  thing  to 
another  and  thinking  about  how  things  look  on 
the  screen,  said  Budde. 

There  will  be  more  original  material  in  the  Web 
edition,  as  well  as  material  from  the  Journal. 
However,  unlike  most  newspapers,  said  Budde,  the 
Jourrud  takes  great  care  to  organize  the  informa¬ 
tion  in  an  intelligent  fashion  rather  than  just  list 
headlines  to  choose  from,  as  well  as  the  material 
still  carrying  the  news  judgment  of  the  editors. 

In  every  story  in  the  Interactive  Edition,  every 
time  a  company  is  mentioned  (with  some  excep¬ 
tions),  there  will  be  a  link  to  its  stock  quote  and  a 
briefing  or  background  information  on  the 
company. 

In  essence,  the  online  edition  will  be  a  live 
newspaper  evolving  throughout  the  day.  Although 
Budde  admits  there  are  a  lot  of  people  skimming 
the  news  off  the  top  and  repackaging  it,  the  Wad 
Street  Jourrud  has  experience  and  expertise 
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INTERACTIVE  COMMUNICATIONS 


About  The  WSJ  Online  Site 


The  Wall  Street JourrutTs  Money  &  Investing  Update 
site  gets  1.3  million  hits  a  day. 

•  On  the  M&I  site,  there  are  about  300,000  registered 
users  —  25,000  a  day;  about  50,000  visit  the  site  once  a 
week,  as  opposed  to  the  1.8  million  Wall  Street  Journal 
subscribers  and  the  three  to  four  million  who  “actually 
read  it.” 

•  On  the  M&I  site,  advertisers  ate  currently  paying 
$50,000  an  ad  tile  for  six  months. 

When  the  Interactive  Edition  goes  live,  advertisers 
will  be  paying  around  $10,000  a  month  with  discounts, 
with  higher  costs  for  placement  on  the  high  traffic 
pages. 

•  On  the  M&I  site,  there  is  a  50%/50%  split  between 


those  who  are  subscribers  and  tegular  readers  of  the  Wall 
Street  Journal  and  those  who  do  not  regularly  read  the 
Journal. 

•  The  M&I  site  attracts  younger  readers  than  the 
Journal.  Readers  online  have  a  mean  age  of  40,  while  the 
Journal  readers’  mean  age  is  58. 

•  In  the  Interactive  Edition,  there  will  be  about  a 
70%/30%  advertising/subscription  split.  Ads  are  tiles  down 
the  sides  of  pages  or  articles  with  some  banner  ads  —  and 
all  link  to  the  advertiser’s  home  page.  A  CGI  script  tracks 
how  much  someone  clicks  on  an  ad.  This  will  also  hold 
true  for  the  Interactive  Edition. 

•  A  $4.95  subscription  fee  will  be  charged  when  the  full 
Interactive  Edition  goes  live. 


behind  it,  he  said. 

“Our  product  is  not  a  shoe  in.  We  are 
not  doing  anything  you  can’t  find  else¬ 
where  on  the  Web,”  Budde  said.  “But, 
what  our  brand  really  represents  is  the 
editorial  news  skills  and  depth  we  have 
in  over  900  newspeople  throughout 
Dow  Jones  —  throughout  the  world  in  a 
variety  of  industries,  and  that  is  going  to 
be  hard  to  replicate.” 

A  nominal  subscription  fee  of  $4.95 
will  be  charged  when  the  site  goes  live, 
since  most  of  it  is  advertising  based. 

The  Interactive  Edition  will  be 
staffed  by  about  30  editors  solely  dedi¬ 
cated  to  the  online  edition,  updating 
and  creating  news  stories  as  well  as 
other  information  online,  creating  links 
within  the  stories  and  occasionally  out¬ 
side  the  edition  —  incorpKjrating  multi- 
media  elements. 

“Luckily,  in  the  HTML  environment, 
you  don’t  need  to  be  a  programmer  to 
work  as  a  journalist,”  said  Rich 
Jaroslovsky,  managing  editor  of  the 
Interactive  Edition. 

On  the  programming  side.  Webmaster 
Ken  Ficara  and  his  “very  busy  staff  of 
one”  make  sure  journalists  don’t  have  to 
be  programmers.  Stories  are  written  in 
Microsoft  Word  and  used  with  Internet 
Assistant  to  HTML  code.  Ficara’s  job  is 
to  make  sure  the  editors  and  the  design¬ 
ers  can  implement  the  ideas  they  have, 
steering  them  in  the  right  direction. 

“We  have  done  a  lot  of  programming 
work  underneath  Internet  Assistant  so 
our  editors  can  go  into  a  page  and  pub¬ 
lish  on  the  Web  without  problems,”  he 
said.  “If  something  blows  up,  someone 
has  to  be  there  to  figure  it  out.” 

On  the  design  side  is  Jennifer  Edson, 
art  director,  whose  staff  of  five  is  primar¬ 


ily  responsible  for  “serving  the  daily 
graphics  for  the  interactive  edition  and 
to  rethink  and  rethink  ways  to  make  fea¬ 
tures  more  enhanced  and  more  engag¬ 
ing.” 

“We  find  things  like  backgrounds  gim¬ 
micky  and  the  business  person  is  so  del¬ 
uged  with  images  and  things  going 
across  the  screen  and  noise,  that  some¬ 
times  quiet  can  actually  engage  some¬ 
one,”  she  said.  “The  idea  Ls  to  get  the 
information  to  the  people  fast  and  deliv¬ 
er  it  with  expertise  and  knowledge.” 

Edson  finds  her  staff  is  constantly 
challenged  because  the  site  is  not  only 
getting  “newbies”  to  the  Net,  it’s  getting 
newby  and  savvy  audiences  to  financial 
information,  as  well  as  a  newby  audi¬ 
ence  to  the  Web  itself. 

“Designing  for  the  Web  is  kind  of  an 
oxymoron,”  she  said.  “You  have  to  create 
an  environment  that  is  essentially  not 
creative.” 

Currently,  Money  &  Investing  Update 
is  staffed  from  3  p  m.  on  Sunday  to  7:30 
p.m.,  Friday  night. When  the  Interactive 
Edition  goes  live,  coverage  will  be 
expanded  to  24  hours  a  day,  7  days  a 
week. 

Jaroslovsky  thinks  the  weekend  edi¬ 
tions  will  be  an  especially  good  plat¬ 
form  for  bringing  in  additional  exclusive 
content. 

“We  don’t  want  to  be  tied  to  the 
print  metaphor,”  said  Budde.  “There  are 
certain  elements  that  will  look  familiar 
to  a  Journal  reader  and  some  won’t.  We 
are  going  to  try  and  figure  out  what 
works  best  for  this  medium.” 

Budde  hopes  to  bring  people  in  to  be 
interviewed  online,  as  well  as  experi¬ 
menting  with  a  semi-bulletin  board 
applications  set  up  to  be  a  letters-to-the- 


editor  type  platform.  However,  not  every 
letter  will  be  published. 

“Our  feeling  on  it  is  there  is  still  some 
value  to  having  editors  filter  through 
some  of  what  comes  in  and  cull  down 
the  best  materials  for  publishing  online,” 
he  said. 

One  of  the  obvious  services  the 
Journal  was  not  ready  to  offer  online 
when  M&I  first  went  live,  was  stock 
quotes.  Budde  thought  he  would  get 
“ripped”  harder  than  he  did.  He  attrib¬ 
utes  it  to  the  fact  that  stock  quotes  are 
available  in  many  areas  on  the  Web.  In 
the  next  couple  of  weeks,  stock  quotes 
in  near-real  time  will  be  laimched.lTiere 
are  no  plans  to  develop  the  widely  used 
Java  stock  ticker  because  Budde 
believes  it  has  been  overused. 

Jaroslovsky  said  the  medium  allows 
his  staff  to  accommodate  very  specific 
information  needs,  which  the  Journal 
cannot  do.  He  also  said  the  Money  & 
Investing  Update  already  publishes 
more  information  in  some  areas  than 
the  Wall  Street  Journal. 

Currently;  the  Journal  does  not 
charge  for  specific  information  or 
searching  through  14  years  of  archives, 
and  does  not  plan  to  charge  in  the 
future  either.  If  a  user  is  searching  the 
archives  and  wants  more  specific  and 
detailed  information  beyond  what  is 
presented,  there  will  be  a  link  to  the 
Dow  Jones  News  Retrieval  Services  for 
a  nominal  fee  not  yet  disclosed. 

“We  have  put  in  a  sizable  effort  here,” 
said  Budde.  “We  believe  we  can  make 
money  with  it  in  the  short  term,  but  for 
the  long  term,  we  want  to  create  a  news 
organization  that  thinks  broadly  beyond 
print  and  thinks  about  where  it’s  going 
to  be  in  five  to  10  years  from  now.” 
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president  over  Times  Mirror’s  newspaper  opera¬ 
tions  and  publisher  and  CEO  of  the  L.A.  Times,  sees 
it, “It’s  hard  to  keep  morale  up  when  you  have  lousy 
numbers,  too.” 

In  an  interview,  the  publisher  and  Jeffrey  S.  Klein, 
senior  vice  president  of  consumer  marketing  for  the 
Times,  explained  the  not-so-delicate  craft  of  cost- 
carving  and  served  up  a  decidedly  suimy  take  on  the 
tsunami  that  has  swept  through  Times  Mirror 
Square. 

While  conceding  that  the  streamlining  had  been 
hell  on  the  troops,  the  executives  argued  that  the 
fruit  of  their  efforts  is  a  better-running  machine  with 
a  boundless,  exciting  future. 

“The  worst  is  behind  us,”  said  Schlosberg,  “and 
now  we’re  moving  forward.” 

Explain  how  the  restructuring  has  hurt  Times 
Mirror’s  newspapers  and  the  Times,  in  particular. 
Schlosberg:  Well,  we’ve  taken  2,000  [positions] 
down  in  lS)95.The  overwhelming  majority  of  that  is 
the  Los  Angeles  Times  and  Newsday  —  over  900  at 
the  Times  and  850  at  Newsday.  It  has  allowed  us, 
really,  to  reduce  our  cost  base  so  that  we’ve 
improved  our  margins  and  returns.  I  think  that  none 
of  the  departments  were  spared.  Every  department 
participated. 

And  speaking  of  the  Times,  in  1995  the  overall 
staff  reduction  was  probably  around  14%,  and  prob¬ 
ably  the  minimum  reduction  in  any  department  was 
around  11%  or  12%.  So,  you  can  see,  it  was  pretty 
evenly  distributed. 

What’s  the  future  hold  in  terms  of  revenue 
and  profit  growth  in  the  newspaper  division? 
Schlosberg:  I  think  the  prospects  for  internal 
growth  are  really  as  far  as  the  imagination  can  see,  if 
you  don’t  limit  yourself  to  ink  on  newsprint  and 
daily  delivery. 

We  have  a  number  of  platforms  that  we  see  avail¬ 
able  to  leverage  our  content,  both  advertising  and 
editorial.  We  just  met  with  our  top  250  people  to 
talk  about  four  or  five  of  these  things,  all  the  way 
from  Hollywood  Online  to  our  Internet  and  custom 
publishing  operations.  Next  year  at  this  time,  we’ll 
probably  have  five  more  we’re  not  even  thinking 
about  right  now.  So  I’m  excited  about  it. 

Ed?P:  In  terms  of  advertising,  you  have  done  quite  a 
lot  to  build  new  revenue  sources.  As  retail  busi¬ 
nesses  on  the  West  Coast  have  consolidated  and  gro¬ 
cery  advertising  has  diminished,  you’ve  expanded 
small-business  advertising,  electronic  classifieds  and 
entertainment  advertising. 

Schlosberg:  And  we  launched  CareerPath.com 
with  five  other  big  newspapers,  and  expanded 
many  opportunities  in  entertainment  advertising 
in  the  paper.  In  1995,  entertainment  advertising 
was  our  number-one  category.  It  exceeded  depart¬ 
ment  stores  and  grocery,  and  we’re  excited  about 
that. 

If  you  look  at  trend  lines,  the  aerospace  employ¬ 
ment  declines  are  almost  ofl^t  by  entertainment 
employment  increases.  So  this  whole  area  of 
employment  in  this  multimedia  center  happening  in 
Southern  California  is  going  to  mean  great  opportu¬ 


nities  for  us.  You  will  see  in  the  not-so-distant  future 
also  that  we  will  be  modifying  our  business  section 
on  Mondays  to  capture  some  of  this  new  market 
that’s  out  there,  with  regard  to  technology. 

E6?P:  Mark  [Willes]  has  talked  a  lot  about  morale, 
how  hard  it  is  to  keep  people’s  spirits  up  during  this 
sort  of  restructuring. 

Schlosberg:  It’s  hard  to  keep  morale  up  when  you 
have  lousy  numbers,  too,  when  you’re  performing 
badly.  And  I’d  like  to  say  that ...  I  think  the  LA. 
Times  has  really  gone  through  the  dip  on  the  morale 
issue.  In  a  lot  of  ways,  because  we’ve  performance- 
managed  many  of  our  people  out,  we  have  a  work 
force  that’s  really  quite  motivated  now  and  quite 
excited  about  the  future.  We  still  have  pockets  of 
morale  problems,  no  question  about  that.  But  my 
view  is  that  the  worst  is  behind  us,  and  now  we’re 
moving  forward. 

Klein:  I  would  just  add  that,  given  the  fact  we’ve 
had  to  dovrasize  so  dramatically,  the  morale  is  sur¬ 
prisingly  good,  and  that’s  a  testament  to  a  renewed 
focus  on  internal  communication,  getting  informa¬ 
tion  out.  And  I  think  that  we  did  it  in  a  way  that  was 
upfront,  that  we  were  honest  with  people.  Every 
employee  was  given  a  presentation  on  the  business 
realities  so  everyone  would  know  why  we  were 
doing  that. 

And  I  also  think  that,  as  we’ve  downsized,  we've 
had  to  have  each  department  sort  of  rethink  what  it 
does,  because  there  aren’t  as  many  people.  Some¬ 
times  that’s  wrenching,  but  it  forces  people  to  figure 
out  what  the  priorities  are,  why  you’re  doing  things, 
why  you’re  not  doing  things,  and  we’ve  asked  peo¬ 
ple  at  all  levels  to  do  that. 

We  combined  our  transportation  and  mailroom 
ftmetions,  which  pertains  to  the  packaging  and  dis¬ 
tribution  of  the  newspaper,  and  we  went  from  62 
supervisors  to  14.  And  we  did  it,  not  by  having  the 
head  of  the  area  say,  “This  is  what  we’re  going  to 
do,”  but  he  got  all  the  supervisors  together  and  they 
worked  througli  eliminating  their  own  positions  — 
to  be  more  efficient,  to  be  more  self-directed. 
Schlosberg:  We’ve  really  communicated  with  peo¬ 
ple.  And  one  of  the  things  we  decided  was  this  is 
going  to  be  an  adult  relationship,  and  people 
wanted  the  news,  whether  it  was  good,  bad  or  indif¬ 
ferent.  We  think  that  approach  served  us  very  well. 
EdfP:  You’ve  been  in  the  newspaper  business  a  long 
time,  and  there’s  a  lot  of  bellyaching  these  days 
about  flat  advertising,  increasing  competition, 
unprecedented  newsprint  increases.  But  the  year- 
end  financial  results  of  Times  Mirror  and  other  pub¬ 
lic  companies  show  some  newspaper  divisions  hav¬ 
ing  profit  margins  of  20%  and  up.That’s  pretty  good 
performance. 

Schlosberg:  Let  me  give  you  our  view.  We  love  the 
newspapier  business.  We  love  it  more  now  than  we 
have  in  a  long  time.  We  see  the  opportunities  to 
grow  the  business,  the  opportunities  to  expand. 

The  new  technology  has  actually  increased  our 
opportunities.  Certainly  there’s  more  competition, 
but  when  you  have  major  metropolitan  newspapers 
that  are  number  one  in  their  markets  and  have 
strong  franchises,  which  we  do,  it  offers  us  all  sorts 
of  leverage  points  from  which  to  launch  new  rev¬ 
enue  and  serve  new  market  needs. 
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there,  it  became  increasingly  clear  to  me  that 
through  no  fault  of  our  own,  that  was  just  not  a  mar¬ 
ket  that  was  going  to  be  able  to  sustain  four  news¬ 
papers  on  a  profitable  basis.  So,  therefore,  we  were 
either  going  to  have  to  continue  to  lose  money  for 
a  long  time  in  the  hopes  that  somebody  else  would 
fold,  or  we  ought  to  give  up  the  fight  and  focus  our 
efforts  elsewhere. 

And,  obviously,  it  seemed  to  me  the  thing  to  do 
was  to  focus  our  efforts  elsewhere  —  and,  thank 
heavens,  that  proved  to  be  the  sensible  thing  to  do, 
because  the  [Long  Island]  NewscU^  newspaper  is 
growing  in  strength,  is  growing  in  effectiveness, 
because  they’re  now  able  to  focus  all  of  their  efforts 
on  their  base  newspaper  and  it  has  been,  and  will 
continue  to  be,  one  of  the  great  papers  in  the  country. 

Considering  how  tight  the  New  York  newspa¬ 
per  market  is,  should  the  paper  have  been  shut 
down  much  earlier?  Should  it  never  have  been 
started  in  the  first  place? 

MHes:  Well,  I  think  hindsight  is  a  wonderful  thing, 
and  clearly,  in  hindsight,  it  should  have  been  started, 
but  it  should  have  been  closed  down  earlier. 

1  went  back  and  looked  at  the  assumptions  that 
were  made  when  it  was  started,  and  it  was  actually 
a  good  idea  to  start  it,  given  the  information  that 
they  had  at  the  time.  It  looked  like  there  was  a  mar¬ 
ket  niche  that  could  be  filled,  and  filled  profitably.  It 
also  looked  like  one  of  the  other  newspapers  might 
go  out  of  business. Well,  that  didn’t  happen,  and  then 
the  economy  was  softer  for  all  the  newspapers  than 
everybody  had  exp>ected.  So  it  proved  to  be  unten¬ 
able.  But  when  it  was  started,  it  was  actually  a  good 
idea. 

IdfP;  You've  said  that  your  execution  of  the  restruc¬ 
turing  had  been  “a  little  ragged”  at  times.  Could  the 
Newsday  closure  have  been  handled  any  differently 
or  was  there  bound  to  be  this  deluge  of  publicity? 
Willes:  I  don’t  think  there  was  anything  we  could 
have  done  to  minimize  the  publicity  resulting  from 
the  decision.  We  did  put  our  people  under  enor¬ 
mous  stress  in  making  the  decision  so  quickly. 

Interestingly  enough,  I  think  the  Newsday  people 
handled  it  remarkably  well,  and  we  were  probably 
less  ragged  there  than  we  were  in  some  other 
places,  because  they  just  did  a  fabulous  job. 

But  what’s  happened,  and  what  you’d  expect  to 
happen  if  you’re  going  quickly,  is  that  sometimes 
you’re  not  quite  as  sensitive  to  people  as  you  ought 
to  be.  Sometimes  you  make  decisions  that,  in  hind¬ 
sight,  you  shouldn’t  have  made.The  Washington  edi¬ 
tion  [of  the  Los  Angeles  Times]  is  a  classic  example 
of  that ...  so  we  just  went  back  and  fixed  it ... . 

If  you’re  going  to  grow,  you’ve  got  to  innovate.  If 
you’re  going  to  innovate,  you’ve  got  to  take  chances. 
By  definition,  that  means  a  lot  of  things  you  do 
aren’t  going  to  work.  But  when  something  happens 
that  doesn’t  work,  you  don’t  shoot  people,  you  don’t 
fire  people.  You  say,“O.K.,  what  can  we  learn  from 
that  so  that  the  next  time  we  don’t  make  that  mis¬ 
take?”  And  what  we  do  do  is  even  more  effective. 

Times  Mirror  has  cut  2,000  positions  from  its 
work  force.  Newspapers,  including  New  York  News- 


day  and  the  Baltimore  Evening  Sun,  as  well  as  cer¬ 
tain  sections  of  the  L.A.  Times,  have  been  elimi¬ 
nated.  It’s  been  said  the  company  was  even  consid¬ 
ering  getting  rid  of  the  Picassos  in  the  executive  din¬ 
ing  room.  Is  there  a  point  at  which  restructuring  can 
be  carried  too  far,  in  terms  of  morale? 

Willes:  Oh,  sure,  but  we’re  not  there.  You  can’t 
make  the  kind  of  changes  we  have  without  damag¬ 
ing  morale;  it  just  can’t  be  done.  And  if  you  think 
you  can  do  it  without  damaging  morale,  I  don’t 
think  you’re  being  realistic. 

E6?P:  Was  there  a  plan  for  helping  those  whose 
positions  were  eliminated  reassimilate  to  the  world 
outside  Times  Mirror? 

Willes:  Every  company  did  it  in  their  own  way, 
based  on  their  owm  traditions  and  practices  and  pro¬ 
cedures.  We  have  tried  very  hard,  as  you  can  see 
from  the  amount  of  money  we’ve  spent,  to  treat 
people  very  fairly. 

In  feet,  it’s  interesting  that  I’ve  probably  had  twice 
as  many  letters  fiom  people  saying  “thank  you”  as  I 
have  from  people  complaining  they  had  been  let  go. 
The  reasons  they’re  saying  “thank  you”  are:  “You 
made  it  possible  for  me  to  go  back  to  school,  which 
I  always  wanted  to  do,  and  now  I  have  the  chance 
and  the  resources  to  do  it.”  “I  wanted  to  change  my 
career,  and  this  gave  me  the  opportunity  to  do  it.”  “I 
wanted  a  job  that  was  only  15  minutes  from  my 
home  rather  than  two  hours  from  my  home,  and 
now  I  can  do  it.”  The  feet  is  that  we  enabled  a  lot  of 
people  to  improve  their  circumstance. 

E6?P:  It’s  been  reported  that  the  Chandler  family 
was  lobbying  you  to  tone  dowm  the  “raving  liberal¬ 
ism”  of  the  Los  Angeles  Times.  Is  that  the  case? 
Willes:  Well,  it’s  actually  not  the  case.  Neither  one 
of  those  things  is  the  case. 

The  Times  is  not  a  “raving  liberal”  paper,  and  the 
family  hasn’t  lobbied  me  to  interfere  in  the  editorial 
policy  of  the  paper  —  both  to  their  credit  and  to 
mine.  I  mean,  they  understand  it’s  the  editor  and 
publisher  of  a  paper  that  determine  what  is  in  the 
paper,  not  the  CEO  of  limes  Mirror. 

That’s  not  to  say  we  don’t  all  have  opinions  about 
specific  things  in  the  paper,  and  if  I  see  something 
in  the  paper  that  I  think  is  off  the  mark.  I’ll  send  a  lit¬ 
tle  note  to  somebody  saying  . . .  “Really?”  Nine  times 
out  of  10,  I’m  sending  little  notes  saying,  “It  was  ter¬ 
rific,”  “What  a  wonderful  article,”  “What  a  wonderful 
editorial.” 

I  have  read  the  paper  carefully  from  the  day  I 
joined  the  company,  and  I  don’t  know  what  it  was 
like  before  I  got  here,  but  it’s  a  remarkable  paper,  it’s 
a  balanced  paper,  it’s  a  comprehensive  paper,  and  it 
has  as  many  things  that  would  make  people  uncom¬ 
fortable  who  are  of  a  more  liberal  persuasion  as 
would  make  people  uncomfortable  who  are  of  a 
more  conservative  persuasion. 

And  that’s,  frankly,  how  it  ought  to  be.  I  mean,  we 
live  in  a  broad,  complex  metropolitan  area  and, 
therefore,  we  ought  to  have  a  broad,  complex  news¬ 
paper,  which  is  exactly  what  we’ve  got. 

E^:  Elaborate,  if  you  wdll,  on  the  online  threat. You 
said  earlier  you  didn’t  think  it  was  about  to  come 
along  and  destroy  newspapers, 
miles:  There  are  two  reasons  why  I  think  newspa¬ 
pers  have  a  very  long  life.  The  first  is  that  what  the 


32  Editor  &  PuBusHER  ■  March  30, 1996 


subscriber  pays  for  the  content  that  they  get  in  a 
newspaper  is  only  about  20%  of  the  cost  of  the 
newspaper,  all  the  rest  being  paid  for  by  our  adver¬ 
tisers.  And  if  you  ask  them  to  pay  the  full  cost  of  the 
content  online,  very  few  people  would  pay  for  it, 
because  it’s  just  so  much  less  in  a  newspaper. 

Until  online  becomes  a  very  advertiser-friendly 
environment  —  which  it  is  not  at  the  moment,  and 
nobody’s  figured  out  how  to  make  it  that  way  — 
you’re  not  going  to  have  big  advertising  dollars  flow¬ 
ing.  Therefore,  you’re  not  going  to  have  the  subsidy, 
in  effect,  for  the  subscribers  of  the  content.  So 
there’s  a  real  economic  barrier  to  getting  content 
online  versus  the  newspaper  in  printed  form.  It’s 
why  the  initial  online  services  that  ate  successful  ate 
going  to  be  much  more  specialized,  high-value- 
added  kind  of  services .... 

The  second  reason,  which  goes  hand  in  glove 
with  that,  is  that  the  newspaper  is  a  very  reader- 
friendly  product.  You  can  read  it  with  your  coffee  in 
the  morning,  you  can  read  it  while  you’re  driving  to 
work,  assuming  you’re  not  doing  the  driving,  you 
can  read  it  on  the  veranda.  1  mean,  it’s  just  remark¬ 
ably  flexible.  You  can  take  out  whatever  piece  you 
want,  you  can  pass  it  around,  you  can  cUp  it,  you  can 
save  it.  All  those  things  we  kind  of  take  for  granted 
are  very  important  to  the  consumer.  And  as  long  as 
we  keep  it  vital  and  keep  it  fresh  and  keep  it  rele¬ 
vant,  I  think  we’re  all  going  to  want  it  for  a  long 
time. 

And  there’s  a  third  reason  1  hof>e  newspapers  are 
going  to  be  vital  for  a  very  long  time,  and  that  is  that 
newspapers  play  a  very  important  role  in  helping  to 
create  community. 

If  you  think  about  an  online  environment,  almost 
by  definition  it’s  going  to  be  selective.  I  can  go  and 
access  financial  information,  business  information, 
selected  scientific  information,  and  maybe  some 
headline  news.  Somebody  else  will  access  medical 
information  and  somebody  else  sports.That’s  one  of 
the,  quote,  advantages  of  the  electronic  media;  you 
can  get  just  what  you  want. 

I  think  that’s  too  bad  in  a  way,  because  the  news¬ 
paper,  as  we  page  through  it,  we  tend  to  get  drawn 
into  things  that  otherwise  we  wouldn’t.  1  mean,  1 
can  assure  you  that  never  once  would  I  pull  up  a 
story  about  a  murder  someplace  if  I’m  going  online, 
and  yet,  it’s  important  for  me  to  see  what’s  happen¬ 
ing  in  the  community  in  which  I  live,  to  see  what 
the  local  governments  are  doing,  what  the  state  gov- 
enunent  is  doing,  and  I  get  drawn  into  those  things 
in  a  newspaper  that  I  never  will  electronically. 

And  I  just  think  that’s  important  for  us,  as  citizens, 
to  have  that  opportunity  to  somehow  be  more  a 
part  of  the  community,  rather  than  in  our  own 
world. 


Central  authorizes 
share  repurchase 

CENTRAL  NEWSPAPERS  INC. has  authorized  the 
repurchase  of  up  to  one  million  shares  of  Class 
A  stock.  Central,  which  publishes  the  Indianapolis 
Star  and  News  and  the  Phoenix  Gazette  and  Ari¬ 


zona  Republic,  currently  has  26.6  million  Class  A 
and  Class  B  shares  outstanding. 

Central  also  completed  the  previously  announced 
$62  million  purchase  of  the  40,000<irculation 
Alexandria  (La.)  Daily  Town  Talk,  and  a  commer¬ 
cial  printing  subsidiary.  It  has  named  John  E.  New- 
house,  former  publisher  of  the  Daily  News  of 
Palatka,  Fla.,  as  publisher  in  Alexandria. 

Newsday  launches 
Sunday  redesign 

Readers  of  long  island  Newsday  found  a 
redesigned  Sunday  pap>er  March  24. 

The  result  of  six  months  of  planning,  the  changes 
are  meant  to  make  the  paper  “more  interesting, 
more  relevant,  more  useful,  more  colorful  and  easier 
to  handle,”  said  associate  managing  editor  Rich 
Galant.  A  new  Sunday  section,  L.L  life,  features 
lifestyle  news,  and  Money  &  Careers  is  now  a  pull¬ 
out  section  in  the  tabloid. 

Belo  discusses 
first  quarter  earnings 

A.H.  belo  core  said  earnings  for  the  first  quar¬ 
ter  could  be  as  much  as  15%  to  20%  below  the 
same  period  last  year,  due  to  weak  advertising 
demand  at  its  Texas  television  stations. 

Belo’s  seven  network  affiliates  include  WFAA  in 
Dallas,  an  ABC  station,  and  Houston’s  KHOU,  part  of 
the  CBS  family. 

The  expected  decline  does  not  take  into  account 
a  $2.3  million  gain  from  the  sale  of  Maxam  Enter¬ 
tainment  to  CBS  in  February  of  this  year. 

Belo’s  total  broadcast  advertising  sales  were  off 
by  about  5%  through  February.  Meantime,  publish¬ 
ing  revenues  were  up  more  than  13%,  excluding 
new  acquisitions.  Newsprint  expense  was  expected 
to  go  up  by  about  35%  by  quarter’s  end,  however. 

“While  our  broadcast  advertising  trend  for  the 
first  quarter  is  consistent  with  reports  from  other 
large-market  ABC  and  CBS  affiliates,  we  see  some 
pickup  in  sales  pacing  for  the  second  quarter,”  said 
chairman,  president  and  CEO  Robert  W.  Decherd. 

“The  recent  deferrals  of  scheduled  March 
newsprint  price  increases  will  also  have  a  positive 
impact  on  earnings  for  the  remainder  of  1996,”  he 
added. 


USA  Weekend 
adds  papers 

A4  WEEKEND  HAS  added  50  more  newspa¬ 
pers,  bringing  its  total  to  459,  with  a  circulation 
of  more  than  19  5  million,  and  a  readership  of  39.1 
million.  The  magazine  also  recently  signed  the  hosts 
of  CNN’s  “Burden  of  Proof,”  lawyers  Roger  Cossack 
and  Greta  Van  Susteren,  to  write  a  twice-monthly  col¬ 
umn  which  will  answer  readers’  legal  questions. 
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BY  DAVID  ASTOR 


They  Moved  From 
Politics  To  Punditry 


-  ..  ...  ^ 
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Buchanan’s  former  and  possibly  future  syrndicate. 
“It’s  rare  for  a  journalist  to  have  behind-the-scenes 
access  like  that.” 


Will  Buchanan  Return  To  Syndication? 

PAT  BUCHANAN  HAS  stopped  and  started  his  column  at  or  negative  or  mixed  almost  doesn’t  matter.” 

least  twice  over  the  years.  VM  he  again  return  to  syndi-  Creators  Syndicate  president  Rick  Newcombe  added  that 

cation  once  his  1996  campaign  efforts  end?  the  Republican  candidate  is  a  “brilliant  phrase-turner”  who 

Tribune  Media  Services  managing  editor  Mark  Mathes  “speaks  for  millions  of  people.”  Newcombe  said  that  if  he 

doesn’t  know  the  answer  to  that  question,  but  he  does  know  were  a  newspaper  editor  and  Buchanan  wanted  to  return  to 
thatTMS  would  be  “delighted”  to  have  Buchanan  back.  syndication,  “I  would  run  his  column.” 

“The  experiences  he’s  had  in  1995  and  1996  would  give  But  Alan  Shearer,  editorial  director/general  manager  of  the 

his  column  even  more  perspective  and  depth,”  said  Mathes.  Washington  Post  Writers  Group,  wondered  if  Buchanan  went 

“He  had  a  very  strong  list  of  nearly  200  newspapers,  and  will  in  and  out  of  syndication  one  time  too  many, 

do  even  better  if  he  returns.”  “He’s  colorful  and  he  arouses  passions,”  said  Shearer,  “but  I 

Self-syndicated  political  satirist  Rick  Horowitz  agreed  that  don’t  think  his  column  would  do  as  well  as  it  did  before.  He 

Buchanan’s  client  list  would  probably  increase.  may  now  be  perceived  as  more  of  a  politician  than  a  writer. 

“Prominence  helps,”  said  the  columnist.  “Pat  Buchanan  is  It  wouldn’t  surprise  me  to  see  him  run  for  president  <^ain  in 
getting  months  and  months  of  publicity.  Whether  it’s  positiv'e  four  years.” 


“People  with  service  in  politics  bring  a  unique 
and  valuable  voice  to  op-ed  pages,”  said  vice  presi¬ 
dent/general  manager  Steve  Christensen  of  the  Los 
Angeles  Times  Syndicate,  which  distributes  Baker, 
Jackson,  Henry  Kissinger,  Jeane  Kirkpatrick  and 
Zbigniew  Brzezinski. 

“Columnists  such  as  Pat  Buchanan,  Dan  Quayle 
and  Hillary  Rodham  Clinton  all  have  large  con¬ 
stituencies,  and  they  are  also  known  for  getting  the 
opposition  riled  up,”  said  Creators  Syndicate  presi¬ 
dent  Rick  Newcombe,  whose 
company  distributes  Quayle 
and  Clinton.  “It’s  important 
for  newspapers  to  generate 
controversy.  That  kind  of 
thing  is  too  often  missing  in 
editorial  pages.” 

But  Alan  Shearer,  editorial 
director/general  manager  of 
the  Washington  Post  Writers 
Group,  reported  that  WPWG 
has  turned  down  every  politi¬ 
cian  inquiring  about  syndica¬ 
tion.  A  prime  reason?  “They 
may  have  an  agenda,”  he  said. 

Of  course,  many  op-ed 
pundits  with  journalism 
backgrounds  also  have  agen¬ 
das  —  or  at  least  strong  opin- 
ions.That’s  what  they’re  paid 


Pat  Buchanan 


IT  MAY  NOT  be  an  issue  in  the  presidential 
campaign,  but  it  is  an  issue  in  the  syndicate 
world.  Especially  as  pundit-tumed-politician 
Pat  Buchanan  continues  his  long-shot  run  for 
the  White  House. 

The  issue  involves  columnists  who  are  past,  pre¬ 
sent  or  future  political  players.  Do  they  belong  on 
op«d  pages?  What  are  the  advantages  and  disad¬ 
vantages  of  having  a  political  rather  than  journalis¬ 
tic  background?  How  many  columnists  are  in  this 
category,  anyway? 

At  least  20  —  including  a  current  first  lady 

(Hillary  Rodham  Clinton),  an 
ex-president  Gunmy  Carter), 
an  ex-vice  president  (Dan 
Quayle),  an  ex-secretary  of 
state  (James  Baker),  a  former 
presidential  candidate  Gesse 
Jackson)  and  a  former  presi¬ 
dential  assistant  (William 
Safire),  to  name  a  few. 

Does  having  government 
experience  help  these  colum¬ 
nists?  Some  say  yes. 

“It  gives  you  a  better  sense 
of  how  the  game  is  played,”  said  self-syndicated 
political  satirist  Rick  Horowitz,  a  former  Capitol 
Hill  assistant  now  based  in  Shorewood, Wise.  “You 
know  some  of  the  players.  And  even  when  the 
players  change,  the  game  remains  the  same.” 

“They’ve  been  able  to  observe  the  workings  of 
government  as  an  insider,”  added  managing  editor 
Mark  Mathes  of  Tribune  Media  Services, 


Whal  are  the 
pros  ami  cons 
o  f  columnists 
hating  a  political 
rather  than 
journalistic 
hackgrouncl? 


JIM  BOURG/REUTERS 
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for.  But  the  difference,  according  to 
some  interviewees,  is  that  a  political  fig¬ 
ure  may  use  a  column  to  stay  in  the 
public  eye  and  then  run  for  office  again. 

Jeff  Cohen,  executive  director  of 
Fairness  &  Accuracy  in  Reporting,  said 
“it’s  fine”  for  someone  like  Safire  to  start 
out  in  politics  and  then  become  a  long¬ 
time  columnist. 

“But  when  they  come  and  go,  like  Pat 
Buchanan,  then  you  have  a  problem,” 
added  Cohen,  who  formerly  co-wrote 
the  “Media  Beat”  column  that  Norman 
Solomon  now  does  solo  for  Creators.  He 
said  these  “revolving  door”  pimdits  may 
be  campaigning  on  the  op-ed  page 
without  readers  realizing  it. 

“They  get  three  years  of  free  publici¬ 
ty  to  set  up  their  next  run,”  added 
Horowitz. 

Some  op-ed  editors  refuse  to  buy 
columnists  who  may  have  a  self-serving 
electoral  agenda.  Others  detect  no  cam¬ 
paigning  in  these  columns  —  or  expect 


it  to  be  there  and  don’t  mind. 

“We  didn’t  hear  complaints  from  edi¬ 
tors  that  Pat  Buchanan  was  using  his 
column  as  a  platform  for  another  run 
for  office,”  said  Mathes. 

While  some  op-ed  editors  don't  care 
if  a  columnist  enters  the  next  election 
race,  others  do.  “After  Dan  Quayle 
aimounced  he  wasn’t  running  for  presi¬ 
dent  in  1996,  he  picked  up  some 


Jeff  Stabler  of  the  Cincinnati  Post  and 
Newspaper  Enterprise  Association  did  this 
editorial  cartoon  last  July. 


The  Political  Spouse  Issue 


SOME  COLUMNISTS  HAVE  poUti- 
cal  experience  in  the  White 
House.  Others  have  someone  with 
political  experience  living  in  their 
oum  house. 

A  case  in  point:  Columnist  George 
Will  is  married  to  Mari  MasengWUl, 
who  was  Robert  Dole’s  conununica- 
tions  director  until  about  two  weeks 
ago.  A  major  conflict  of  interest? 

The  head  of  Will’s  syndicate 
doesn’t  think  so. 

“We  all  have  professional  spouses,” 
said  Alan  Shearer,  editorial 
director/general  manager  of  the 
Washington  Post  Writers  Group.  “We 
can’t  control  what  they  do.” 

He  reported  that  some  Pat 
Buchanan  supporters  called  WPWG 
to  complain  that  Mari  Maseng  Will’s 
position  with  the  Dole  campaign  was 
coloring  the  commentary  in  her  hus¬ 
band’s  column.  But  Shearer  said''^ill 
has  used  his  column  to  criticize  as 
well  as  praise  Dole. 

He  added  that  Will  has  disclosed 
his  wife’s  political  job  during  speech¬ 
es  and  TV  appearances,  and  in  at  least 
one  column  that  tan  in  February.  Will 
also  wrote  a  March  17  piece  dis¬ 
cussing  his  wife’s  resignation  (he  said 
she  wanted  to  return  to  being  com¬ 
munications  director  for  their  three- 


year-old  son)  and  the  conflict-of- 
interest  question. 

After  making  some  of  the  same 
points  as  Shearer,  Will  stated  wryly, 
“For  journalistic  ethicists  still 
unhinged  by  the  danger  posed  to 
propriety  by  a  journalist  being  mar¬ 
ried  to  a  political  person,  remember. 
Anyone  whose  spouse  works  for  a 
candidate  has  an  interest  in  that  can¬ 
didate  losing  as  swiftly  as  possible. 
Dole  won  the  nomination  about  as 
swiftly  as  possible,  which  is  almost  as 
good  . . . 

Jeff  Cohen,  who  formerly  co-wrote 
the  “Media  Beat”  feature  for  Creators 
Syndicate,  acknowledged  that  the 
conflict-of-interest  question  gets 
“more  complex”  when  the  spouse 
rather  than  the  columnist  is  involved 
in  politics. 

But  Cohen  did  add  that  Will  may 
have  been  hesitant  to  criticize  Dole 
and  that  Will  did  not  disclose  his 
wife’s  job  often  enough  in  his  col¬ 
umn. 

The  executive  director  of  Fairness 
&  Accuracy  in  Reporting  noted  that 
he  disclosed  his  FAIR  cormection 
every  time  he  mentioned  the  organi¬ 
zation  in  “Media  Beat”  —  which  is 
now  written  solo  by  Norman 
Solomon. 


papers,”  reported  Newcombe. 

Of  course,  some  columnists  ponder¬ 
ing  another  try  for  office  may  pull  their 
punches  to  avoid  antagonizing  potential 
voters. 

“They  don’t  want  their  words  thrown 
back  in  their  face,”  said  Newcombe. 

Cohen  did  emphasize  that  Buchanan 
has  never  been  one  of  these  cautious 
pundits.  “I  disagree  with  almost  every¬ 
thing  he  stands  for,  but  he’s  always  will¬ 
ing  to  offend  the  majority,”  he  said.  “A  lot 
of  politicians  are  afraid  to  do  that. 
They’re  too  guarded.  This  makes  for  a 
timid  and  tepid  column.” 

Even  if  politicians-tumed-pundits  are 
not  seeking  future  office,  they  may  go 
easy  on  politicians  they  favor.  Cohen 
noted  that  coliunnists  with  journalistic 
training  tend  to  be  more  willing  to  criti¬ 
cize  all  politicians,  including  ones  they 
support. 

“It  helps  to  not  be  totally  pre¬ 
dictable,”  added  Shearer.  “It  gives  a  col¬ 
umn  more  complexity  and  depth.”  He 
said,  by  way  of  example,  that  WPWG’s 


Cullhrough 
the  bull  and 
he  bears 

Malcolm  Beiko 

TAKING  STOCK 

Millions  of  readers  find  his  invest- 


COPLEY 

neiirs  service 

Call  toll-free  (800)  238>6196 
today  for  samples! 


March  30, 1996  ■  Editor  &  Pubusher  35 


SYNDICATES/NEWS  SERVICES 


Tail  To  The  Chief? 


jS'You'vedone, 


PAT  BUCHANAN  IS  not  the  only 
newspaper  character  running  for 
president.  Garfield  is,  too. 

Yes,  Garfield.  And  we 
don’t  mean  the  Republican 
from  Ohio  who  won  the 
1880  election.  It’s  the  fat 
cat  from  Indiana  who  has 
entered  the  1996  race. 

Cartoonist  Jim  Davis’ 

Paws  company  said  the 
furry  feline,  whose 


comic  appears  in  more  than  2,500 
papers  via  Universal  Press  Syndicate, 
promises  to  abolish  Mondays 
and  give  federal  subsidies 
for  napping. 

(And  from  the  looks  of 
his  belly,  Garfield  certainly 
seems  to  be  against  down¬ 
sizing) 

One  of  his  campaign 
slogans?  “Less  tax,  more 
siucks.” 


George  VHU  is  not  always  conservative 
in  his  commentary. 

But  some  editors  and  readers  like 
their  columnists  predictable.  In  that 
sense,  certain  politicians-tumed-pundits 
“might  be  at  an  advantage,”  said  Dallas 
Morning  News  op-ed  page  editor  Bob 
Moos. 

Some  politicians  do  “tepid”  columns 
not  only  because  they  pull  punches  but 
because  they’re  not  good  writers  and 
journalists. 

“They  may  have  keen  political  skills, 
but  that  doesn’t  necessarily  translate 
into  strong  journalistic  skills,”  said 
Morning  News  editorial  page  editor 
Rena  Pederson,  who  is  a^  president  of 
the  National  Conference  of  Editorial 
Writers.  “It’s  hard  for  them  to  get  the 
experience  in  their  head  down  to  their 
fingertips  and  onto  the  page.” 

“Merely  having  served  in  politics 
doesn’t  automatically  make  one  an 
effective  conunentator  on  politics,” 
agreed  Christensen. 

“Some  of  these  columnists  can  be  the 
most  boring  on  editorial  pages,”  added 
Newcombe. 

Columnists  who  wrote  speeches  for 
politicians  often  fare  better  than  the  ex¬ 
politicians  themselves  when  they  enter 
syndication. 

“Bill  Satire  and  Pat  Buchanan  were 
both  speech  writers  in  a  previous  life,” 
observed  Mathes.  “Their  writing  ability 
certainly  shows  the  benefit  of  that  expe¬ 
rience.” 

Some  columnists  with  political  back¬ 
grounds  do  all  their  own  writing.  Others 
enlist  the  help  of  assistants,  or  hire 
ghostwriters. 

Shearer  said,  “The  first  question  any 
[op<d]  editor  asks,  w'ithout  feiil,  is, ‘Is  he 
writing  it?  Is  she  writing  it?’” 

Cohen  added,  “It  concerns  me  if  a  col¬ 
umn  is  totally  ghosted.  I  want  to  know 
that  I’m  reading  a  column  from  the  per¬ 
son  who’s  got  the  byline.” 

And  Pederson  said,  “With  a  ghost¬ 
writer,  you  lose  the  voice  of  the  politi¬ 
cian.” 

In  some  cases,  political  figures  initially 
devote  a  lot  of  effort  to  a  column,  and 
then  turn  it  over  to  other  people. 

“Taking  the  column  seriously  is  very 
important,”  remarired  Newcombe,  who 
said  Clinton  and  Quayle  frequently  con¬ 
tact  Creators  to  discuss  their  features  — 
and  continue  to  do  their  own  writing. 

If  a  ghostwriter  is  being  used,  readers 
are  rarely  informed.  Readers  are  also  not 
always  informed  when  a  columnist 


advises  a  politician.  For  instance,  there 
was  the  1983  revelation  that  George 
Will  may  have  helped  coach  Ronald 
Reagan  for  a  1980  presidential  debate 
(although  Will  was  also  critical  of 
Reagan  in  some  columns  at  the  time). 

Several  interviewees  said  that,  since 
political  columnists  are  supposed  to 
have  a  point  of  view,  advising  a  politi¬ 
cian  is  not  necessarily  bad  —  as  long  as 
there  is  full  disclosure. 

“Newspaper  readers  and  newspaper 
themselves  must  insist  on  full  disclo¬ 
sure,  the  same  way  journalists  insist  on 
disclosure  from  public  officials,”  said 
Mathes. 

What  about  a  columnist,  such  as  the 
first  lady,  who  is  a  political  player  at  the 
same  time  a  column  is  being  written? 

A  couple  of  interviewees  said  they 
wonder  how  credible  a  columnist 
Clinton  can  be  while  her  husband 
serves  as  president.  But  others  noted 
that  her  position  as  first  lady  is  no 
secret,  she  hasn’t  been  overtly  partisan 
in  her  feature,  and  a  number  of  papers 
are  willing  to  run  her. 

“From  a  syndicate  perspective,  you 
look  at  what  editors  want,”  said  Bob 
Witty,  executive  vice  president/editor  at 
Copley  News  Service. 

Newcombe  reported  that  the  first 
lady  has  about  100  newspaper  clients. 
He  also  said  Clinton,  like  Eleanor 
Roosevelt  did  before,  wants  to  continue 
the  column  after  her  husband  leaves 
office. 

Whatever  their  current  government 
status,  few  pundits  with  political  back¬ 
grounds  do  as  well  in  the  long  run  as 
those  with  journalism  training. 

“It  seems  that  when  an  administration 
leaves  office,  it  produces  a  crop  of  pun¬ 
dits  with  some  name  recognition,”  said 
Moos.  “They’re  something  of  a  commod¬ 


ity  for  a  while.  As  time  passes,  they 
become  less  so.” 

But  there  are  successful  exceptions. 
And  some  of  these  columnists  do  espe¬ 
cially  well  abroad,  where  many  newspa¬ 
pers  have  more  of  a  tradition  of  running 
commentary  by  former  elected  officials. 

Back  in  the  U.S.,  a  couple  of  intervie¬ 
wees  said  they  would  prefer  that  politi¬ 
cal  figures  do  occasional  op-ed  pieces 
rather  than  a  regular  syndicated  feature. 

Why  do  political  people  want  to  get 
syndicated,  anyway?  Why  not  concen¬ 
trate  on  more  lucrative  public  forums? 

“It’s  certainly  true  that  politicians  can 
make  far  more  money  on  the  lecture 
circuit  or  with  a  single  book,  but  there 
are  other  benefits  to  syndication,”  said 
Mathes.“Ego. Visibility.  And  access  to 
newspaper  readers  —  who  tend  to  be 
intelligent,  middle  class  or  affluent,  and 
active  as  citizens  and  voters.” 

VPltty  added  that  political  figures  “like 
to  have  their  views  known  —  and  like 
to  feel  they  are  having  an  influence  on 
society.” 

Centennial  in  ’96? 

Maurice  horn  beueves  the 

lOOth  anniversary  of  comics  was 
celebrated  a  year  too  early. 

Horn,  the  author  of  books  about 
comics  and  comics  history,  stated  in  the 
latest  WittyWorld  International  Cartoon 
Bulletin  diat  the  centennial  year  should 
be  1996  rather  than  1995. 

He  wrote  that  1896  was  when  Richard 
Outcault’s  pioneering  cartoon  feature 
“acquired  its  definitive  characteristics, 
along  with  the  appellation  ‘YeUow  Kid,’ 
and  when  the  Hearst-Pulitzer  rivalry 
reached  a  fever  pitch,  resulting  in  the  cre¬ 
ation  of  the  explosive  new  medium  that 
came  to  be  called  the  comics.” 
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1 1 W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 

GAMING/WALL  STREET 

Daily-Weekly-Monthly  Features 
Camera  Ready.  Time  Data  Syndicate 
NEW!  SPANISH  TRANSLATION 
(603)  623-7733  or  (800)  322-5101 

HEARD  ON  THE  STRIP  -  Lively  weekly 
column,  inside  Las  Vegas.  ('News 
Before  It's  NEWS!)  Written  by  GAM¬ 
ING  TODAY  business  editor  Chuck  Di 

AUTOMOTIVE 

Rocco,  who  has  covered  the  casino 
capital  of  the  world  since  1975. 

100  EVENTS  THAT  MADE  THE  U.S. 
AUTO  INDUSTRY.  A  chronicle  of  the 
most  exciting  highlights  in  the  auto 

Accent:  public  gaming  companies. 
Many  news  firsts  to  its  credit.  Samples 
call  (702)798-1151. 

industry.  Available  in  early  May.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 

HUMOR 

LAUGHTER  is  the  best  medicine,  so 
keep  your  readers  healthy  by  subscrib¬ 
ing  to  In  A  Nutshell  -  a  unique,  award¬ 
winning,  700-word  weekly  column. 
119  Washington  Ave.,  Staten  Island, 
NY  10314.  (718)  698-6979 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivio/history.  (810)  573-2755. 

THE  AUTOMOTIVE  REPORT:  A 
package  of  at  least  1 2  stories  plus 
DriveTime  shorts  direct  from  the  indus¬ 
try  leaders.  AUTOMOTIVE  NEWS  and 

OBSERVATIONS  FROM  THE  MIDDLE 
Boomers  Perspective  On  Life 
Weekly  Column,  Fax  (209)  924-891 1 

AUTOWEEK.  Reixite  charts  also  avail¬ 
able.  Ideal  (or  your  automotive, 
classified  and  display  sections. 

Joe  Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890 

Fax:  (212)  254-7646. 

WHY  NOT  TAKE  A  CHANCE? 
Weekly  500  word  column,  first  6  months 
free.  Won't  bst  long  at  these  prices.  Call 
for  Perry...(713)  802-2799.  You'll  like 
it... 

MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10940;  (914) 
692-4572.  Fax  (914)  692- 
8311. 


PUZZLES 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fox  (409)  295-9624 
P.O.  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


SYNDICATION  SERVICES 


Golf*Garden*Cytjer»Cars*Humor»More 
Camera-ready»Modem»Disk»Free  Trial 
Daily-Weekly-Monthly  from  BULLEONE 
(216)  261-3423»Fax;  (216)  261-9656 


This  American  dream  thing,  I'm  not  sure 
I  ever  quite  figured  out  what  the 
American  dream  was  supposed  to  be.  I 
think  it's  like  canned  peas  and  com. 

Michael  Stipe 


SYNDICATION  SERVICES 

LET  YOUR  READERS  LOOK  at  life  from 
a  different  point  of  view.  Alternative, 
intelligent,  fresh  columns  by  established 
professional  writers.  Available  now:  All 
About  Eve,  Intuition  at  Work,  Political 
Humor  &  Opinion,  Mother  Knows  Best 
Movie  Reviews,  Intuitive  Eating.  Call 
for  samples.  Cumberland  Literary 
Group,  (615)  269-5039,  fax  (615) 
297-6630. 


MONTHLY  COLUMNS 
Remodeling  -  Gardening  -  Outdoors 
Travel  -  Religion  -  Spirituality  -  Family, 
Job  Search.  Ideal  for  weeklies.  Call 
Lepore  Features,  1  (800)  777-4909  (or 
information  and  samples. 


E&Fs  Classified 

I 


The  liidiistr3r*s 
meednf  place. 
(212)  6754380 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW13lh  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  A4edia  Services 
P.O.  Box  1 088,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-01 70 


DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


KAMEN  &  CO.  GROUP  SERVICES 
Consultants/Appraisols/Brokers 
(516)  379-2797/(813)  786-5930 


SOUTHERN  NEWSPAPERS,  INC. 
Experienced  in  confidentiality  and 
accuracy  and  detail,  reasonable 
prices.  Contact  Dick  Smith,  president, 
108  Jane  Cove,  Clarksdole,  MS 
38614,  phone  (601)  627-7906,  Fax 
(601)627-79063*. 


Natures  first  green  is  ^Id,  Her  hardest 
hue  to  hold,  Her  eatfy  leafs  a  flower, 
but  only  so  an  hour,  then  leaf  subsides 
to  leaf,  so  Eden  sank  to  grief.  And 
dawn  goes  down  to  day.  Nothing  gold 
can  stay. 

‘  Robert  Frost 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  N. England  (61 7)  545-61 75 
Wren  Barnett,  South  (704)  698-0021 
Ron  Holla,  Canada  E.  (613)  525-1666 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sole  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  *  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


JAMES  W.  HAa,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)566-0170. 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)599-5785 

31 5  York,  Weatherford,  Texas  76086 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


NEWSPAPER  BROKERS 


Appraisal  -  Brokerage  Qualified  Brokerage 
for  over  70  years. 

BOLITHO-CRIBB 

Appraisal  for  estate, 
&  Associates  ESOP,  partners,  bank. 

Established  1923  tax,  stock,  assets 

John  T.  Cribb  1  Annette  Park  Drive,  Bozeman,  MT  59715  406-586-6621 


NEWSPAPER  BROKERS 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consuhanls-lnvestments 
Management-Brokers 
P.O.  Box  3308 
MeiTifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  (or  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
1 08  Jane  Cove-Oarksdale,  MS  3861 4 
(601 )  627-7906  Fox  601  -627-79063* 
W.C.  Shoemaker- Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


ARIZONA:  Small  weekly,  $85,000. 
FLORIDA:  Two  weeklies,  shopper, 
$750,000.  Beckermon  Assoc.,  (813) 
971-2061. 


BRANSON,  MISSOURI,  Own  the 
Branson  Business  Journal,  fastest  grow¬ 
ing  tourist  destination  in  the  country. 
P.O.  Box  1449,  Forsyth,  MO  65653. 


FLORIDA  -  $1.6  million  gross  domi¬ 
nant,  established  weekly  in  vibrant 
Florida  market.  Call  (407)  391-7479 
for  information  and  Confidentiality 
Agreement. 

C.  Berky  &  Associates. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


REWARD  YOURSELF;  Newspapers  for 
sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Expasition,  Austin,  TX 
78703.  (512)476-3950. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  qualify  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  helcT  conriden- 
tiol.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact; 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


WE  ACCEPT 

MASTERCARD/VISA  FOR 
PAYMENTS 


PLANTS  FOR  SALE 


COMMERCIAL  PRINTING  PLANT  with 
2  weekly  shoppers  in  the  Pacific 
Northwest.  Heatset  and  Cold  presses. 
Prepress,  Bindery,  and  Mailing  House. 
Complete  shop.  Profitable.  Unbelieva¬ 
ble  opportunity!  High  growth  area. 
Property  available,  ^x  07347,  Editor 
&  Publisher. 


PUBUSHING  OPPORTUNITIES 


START  YOUR  OWN  Local  Magazine. 
No  start-up  costs  and  low  printing 
prices.  Free  information  and  great 
ideas  from  the  Small  Publishers  Co- 
Op!  Call  Scott  at  (941 )  922-0844. 


A  word  after  a  word  after  a  word  is 
power. 

Margaret  Atwood 


REAL  ESTATE 


GOVERNMENT  FORECLOSED 
HOMES  FOR  pennies  on  $1.  Delin¬ 
quent  Tax,  Repo's,  REO's.  Your  Area. 
Toll  free  1  (800)  898-9778  Ext.  H- 
51 89  for  current  listings. 


1996 

Editor  &  Publisher 

Market  Guide 

To  order  your  copy,  contact 
E&P’s  Circulation 
Department  at 
(212)  675-4380. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
foms  &  calibration  H.  Cunbom 
CKOpHcal  (310)  372-0372. 


MAILROOM 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Stondlee  and  Associates,  Inc. 
(407)  273-521 8  Fox  (407)  273-901 1 


1  Muller  Martini  227S  inserting 
machine  4  pocket  plus  1  with  2  com¬ 
pressors,  excellent  condition  (model# 
NR920703B).  Donald  Day  at  (800) 
883-6930  or  Fox  (207)  883-2160. 


PARTS  •  PCB'S  •  IMAGESETTERS 
If  the  part  costs  more  than  the 
machine  is  worth  -  call  usi 
BWI  is  your  source  for  parts, 
imagesetters,  RIPs  and  film  processors. 
Call  Bob  Weber  @  (800)  599-4BW1 
or  fax  (800)  837-8973. 


Think  the  unthinkable. 


12  Unit  Urbanite  22'  cu^off  1993  vin¬ 
tage,  with  6  sets  of  stacked  units,  2 
H.D.  2;1  folders  with  upper  formers 
and  8  Enkel  pasters.  Available 
Immediately 

8  Unit  Metro  22  3/4'  cut-off  1979  vin¬ 
tage  with  5  half  decks,  single  3;2 
folder  with  upper  formers  and  8-45' 
RTP's.  Available  late  1 996. 

3  Goss  22'  cut-off  Metroliner  Mono 
Units,  3  Goss  45"  RTP's,  1  Goss  22'  cut¬ 
off  160  page  single  3;2  folder,  angle 
bar  nests,  substructure  and  Fincor  1 W 
HP  motors  and  controls.  Con  be  sold 
as  a  package  or  as  individual  compo¬ 
nents.  Available  immediately. 

Global  Press  Sales,  Inc. 

(908)  560-9364  Fox  (908)  560-9422 


AVAILABLE  IMMEDIATELY 
6-UNIT  DOUBLE  WIDTH 
GOSS  COSMO  OFFSET  WEB  PRESS 
22  3/4'  CUTOFF  W/DOUBLE  FOLDER 
CONTAQ  PRINT  MEDIA  &  GRAPHICS 
PHONE  OR  FAX  (81 3)  781  -5550  OR 
PHONE  (800)  705-6433 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


WE  WANT  TO  BUY  YOUR 
EXCESS  PRESS  EQUIPMENT 
FOR  SALE; 

4-10  Unit  Harris  V-1 5D  w/2  JF4 
commercial  folders, 

AVAILABLE  IMMEDIATELY!! 
2-unit  Ductor  style  V-1 5A  w/i?7  folder 
1  Rebuilt  Community  floor  unit  1 975 
IMMEDIATE  DELIVERY!! 
GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fox  (91 3)  541  -8960 


2  GOSS  urbanite  presslines;  14  mono 
units,  4-3  color  units,  22  3/4'  cutoff, 
1985 

GOSS  urbanite  pressline;  10  mono 
units,  22"  cutoff  (560mm) 

GOSS  community  presslines;  10  mono 
units,  21  1/2' cutoff,  1980-88 
Harris  V25;  8  units,  2  folders,  21  1/2' 
cutoff,  1981 

Harris  V25;  8  units,  2  folders,  22  3/4' 
cutoff,  1 983 

Harris  VI 5D;  4  units,  1  folder,  22  3/4' 
cutoff,  1984 

MAN  Colorman  35S;  3-9  cylinder 
units,  2-4  cylinder  units,  22  3/4"  cutoff, 
1985 

MAN  Colorman  30;  2-9  cylinder 
satellite  units,  heatset  package,  21  1/2' 
cutoff 

Single  width,  double  width,  and  com¬ 
mercial  web  offset  presses 

WEBEQ  INTERNATIONAL,  INC. 

15  E.  Palatine  Road,  #107 
Prospect  Height,  IL  60070 
Ph;  (708)  459-9700 
FAX  (708)  459-9707 


GOSS  METRO  Excellent  Condition,  5- 
unit,  22  3/4'  cut-off,  1  full  color  d«k, 
2  half  color  decks,  2  mono  units,  2;1 
double  output  folder.  Peripheral 
mailroom  and  plateroom  equipment. 
Available  Now.  Call  NewsTech  at 
(305)  688-1407. 


FOLLOM/ING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•  Two  GOSS  Metro  mono  units  45' 
RTP's  ond  Y  columns  -  22  3/4"  cut¬ 
off. 

•  10-unit  TKS  press  with  3  half  decks, 
double  3;2  folder  and  ten  RTP's,  22 
3/4'  (578mm|  -  never  installed. 

•  4-unit  GOSS  COMMUNITY,  22  3/4' 
cut-off. 

•  4-unit  WEB  LEADER  press. 

•  3-unit  NEWS  KING -excellent  condi¬ 
tion. 

PLEASE  CAa  FOR  A  COMPLETE 
UST  OF  PRESSES 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

(91 3)  492-9050,  Fax  (91 3)  492-621 7 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call;  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fox  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


It's  a  Classified  Secret-We'll  never  reveal  the  identity  of  an  E&P  box 
holder.  If  you  don't  wont  your  reply  to  go  to  cettain  newspapers  (or  companies),  seal 
your  reply  in  on  envelope  oddressM  to  the  E&P  Classified  Ad^sing  Department  with 
on  ottodted  note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to 
reach.  If  the  Box  Numbw  you're  answering  is  on  your  list,  we'H  discard  your  reply. 


INDUSTRY  SERVICES 


ADVERTISING  CONSULTANTS 


ALTERNATIVE  GROWTH  STRATEGIES, 
INC... Leaders  in  maximizing  Retail  & 
Cbssified  Revenues!  'Outsourcing  New 
Busir>ess',  'Sales  Executives  (or  Lease", 
'Sales  &  Advertising  Management  Con¬ 
sulting".  Tel;  (414)  241-8603,  Fax; 
(414)  241-3354. 


CIRCULATION  CONSULTANTS 


KAMEN  &  CO.  GROUP  SERVICES 
Our  firm  develops  solutions  worldwide 
(516)  379-2797/(813)  786-5930 

Leaders  are  visionaries  with  a  poorly 
developed  sense  of  fear  and  no  concept 
of  the  odds  against  them... 

Dr.  Robert  Jarvik 


CIRCULATION  SERVICES 


CHIIRN  MANAGEMENT 
SPECIALISTS 

1-800-327-8463 


CIRCULATION  SERVICES 


ABOVE  THE  CROVYD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualify 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


HEADUNE  PROMOTIONS 
Door-to-Door  Selling  Professionals. 
Guaranteed  Collections  with  paid-in- 
advance  subscriptions.  Experienced 
Managers  Available  to  Relocate  to 
your  market.  Contact  Dennis 
McQuillan  (800)  260-9823 


301  TARGET  MARKETING,  INC. 
Quality  Telemarketing  by 
Quality  Employees 
In  strict  compliance  with 
all  Federal  Regulations 
(800)  301 -READ 
(800)301-7323 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEAAARKETING 
(800)411-5863 
Our  27th  Year 


METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEA4ARKETING 
since  1975 
(800)  950-8475 
Horace  Southward 


CIRCULATION  SERVICES 


SPECTRUM  MARKETING  Services 
NIE 

FUNDRAISING  PROGRAMS 
CALL  DOUG  REESE 
(800)  972-6778 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


CIRCULATION  SERVICES 


SPECIALIZING  IN  NEWSPAPER 
SUBSCRIPTION  PROGRAMS 


WE  CAN  DO  IT  FOR  YOU! 


TELEMARKETING 
Free  Consultation 
■  Inbound  &  Oudbound 
*  Maximum  List  Penetration 
*Low  Rates 

CALL  US  FIRST 
1  (800)  362-7451 


-EFFECTIVE  MARKETING 
DEVELOPMENT.  INC. 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (Ncrtional) 


fT?TCaT!TraT7i\TraT?l.-<FI^d3.i 


INCORPORATE  WITHOUT  Legal  Fees! 
Free  Booklet  Tells  How,  IrKludm  Forms 
Call  Now!  (800)  345-2677 


EDITORIAL  SERVICES 


DON'T  MISS  OUT  on  the  Millennium: 
Academic/former  religion  editor  for 
Top  10  daily  can  help  transform  your 
religion  coverage  from  the  mundane  to 
the  sublime.  Rates  negotiable.  Respond 
via  fox  (847)  823-1092. 


PRESSROOM  SERVICES 


HARD  TO  FIND  PRESS  PARTS? 
Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES!! 
Filters,  Regulators,  Hoses,  Gauges. 
PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 


GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
Supply  (313)  953-0780. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Une  P.O.  Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 


derwoys?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


PRESSTIME  AVAILABLE 


T.V.  BOOKS  OR  FLEXIES,  trimmed  and 
glued  on  press.  Up  to  88  pogm.  Over 
88  we  can  saddle  stitch.  Nationwide 
trucking  or  mailing. 

Mr.  Lesnar  (800)  843-6805 


HELP  WANTED 


ACADEMK 


THE  MISSOURI  SCHOOL  OF  JOUR¬ 
NALISM  “  Meredith  Chair  of  Maga¬ 
zine  Service  Journalism  --  Associate  pro¬ 
fessor,  full-time  renewable  contract 
appointment,  beginning  foil  1 996  to  fill 
prestigious  chair  to  teach  and  promote 
service  journalism.  Will  also  serve  as 
editor  of  weekly  city  magazine  and 
quarterlv  four-color  state  magazine  as 
part  of  the  magazine  production 
course.  Duties  include  one  additionol 
course  in  service  journalism  writing  or 
magazine  publishing.  Significant  mag¬ 
azine  experience  required  and 
master's  degree  and  experience  in  new 
start-ups  or  developing  new  leadership 
bases  is  preferred.  Rank  commensurate 
with  professional/academic  creden¬ 
tials.  Selection  process  begins  in  April 
1996.  Send  cover  letter,  curriculum 
vitae  and  three  references  to  Professor 
Jan  Colbert,  Search  Committee  Chair, 
School  of  Journalism,  208  Lee  Hills 
Hall,  University  of  Missouri-Columbia, 
Columbia,  MO  65211.  Affirmative 
Action,  equal  opportunity  employer. 
Women  and  minorities  encouraged  to 
apply. 


ACADEMIC 


I 


GET  YOUR  OWN 

1996 

Editor  &  Publisher 
International 
Year  BookW 
Contact  E&P's 
Circulation  Department 
at 

(212)  675-4380 


KELLY  GENE  COOK  CHAIR  IN  JOUR¬ 
NALISM.  A  regionally  prominent  and 
respected  newsperson,  working  in 
newspaper  journalism,  whose  presence 
will  enhance  and  enrich  the  depart¬ 
ment's  print  journalism  programs. 
Qualifications  include  bachelor's 
degree  or  equivalent  and  ability  to 
work  with  college-age  persons. 
Appointment  will  be  for  the  fall 
semester  and  would  include  teaching 
at  least  one  course  and  participating  in 
other  enrichment  activities.  Salary  is 
open.  Application  deadline  is  April  24, 
1996,  to  ensure  consideration.  Starting 
date  is  August  15,  1996.  Contact  S. 
Gale  Denley,  Chair,  Cook  Chair 
Search  Committee,  233  Farley  Hall, 
University,  MS  38677.  The  University 
of  Mississippi  is  an  Affirmative  Action/ 
Equal  Opportunity  Employer  and  does 
not  discriminate  on  basis  of  age,  race, 
color,  sex,  pregnancy,  religion,  marital 
status,  national  origin,  disabilities,  or 
status  as  disabled  or  Vietnam  era 


ADVERTISING  DIRECTOR  needed  for 
weekly  newspaper  group  in  Zone  1 . 
Strong  background  in  team  manage¬ 
ment  and  motivation,  product  devel¬ 
opment  and  marketing.  Ideal  candi¬ 
date  must  be  assertive,  self-starter  and 
ready  to  take  hold  of  this  challenging 
position.  Please  send  cover  letter, 
resume  and  salary  requirements  to: 
Box  07717,  Editor  &  Publisher. 


CLASSIFIED  SALES  MANAGER 
(North  East) 

Seeking  experienced,  ambitious  man¬ 
ager  to  take  over  successful  operation 
that  has  excellent  growth  opportunity, 
good  salary,  benefits  and  bonus.  Send 
cover  letter,  salary  history  and  resume 
to  Box  07721 ,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  MANAGER 
The  Daily  Soulhlown/NewsA4arketer,  a 
60,000  daily  with  a  360,000  circula¬ 
tion  shopper,  is  looking  (or  an  Advertis¬ 
ing  Manager  to  lead  a  Shopper  only 
sales  staff  for  the  NewsMarketer.  The 
perfect  candidate  will  have  proven 
sales  management  experience 
(preferably  in  the  shopper  industry). 
The  successful  candidate  must  show  a 
proven  record  of  meeting  revenue 
goals,  solid  management  skills,  and 
demonstrate  leadership  in  staff  devel¬ 
opment  and  account  relationships.  The 
position  will  report  directly  to  the 
Advertising  Director.  The  Daily 
Southtown/NewsMarketer  is  part  of  a 
dynamic  newspaper  group  in  Chicago 
owned  by  Hollinger  International,  Inc. 

Send  resume  and  salary  history  to: 

Mike  Beatty 
Advertising  Director 
Daily  Southtown/NewsMarketer 
700)  W.  60th  Street 
Chicago,  IL  60638-3101 


ADVERTISING  DIRECTOR  needed  at 
7,000  circulation  daily  newspaper  with 
companion  publications.  Full  revenue 
responsibility  and  staff  of  12. 
Opportunity  for  advancement  in  the 
PMG  organization  (or  individual  with 
proven  ability  and  ambition.  Won¬ 
derful  growing  community  with  univer¬ 
sity.  Excellent  compensation  program 
includes  full  benefits  plus  profit  sharing 
bonus.  Respond  to  Publisher,  The  Daily 
Citizen,  Box  3142,  Searcy,  AR  72143. 


ADVERTISING  SALES  MANAGER 
Sales  pro  needed  for  10K  Midwest 
daily  and  25K  shopper,  near  highly- 
competitive  metro  area.  Must  be  able 
to  sell,  train,  motivate  and  be  creative. 
Salary  plus  commission  in  $35K  to 
$45K  range.  Send  resume,  cover  letter 
with  salary  history  to  Box  07725, 
Editor  &  Publisher. 

No  reputation  is  more  than  a  srtowfall. 

Ddmore  Schwartz 


ADVERTISING 


ADVERTISING  MANAGER 

The  Maryland-Delaware-D.C.  Press 
Association  needs  an  energetic 
advertising  sales  manager  to  lead  its 
new  one-order/one-bill  display  od  ser¬ 
vice.  Great  opportunity  for  an 
aggressive  pro  looking  for  the 
challenge  of  building  a  quality  sales 
operation  from  the  ground.  Minimum 
five  years  experience  in  newspaper  od 
sales  or  agency  print-media  buying. 
Degree  preferred.  This  motivated, 
dynamic  go-getter  will  sell  to  agencies 
and  advertisers  and  will  place  those 
ads  in  newspapers  throughout  the 
MDDC  region.  Excellent  compensation 
^lary  &  commission)  and  other  bene- 

The  MDDC  PA  represents  more  than 
120  newspapers,  including  all  the 
dailies  and  nearly  all  the  non-dailies  in 
the  three  jurisdictions. 

Send  resume  and  salary  history  by 
April  15  to:  Ad  Manager  Search, 
MDDC  Press  Association,  275  West 
Street,  Suite  310,  Annapolis,  MD 
21401.  EOE 


ADVERTISING 


IDOKING  FOR  A 
GROUND  FLOOR 
CAREER  OPPORTUNITY? 
If  you  are  a  number  one  or  two 
person  in  advertising  sales  and 
marketing  looking  for  career 
advancement  with  a  fast¬ 
growing  company  with  a 
reputation  and  history 
in  providing  real  opportunity  to 
smart,  aggressive,  success 
oriented  individuals,  please 
reply  to  Community  Media 
Group,  P.O.  Box  10,  West 
Frankfort,  IL  62896  or  phone 
Joan  R.  Williams,  (618)  937- 
3246. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
(COACH) 

The  HI-DESERT  STAR,  a  paid  circula¬ 
tion  newspaper  in  Yucca  Valley,  (near 
Pain)  Springs),  seeks  an  experienced 
advertising  sales  manager.  We're  a 
56-publication  community  newspaper 
group.  We  need  an  enthusiastic,  lead 
by-example,  sales  coach. 


We  offer  a  good  salary/bonus  pro¬ 
gram,  with  company  benefits  and  an 
opportunity  to  truly  'grow"  your  career. 
If  you  hove  an  exceptional  career,  but 
it's  time  for  a  positive  change  to  a  new 
environment,  send  your  resume,  with 
career  and  earnings  expectations  to 
Publisher,  P.O.  Box  880,  Yucca  Valley, 
CA  92284. 


ADVERTISING  MANAGEMENT 
85,000  daily  circulation  newspaper 
seeking  to  fill  a  key  managenfent  posi¬ 
tion  with  an  advertising  director  or 
manager  of  a  smaller  daily  newspa¬ 
per.  This  person  should  ha/e  a  strong 
sales  background  with  proven  lead¬ 
ership  ability.  Send  cover  letter  with 
salary  history  and  resume  to: 

Dan  Nausley 

Sales  and  Marketing  Director 
Chattanooga  Publishing  Company 
400  East  1 1  th  Street 
Chattanooga,  TN  37403 


ADVERTISING  SALES  MANAGER 
Rankin  Publishing  Co.  has  an 
immediate  opening  for  an  advertising 
sales  manager  for  a  quality  4-color 
tabloid  trade  ntagazine.  Experience  in 
selling  print  media  aavertising 
required.  Attractive  salarv,  benefits. 
Setid  letter  and  resume  to  Rankin  Pub¬ 
lishing  Co.,  118  E.  Main,  Areola,  IL 
61910.  Tel:  (217)  268-4959,  Fax: 
(217)268-4815. 


CLASSIFIED  ADVERTISING 
SALES  MANAGER 


Successful  southern  California  sub¬ 
urban  newspaper  with  room  to  grow 
needs  an  experienced  Classified 
Advertising  Sales  AiAanoger.  The  CSM 
reports  to  the  Classified  Advertising 
Director  and  is  responsible  for  devel¬ 
oping  and  implementing  new  products 
and  revenue  sources,  setting  and 
monitoring  individual  sales  devel¬ 
opment  goals  for  both  inside  and  out¬ 
side  sales  personnel,  as  well  as  one- 
on-one  sales  training,  and  maintaining 
effective  relations  with  key  advertisers 
through  the  highest  level  of  customer 
service. 


Three  years  of  professional  sales  expe¬ 
rience  is  required  plus  a  minimum  tv/o 
years  sales  management  experience 
within  the  newspaper  industry, 
excellent  written,  verbal,  analyticol, 
and  presentation  skills,  and  in-depth 
newspapers  product  knowledge  to 
include  TMC's,  audiotext  and  on-line 
products. 


Degree  in  advertising,  marketing,  or 
related  field  is  preferred. 


We  offer  a  competitive  salary  plus 
bonus.  Benefits  include  paid  vocation, 
sick  leave,  medical/dentol/life/LTD 
insurance  and  profit  sharing. 


To  apply  please  send  resume  with 
cover  letter  to  Box  0771 2,  Editor  & 
Publisher. 


ADVERTISING 


CLASSIFIED  ADVERTISING 
TELEMARKETING  SUPERVISOR 


Mid-Western  50K  daily  seeks  strong 
leader  to  work  with  new  Ad  Director 
implementing  change.  This  person  will 
be  a  risk-taker,  have  a  history  of  train¬ 
ing  and  developing  sales  people  to 
become  customer  focused.  Must 
develop  new  department  structure,  pric¬ 
ing,  incentives  as  well  as  coach,  train 
and  motivate  staff  of  ten.  Ideal  candi¬ 
date  will  have  Classified  e^^rience  as 
department  manager  or  telemarketing 
supervisor.  Must  be  comfortable  in 
climate  of  change  and  development  of 
new  business.  Will  report  to  Ad 
Director.  Competitive  salary  plus 
performance-based  incentive  program, 
major  medical  and  401  (k).  Please  sub¬ 
mit  cover  letter  and  resume  to  Box 
07720,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 
SALES  MANAGER 


The  Los  Angeles  Times  has  an  exciting 
opportunity  for  a  Classified  Advertising 
Sales  Manager.  The  successful  candi¬ 
date  will  be  responsible  (or  organizing, 
developing  and  managing  the  new 
Rental  division  of  the  Classified 
Advertising  Department.  The  selected 
individual  will  focus  on  formulating 
strategies,  developing  business  plans 
and  working  with  the  sales  staff  to 
generate  new  revenue.  The  Manager 
will  also  develop  and  lead  a  strong, 
cohesive  team  of  sales  professionals. 


Minimum  of  2-3  years  management 
experience 

A  history  of  superior  sales 
pet^rmance 

Excellent  communication  and 
problem-solving  skills 
nexible  team  |Jayer  who  works  well 
in  a  fast-paced  environment 
Strong  interpersonal  skills 
Bachelor's  degree  preferred 


The  Los  Angeles  Times  offers  a  com¬ 
petitive  compensation  and  benefits 
package.  Qualified  candidates  should 
send  a  resume  with  salary  history 
indicating  POSITION  #96C0025  to: 


Los  Angeles  Times 
Employment  Office 
Times  Mirror  Square 
Los  Angeles,  CA  90053 


You  may  also  fax  to  (213)  237-4962 
or  send  via  the  Internet  to 
jobs@latimes.com.  Please  respond  by 
April  8,  1996. 


Equal  Opportunity  Employer 
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CLASSIFIED  ADVERTISING  MANAGER 
The  Waco  Tribune-Herald,  a  Cox 
Newspaper,  is  looking  for  an 
aggressive,  goal-oriented  and  experi¬ 
enced  classified  professional  to 
motivate  and  lead  the  department.  If 
you  are  in  a  #2  spot  with  the  desire 
and  talent  to  be  #1  here,  send  us  your 
resunra  and  cover  letter  with  your  views 
of  future  revenue  opportunities  in 
classified. 

Waco  Tribune-Herald 
900  Franklin  Avenue 
Waco,  TX  76702 
•  or  Fax  to:  (81 7)  756-6906 
March  30,  1996 


_ ADVERTISING _ 

EXCELLENT  OPPORTUNITY  for  an 
aggressive  Advertising  Manager.  Our 
innovative  Northwest  Coastal  newspaper 
seeks  a  leader  v4th  a  strong  record  of 
advertising  sales  success. 
Demonstrated  ability  to  train,  motivate 
and  development  of  new  business  is 
essential.  Salary,  incentives  and  bene¬ 
fits  package.  If  you  are  interested  in  liv¬ 
ing  and  working  in  a  beautiful  North¬ 
west  coastal  community,  send  or  (ax 
your  resume  and  cover  letter  to: 

George  Potter,  General  Manager 
P.O.  Box  210,  Astoria,  OR  97103 
Fox:  (503)  325-6573 

MAXDR  ACCOUNTS/ 
NATIONAL  SALES  MANAGER 

The  Evening  Post  Publishing  Company, 
publisher  of  The  Post  ana  Courier  in 
Charleston,  South  Carolina  is  seeking 
an  e;^rienced  sales  leader  to  manage 
a  Stan  of  10.  The  ideal  candidate  will 
be  results-driven,  energetic  and  sales 
oriented  with  a  proven  track  record  in 
newspaper  advertising  sales  and 
supervision. 

Responsibilities  include  initiating  new 
programs  to  maximize  sales,  building 
successful  relationships  with  major/ 
national  clients  and  leading  the 
department's  budget  making  efforts. 
Coaching,  counseling,  evaluating  and 
forecasting  abilities  required. 

A  commitment  to  team-building  and 
team  success  is  critical.  Excellent  writ¬ 
ten,  oral,  planning  and  motivational 
skills  necessary. 

We  offer  a  competitive  compensation 
and  benefits  package.  Send  resume 
including  salary  history  to: 

Lucy  Talley 
Advertising  Director 
The  Post  and  Courier 
1 34  Columbus  Street 
Charleston,  SC  29403-4800 

SOUTHERN  CAUFORNIA  BOUND!! 

Beaches,  mountains,  desert  or  in 
between  -  it's  here! 

We  are  Trader  Publishing  Company, 
the  largest  publisher  of  photo  ad  mag¬ 
azines  in  the  world.  We  have  many 
career  opportunities  available  such  as 
Sales  Management,  Sales,  Production 
Management,  etc. 

If  you  are  looking  for  a  change  and 
want  to  join  a  dynamic,  exciting, 
challenging  company,  please  send 
resume  to  5536  Inland  Empire  Blvd., 
Ontario,  CA  91764  or  tor  a  fast 
response  fax  ta  (909)  484-4416.  E/O 
Drug  Testing  Employer. 

THE  STUART  NEWS,  a  fast  growing 
Scripps  Howard  daily  located  on  Flor¬ 
ida's  southeast  coast,  seeks  a  high- 
energy,  proven  classified  advertising 
manager  with  a  history  of  outstanding 
success.  Ideal  candidates  will  have 
classified  sales  management  experi¬ 
ence  in  outside  soles  and  telemarket¬ 
ing.  We  offer  a  competitive  salary  and 
excellent  benefits  including  401  (k).  To 
apply,  please  send  or  fax  resume  and 
cover  letter  ta:  Janice  Green,  The  Stuart 
News,  P.O.  Box  9009,  Stuart,  FL 
34995,  Attn:  Humon  Resources.  Fax 
(407)  220-8919. 


_ ADVERTISING _ 

NATIONAL  ADVERTISING  MANAGER 

Albuquerque  Publishing  Compony  is 
seeking  a  National  Advertising  Man¬ 
ager  ta  oversee  all  National  Advertis¬ 
ing  including  National  preprints.  Posi¬ 
tion  will  oversee  all  Local-General 
advertising  including  automotive;  travel 
advertising  at  both  local  and  National 
rates;  manage  Co-Op  advertising. 
Qualified  applicant  must  have  a 
Bachelors  degree  in  related  field,  good 
knowledge  or  advertising  and  Nation- 
al/Co-Op  business,  five  years  of  out¬ 
side  sales  experience  and  three  years 
of  management.  We  offer  a  com¬ 
petitive  salary  and  benefits  program. 
Send  resume  to  Albuquerque  Pub¬ 
lishing  Company,  7777  Jefferson  NE, 
Albuquerque,  NM  87109,  Attn: 
Stephanie  Miaris. 

SALES  TRAINER 

If  you  are  familiar  with  the  Ad  Director® 
and  ImMEDIAte  sales  presentations 
software  systems,  here  is  your  chance 
to  join  the  newspaper  sales  force 
automation  leaderl 

Our  new  trainer  will  have  charismatic 
stage  presence,  will  enjoy  a  demand¬ 
ing  travel  schedule,  and  will  be  able  ta 
impress  all  types  of  newspaper  people  — 
from  publishers  on  —  with  your  solid 
media  sales  experience.  Impress  us  first 
with  a  great  cover  letter  and  a  one- 
page  resume  that  soys  you  understand 
sales  methodology  and  can  train  with 
the  best  of  them. 

Mail  or  fax  ta  Clifford  Fewel,  customer 
training  manager.  Media  Marketing, 
Inc.,  5749  Arapahoe  Avenue,  Boulder, 
CO  80303  Fax:  (303)  440-8035. 

THE  TAMPA  TRIBUNE  is  seeking  an 
energetic  and  focused  individual  that 
can  lead  a  sales  team  of  nine.  The 
candidate  should  possess  strong 
verbal,  written,  presentation  and  nego¬ 
tiation  skills.  A  proven  track  record 
with  a  minimum  of  5  years  manage¬ 
ment  experience  in  the  newspaper 
industry  is  required.  This  position  requires 
extensive  knowledge  in  planning, 
budgeting  revenues  and  expenses  and 
developing  creative  programs  that 
increase  revenue  within  the  categories 
of  the  top  1 50  advertisers.  Ability  to 
motivate  sales  staff  and  develop  rela¬ 
tionships  with  clients  is  a  necessity. 
Degree  in  marketing/advertising  is 
pr^erred.  Send  resume  to:  Human 
Resources,  The  Tampa  Tribune,  P.O. 
Box  1 91 ,  Tampa,  FL  33601 .  EOE. 

ZONED  RETAIL  SALES  MANAGER 
Key  mid-level  sales  management  pasi- 
tion  with  The  Syracuse  Newspapers, 
170,000  daily,  215,000  S^unday 
circulation.  Direct  the  sales  efforts  of 
seven  Retail  salespeople  who  ore 
among  the  most  motivated  in  the  busi¬ 
ness.  Lead  the  sales  efforts  of  the  entire 
Advertising  department  for  the  sale  a( 
rt-run  ROP  advertising.  We  sell  the 
st  Zoned  advertising  product  line  in 
the  country!  And,  we're  the  best  com¬ 
pany  ta  work  for  in  the  industry.  The 
successful  candidate  will  hove  advertis¬ 
ing  sales  staff  management  experience 
at  a  small  ta  mid-size  daily  ar  weekly 
newspaper.  You  must  love  to  compete 
and  hate  ta  lase. 

Interested?  Send  your  resume  ta: 

The  Syracuse  Newspapers 
Human  Resources  Department 
Post  Office  Box  491 5 
Syracuse,  NY  13221 


HELP  WANTED 


ADMINISTRATIVE 

ADVERTISING-CIRCULATION-NEWS 
and  PRODUCTION  MANAGERS 
required  for  established  communica¬ 
tions  company  acquiring  newspapers 
in  the  southeast. 

10-30,000  circulation  dailies  in 
growth  markets.  Outstanding 
opportunities  for  personal  and  coreer 
growth  in  some  great  areas. 

Salaries  negotiable  based  on  experi¬ 
ence.  Full  range  of  benefits  including 
401  (k).  Some  vocation  paid.  Apply  to 
Box  07729,  Editor  &  Publisher  or  E- 
Mail  to  SEOpptnty@aol.com. 

BUSINESS  MANAGER 
Well-established  Arizona-based  daily 
newspaper  and  commercial  printing 
firm  seeks  well-qualified  and  experi¬ 
enced  professional  with  proven  skills  in 
aspects  of  newspaper  management, 
accounting,  commercial  printing,  data 
processing,  and  personnel.  Applicants 
should  send  resume,  salary  requirements, 
and  references  to  Donovan  M.  Kramer, 
Sr.,  president/publisher,  Casa  Grande 
Valley  Newspapers,  Inc.,  P.O.  Box 
15002,  Casa  Grande,  AZ  85230- 
5002. _ 

ENTRY  LEVEL  POSITION  open  with 
Zone  5  small  daily  for  person  highly 
motivated  to  move  into  management 
within  a  few  years.  An  aptitude  for 
sales  along  with  other  newspaper  skills 
is  important.  Send  resume  and  letter 
about  yourself  to  Box  07700,  Editor  & 
Publisher. 

PUBUSHER/GENERAL  MANAGER 
Needed  for  medium  size.  Zone  5, 
award  winning  weekly.  Must  have  a 
solid  advertising  background  and  be 
able  to  thrive  in  a  competitive  market. 
Excellent  position  for  an  Advertising 
Director  ready  ta  assume  additional 
challenges  and  responsibilities.  Send 
resume,  salary  history  and  cover  letter 
to  Box  07723,  Editor  &  Publisher. 

MERGERS  &  ACQUISITIONS 
Newspapers,  publications  and  media. 
Must  nave  key  management  contacts. 
High  commissions.  Fax  resume  and 
cover  letter  to  President  (708)  627- 
1233. _ 

PUBLISHER  for  small  Florida  paid 
weekly.  Competitive  market.  Applicant 
should  have  newspaper  ad  back¬ 
ground  and  management  ability. 
Salary,  bonus,  car  allowance,  health 
insurance,  401  (k).  Reply  to  Box 
07734,  Editor  &  Publisher. 


NOW  ON  SALE 

1996 

Editor  &  Publisher 
International 
Year  Book 
Contact  E&P's 
Circulation  Department 
at 

(212)  675-4380 


ADMINISTRATIVE  I 

ILUNOIS  STATE  UNIVERSITY 
General  Manager:  the  Daily  Vidette 

Illinois  State  University  invites  applica¬ 
tions  for  the  position  of  General  Man¬ 
ager  of  the  Daily  Vidette  student  news¬ 
paper. 

POSITION:  The  General  Manager  of 
the  Daily  Vidette  shall  provide  lead¬ 
ership  and  guidance,  and  be  responsi¬ 
ble  for  all  areas  of  the  annual 
$850,000  newspaper  operation,  work¬ 
ing  with  two  other  professional  staff 
members  and  approximately  140  stu¬ 
dent  staff  members,  except  those 
responsibilities  reserved  for  the  student 
editor,  which  include  content  and  hir¬ 
ing  and  firing  of  news-editorial  person¬ 
nel.  Besides  other  specific  duties  as 
either  Editorial  Adviser,  Computer 
Systems  Manager  or  Business  Adviser, 
the  General  Manager  will  be  responsi¬ 
ble  (or  duties  to  include,  but  not  limited 
to:  fiscal  agent;  negotiator  for  printing, 
services  and  supply  contracts;  purchas¬ 
ing/ordering  services,  supplies  and 
equipment;  accounts  payable;  legal 
matters;  building  and  grounds  con¬ 
cerns;  and  liaison  to  the  offices  of  the 
President  and  Student  Affairs  (or  mat¬ 
ters  other  than  newrs-editorial  content. 

QUAUFICATIONS  INCLUDE: 
Baccalaureate  degree  from  an 
accredited  college  or  university  in  any 
of  the  following  academic  areas  of 
study:  journalism/mass  communica¬ 
tion;  business/accounting;  marketing/ 
advertising;  or  graphic  arts/printing; 
and  any  degree  the  university  con¬ 
siders  applicable.  The  applicant  shall 
have  demonstrated  experience  in  pro¬ 
fessional  and/or  campus  newspaper 
management  for  at  least  five  years, 
and  the  ability  to  work  with  students. 

SALARY:  The  salary  for  this  12-month 
position  will  be  competitive  and  com¬ 
mensurate  with  experience  and 
qualifications. 

APPLICATION  PROCESS:  Please  sub¬ 
mit  application  letter,  resume,  solary 
history  and  three  letters  of  professional 
reference  by  April  1 9  to: 

Judith  Boyer 
Office  of  Student  Affairs 

Campus  Box  2100 
Illinois  State  University 
Normal,  IL  61790-2100 

Illinois  State  University  is  an  Affirmative 
Action/Equal  Opportunity  Employer 
encouraging  diversity.  It  is  located  in 
Bloomington-Normal  with  a  population 
of  approximately  1 00,000  midway 
between  Chicago  and  St.  Louis 

ART/GRAPHICS 

SOUTHWEST  METRO  DAILY  has  an 
opening  in  its  Graphics  Department.  If 
you  like  to  use  the  latest  software  and 
hardware  to  create  compelling  maps 
and  charts  we'd  like  to  hear  from  you. 
We  offer  a  competitive  salary  and  full 
benefits  package,  along  with  top- 
quality  color  press  work  end  a  sunny 
climate.  Box  07732,  Editor  &  Pub¬ 
lisher. 


ART/GRAPHICS  CIRCULATION 


SPORTS/PAGE  DESIGNER  CIRCULATION  DIREaOR 

The  Sun  Herald,  a  53,000  circulation  • 


Knight-Ridder  paper  based  in  Biloxi, 
MS,  has  an  opening  for  a  talented, 
versatile  page  designer  to  join  our  4- 
person  design  desk.  Four  Power  Mac 
9500s  await  your  talents,  and  we  need 
someone  who  can  hit  the  ground  run¬ 
ning  in  our  pagination  and  design 
efforts.  You  should  be  well-versed  in 
QuarkXPress,  general  Mac  knovdedge, 
and  have  knowledge  of  Adobe 
Illustrator.  Sports  design  is  50%  of  job 
description.  This  is  an  excellent 
opportunity  to  show  off  your  pres¬ 
entation  skills  and  hove  lots  of  creative 
freedom.  Salary  is  negotiable.  Please 
send  your  resume,  samples  on  disk  or 
tearsheets  to: 

Michael  Brugh 
Graphics/Design  Editor 

The  Sun  Herald 

P.O.  Box  4567 
Biloxi,  MS  39535-4567 
Or  fax  your  resume  to: 

(601)896-2104 

EOE 

CIRCULATION 

CIRCULATION  DIREaOR  wanted  for 
17,000  midwestem  daily.  Track  record 
essential  in  growth  and  service.  Will 
supervise  department  including  mail 
room  and  delivery.  Candidate  should 
have  5  years  experience  as  circulation 
manager  in  comparably  sized  paper 
or  be  currently  assistant  at  a  larger 
property.  Resume  to  Paul  E.  London, 
West  Central  Tribune,  P.O.  Box  839, 
Willmar,  MN  56201 . 

CIRCULATION  MANAGER  -  South 
Florida.  Growing  monthly.  Run  all 
aspects  of  distribution.  Normal  hours. 
Fax  resume  with  salary  requirements 
to  (954)  570-8444. 

THE  SARASOTA  HERALD-TRIBUNE,  a 
SW  FL  daily,  is  accepting  applications 
for  door-to-door  sales  crew  indepen¬ 
dent  contractors.  Call  Paul  Staik,  (941 ) 
957-5248  or  Fox  to  (941 )  957-5235. 

ART/GRAPHICS 


Opportunity  of  a  lifetime  in  Northern 
Idaho  for  the  right  person.  The  Coeur 
D'Alene  Press  is  looking  for  a  circula¬ 
tion  director  with  strong  management 
and  sales  skills.  This  1 8,000  7  cxiy  AM 
paper  is  located  on  the  shores  of  one 
of  the  5  most  beautiful  lakes  in  the 
iworld.  Show  me  you  have  the  ability  to 
sell  and  deliver,  and  I'll  pay  the  price. 
If  you're  looking  for  quality  of  lire  (or 
your  family  and  a  challenge,  call  Jim 
Thompson  at  (208)  664-8176  or  send 
resume  to  the  Coeur  D'Alene  Press, 
P.O.  Box  7000,  Coeur  D'Alene,  ID 
83814.  Experience  a  must. 

CIRCULATION  DIREaOR 
IBJ  Corp.  seeks  individual  experienced 
in  circulation  management  to  oversee 
circulation  of  weekly  Indianapolis  Busi¬ 
ness  Journal  (15,000  paid),  biweekly 
The  Indiana  Lavryer  (6,500  paid)  and 
daily  Court  &  Commerical  Record  (800 
paid).  Job  requires  people  skills  to 
work  with  others  on  management  team 
and  five-person  staff,  as  well  as 
extensive  knowledge  of  direct  market¬ 
ing.  Great  opportunity  in  great  com¬ 
pany  (or  detail-orientM  person.  Send 
resume  and  salary  requirements  to 
Chris  Katterjohn,  IBJ  Corp.,  431  N. 
Pennsylvania  St.,  Indianapolis,  IN 
46204. _ 

CIRCULATION  DIREaOR 
1 3,300  daily  in  NE  North  Carolina 
seeks  a  circulation  manager  who  is 
knowledgeable,  personable,  self- 
motivated,  organized  and  has  experi¬ 
ence  in  all  areas  of  circulation  irKlud- 
ing  promotion,  delivery,  customer  ser¬ 
vice  and  carrier  collections.  Must  be 
customer-service  oriented  and  have  the 
ability  to  lead  and  motivate  others. 
Excellent  opportunity  to  virork  for  good 
people  in  a  terrific  coastal  community. 
Competitive  salary,  management  incen¬ 
tive  plan  and  benefits.  Send  resume 
and  cover  letter  to  Box  07730,  Editor 
&  Publisher  or  fax  to  (91 9)  335-441 5. 

ART/GRAPHICS 


Primary  responsibilities  will  be  to  rxmeeive  and  execute  all  layouts  lor  GOLF 
JOURNAL,  including  hiring  of  photographers,  artists  and  typographers;  for 
special  assignments:  assisting  in  selection  ol  slides/photographs  from  all 
championsh^  and  other  shoots;  and  successful  crxnpletion  of  all  mechan¬ 
icals  in  an  efficient  and  timely  basis.  You  will  also  act  as  a  liaison  with  color 
separators  and  printefs  to  ensure  high  quality  of  wortt,  as  well  as  staying 
abreast  of  current  production  systems  (hardware  and  software). 

RequTements  Include  a  minimum  of  four  years  business  experience  as  an 
art  director  and  extensive  knowledge  of  magazine  production.  Computer 
proficiency,  including  extensive  knowledge  and  ability  in  Quark  and  other 
ancillary  programs  required  to  prepare  mechanicals  is  a  must.  Knowledge 
of  golf  is  helpful. 

We  offer  a  compelitive  salary,  generous  company  paid  benefils,  and  pleas- 
anl  working  environment.  Interested  candidates  should  fonward  their 
resume,  salary  history  and  requirements  to:  The  United  States  Golf 
Association,  Personnel  Dept  EP  330,  P.O.  Box  708,  Far  Hills,  NJ  07931- 
0708.  No  phone  calls  please. 


USCx^i 


An  Equal  Opportunity  Employer. 
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DATA  PRCXiESSING 


EDITORIAL 


HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
A  21,000  7-day  daily  in  the  Midwest. 
Excellent  opportuniN.  We  are  seeking 
a  growth  oriented  nands-on  manager 
with  experience  in  all  areos  of  circula¬ 
tion.  We  are  in  need  of  on  aggressive, 
take  charge  person  with  a  desire  to  suc¬ 
ceed.  Replies  held  in  confidence.  Send 
cover  letter,  resume  and  salary  history 
to  Box  0771 6,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
16,000  Circulation  daily  Zone  1. 
Excellent  opportunity  to  wont  for  good 
people  in  a  terrific  community.  We 
seek  a  knowledgeable,  personable, 
self-motivated,  organized  manager 
who  can  handle  the  total  circulation 
operation.  Must  have  an  excellent  track 
record.  Excellent  job  for  number  two 
person  ready  to  move  up.  Salary  plus 
benefits.  Send  cover  letter,  resume  and 
salary  history  to  Box  07724,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  ■  #2  Posi¬ 
tion  -  21,000  Daily  -  Zone  1  -  Excellent 
opportunity  for  advancement.  We  are 
seeking  a  take-charge  person  with 
experience  in  all  areas  of  circulation. 
Replies  held  in  strictest  confidence. 
Send  cover  letter/ resume,  salary  his¬ 
tory  to  Box  07687,  Editor  &  Publisher. 


CIRCULATION  SALES 
Motivated  professional  needed  to  build 
o  Table  Sales  Organization.  Con¬ 
tractor  to  hire,  train  and  maintain 
organization.  Send  letter  of  interest  to 
Goyla  Michalak,  801  Texas  Avenue, 
Room  219,  Houston,  TX  77002.  Fax: 
(713)  220-6388. _ 

HOME  DELIVERY  MANAGER 
The  Albuquerque  Publishing  Company 
is  seeking  candidates  with  a  minimum 
of  5  years  home  delivery  management 
experience  to  lead  the  home  delivery 
department  for  the  Albuquerque 
Journal  and  the  Albuquerque  Tribune. 
Ideal  candidate  will  be  a  highly 
organized  individual  with  an 
aggressive  sales  and  service  focus. 
Send  cover  letter,  resume  and  salary 
history  to:  Human  Resources  Depart¬ 
ment,  Albuquerque  Publishing  Cam- 
pany,  7777  Jefferson  NE,  Albuquer¬ 
que,  NM  87109. 


_ CIRCULATION _ 

GANNETT  SUBURBAN  NEWSPAPERS, 
publisher  of  daily  newspapers  covering 
Westchester,  Rockland,  and  Putnam 
Counties,  north  of  New  York  City,  is 
seeking  professionals  with  expertise  in  the 
following  areas: 

SINGLE  COPY  MANAGER:  Great 
opportunity  for  an  aggressive  individ¬ 
ual  to  manage  our  single  copy  opera¬ 
tion  covering  three  counties. 
Responsibilities  will  include  implemen¬ 
tation  of  sales  strategies,  development 
of  budgets  and  management  of  distri¬ 
bution,  retail  and  vending  machine 
sales,  development  of  single  copy  pro¬ 
grams  that  will  result  in  growth  and 
motivation  of  staff. 

CIRCULATION  ADMINISTRATION 
MANAGER:  Seeking  an  experienced 
manager  with  strong  analytical  and  com¬ 
puter  skills.  Incumbent  will  be  responsi¬ 
ble  for  administrative  management  of 
the  circulation  department  including: 
cost  control/monitor  spending,  budget¬ 
ing,  audit  administration/liasion  with 
finance.  Corporate  office  and  ABC,  com¬ 
puter  systems  administration  and 
reporting. 

Both  positions  call  for  a  solid 
interpersonal  and  communication  skills, 
customer  service  commitment,  plus 
some  travel/beeper  contact. 

We  value  diversity  in  our  workforce. 
Those  of  diverse  background  and  those 
who  share  this  value  are  especially 
encouraged  to  apply.  Our  salaries, 
benefits,  and  policies  reflect  our  com¬ 
mitment  to  work/iife  balance.  We 
maintain  a  safe  and  drug-free 
workplace  and  require  pre¬ 
employment  drug  screening. 

For  further  consideration,  please  mail/ 
fax  your  resume,  indicating  position  of 
interest  to:  Human  Resources  at  (914) 
696-8174.  Resumes  with  cover  letters 
accompanied  by  salary  history  will  be 
reviewed  promptly. 

Gannett  Suburban  Newspapers 
One  Gannett  Drive 
White  Plains,  NY  1 0604 


SINGLE  COPY  SALES  MANAGER 
The  Inland  Valley  Daily  Bulletin,  an 
85,000  daily  newspaper  in  Ontario/ 
Southern  California,  is  seeking  a 
hands-on  Single  Copy  Sales  Manager 
to  increase  single  copy  sales.  Ideal 
candidate  must  be  goal  oriented,  self- 
motivated  and  possess  excellent  orga¬ 
nizational  skills.  Must  have  proven 
track  record  in  all  areas  of  single  copy, 
including  coordinating  successful  sales 
promotions.  Final  employment  cont¬ 
ingent  upon  drug  screen  results.  Send 
resume  with  salary  requirements  to: 
Inland  Valley  Daily  Bulletin,  P.O.  Box 
4000,  Ontario,  CA  91761,  Attn: 
Human  Resources. 


THE  MARIN  INDEPENDENT  JOURNAL 
seeks  a  circulation  sales  manager  to 
lead  our  telemarketing  and  outside- 
sales  efforts.  At  least  4  years  of  circula¬ 
tion  sales  and  management  experience 
preferred.  Experience  in  a  competitive 
market  and  knowledge  of  database 
applications  helpful.  We're  a  7-day 
PM  Gannett  newspaper  with  a  42,500 
circulation  and  43,500  (S)  just  north  of 
San  Francisco.  We  value  diversity  in 
the  workplace  and  especially 
encourage  those  who  share  our  vision 
to  apply.  Fox  (415)  382-0549  or  mail 
resume,  cover  letter,  references,  salary 
history  to  Marin  Independent  Journal, 
Box  61 50,  Novato,  CA  94948-61 50. 


DIREQOR  OF 
INFORMATION  SERVICES 
Leading  newspaper  in  the  southwest 
seeks  a  Director  of  Information  Ser¬ 
vices.  Position  requires  5  years  of 
newspaper  experience  with  3  years  of 
monogement.  Applicants  must  possess 
working  knowledge  of  Collier- Jackson 
software  running  on  a  HP/3000,  2 
years  Cobol  programming  experience, 
and  strong  management  and  commu¬ 
nication  skills.  We  offer  a  competitive 
salary  and  complete  benefit  package. 
Send  resume  to  Stephanie  Miaris,  Albu¬ 
querque  Publishing  Company,  7777 
Jefferson  NE,  Albuquerque,  NM 
87109. 

EDITORIAL 

ASSIGNING  EDITORS 
The  Lexington  Herald-Leader  (120,000 
daily,  160,000  Sunday)  seeks  appli¬ 
cants  for  anticipated  local/regional 
news  assigning  editor  openings.  We 
are  looking  for  innovation,  solid  news 
judgment,  initiative  and  team-building 
skills.  The  Herald-Leader  is  a  Knight- 
Ridder  newspaper  in  the  hometown  of 
the  University  of  Kentucky.  Send  letter, 
resume  and  clips  by  April  20  to  Tom 
Caudill,  assistant  managing  editor,  Lex¬ 
ington  Herald-Leader,  100  Midland 
Ave.,  Lexington,  KY  40508.  EOE  M/F 

ASSOCIATE  EDITOR 
Fine  Woodworking  Magazine 

Publisher  of  special-interest  magazines 
seeks  a  technical  journalist  to  join  the 
magazine  staff.  We're  looking  for 
someone  with  a  background  in  editing 
and  writing  as  well  as  woodworking. 
Candidates  must  hove  strong  language 
and  organizational  skills.  Travel 
required.  We  offer  a  competitive 
salary,  excellent  benefits  and  a 
pleasant  work  environment.  Please 
send  resume  to  the: 

Personnel  Department 

THE  TAUNTON  PRESS 
63  S.  Main  Street,  Box  5506 

Newtown,  CT  06470 
An  Equal  Opportunity  Employer 
BUSINESS  EDITOR 

To  lead  a  vigorous  business  section  on 
a  1 70,000  daily  that  is  fastest  growing 
in  Southern  California.  Must  have  a 
vision  for  developing  quality,  relevant 
copy,  strong  coverage  and  attractive 
presentation,  and  the  drive  to  take 
ownership  for  the  section.  Energy, 
experience  and  an  ability  to  lead  the 
staff  are  key  qualities  being  sought. 
The  paper  regards  economic  news  as  a 
significant  opportunity  for  readership. 
Send  letter,  resume  and  list  of 
references  to  Mel  Opotowsky,  manag¬ 
ing  editor.  The  Press-Enterprise,  Box 
792,  Riverside,  CA  92502-0792. 
BUSINESS  REPORTER  -  Los  Angeles  -  If 
you  relish  breaking  news  that  matters 
and  writing  readable,  relevant  stories, 
please  contact  us.  Excellent  sal¬ 
ary/benefits.  Near  beach.  Resume/12 
clips  to  Business  Editor  Cyndia  Zwahlen, 
Copley  Los  Angeles  Newspapers,  5215 
Torrance  Blvd.,  Torrance,  CA  90509. 
EOE 

Now,  I'll  be  six  forever... 

Dunblaine  victim 


When  faxing  your  ad,  please  remember  to  include  the  billing 
address,  category  under  which  the  ad  is  to  be  placed,  as 
well  as  the  amount  of  times  the  ad  is  to  appear.  Thank  you. 

E&P  Classified  Dept.  Fax;  (212)  929-1259 


CAIilNG  Aa  COPY  EDITORSI! 

The  New  York  Post  is  looking  for 
aggressive,  enthusiastic  and  creative  pro¬ 
fessionals  who  have  a  flair  for  tabloid 
design,  strong  editing  skills  and  a 
knack  for  writing  attention-grabbing, 
snappy  headlines.  Must  be  able  to  han¬ 
dle  daily  deadline  pressure.  Send 
resume/work  samples  to  Thomas  Ko, 
deputy  managing  editor.  New  York 
Post,  121 1  Avenue  of  the  Americas, 
New  York,  NY  10036. 


CITY  EDITOR  -  A  9,000  circulation 
daily  in  Zone  5  seeks  an  enthusiastic 
city  editor.  A  number  two  editorial  posi¬ 
tion  with  an  award-winning  newspa¬ 
per.  Responsible  for  the  management 
of  newsroom  staff  and  community  rela¬ 
tions.  Duties  include:  coordination  of 
local  news  coverage,  recruiting  and 
training  of  editorial  staff.  Candidate 
must  possess  great  people  skills.  Send 
resume,  clips  and  cover  letter  to  Box 
07718,  Editor  &  Publisher. 


CITY  EDITOR 

The  Las  Vegas  Review-Journal,  a 
153,000  daily,  is  accepting  applica¬ 
tions  for  city  editor.  We're  looking  for 
an  experienced  journalist  to  lead 
our  news  staff  in  covering  the 
nation's  fastest  growing  city.  Appli¬ 
cants  must  possess  strong  reporting, 
writing,  editing  and  supervisory  skills. 
Send  resumes  and  work  samples  to 
Charles  Zobell,  managing  editor,  P.O. 
Box  70,  Las  Vegas,  NV  89125.  Pre¬ 
employment  drug  testing  required.  An 
Equal  Opportunity  Employer. 

COLUMNIST:  The  Sun  of  Lowell,  MA 
has  an  opening  for  a  general  assign¬ 
ment  columnist.  Applicants  must  have 
column-writing  experience  and 
demonstrate  superior  writing,  reporting 
and  reasoning  skills.  The  Sun  is  a 
54,000-circulation  daily  serving  a 
newsy,  diverse  region  north  of  Boston. 
Send  letter,  resume  and  clips  to 
Jonathan  Kellogg,  executive  editor.  The 
Sun,  P.O.  Box  1477,  Lowell,  MA 
01853. 


COPY  DESK  -  You  can  wring  poetry 
from  prose,  get  a  charge  playing  pics 
well,  write  fresh  beds,  revere  style. 
Prove  it  in  letter,  resume,  clips  to:  ME, 
The  Hour,  346  Main  Avenue,  Norwalk, 
a  06851 . 


COPY  EDITOR  -  Fast-paced  daily 
newspaper  seeks  copy  editor  who  can 
write  heads  that  sing,  has  an  excellent 
command  of  the  AP  Stylebook,  and 
has  strong  graphic  skills.  Resume  and 
work  samples  to  Scott  West,  news 
editor.  The  North  Jersey  Herald  & 
News,  988  Main  Ave.,  Passaic,  NJ 
07055. 

COPY  EDITOR.  We're  one  of  North 
Carolina's  finest  small  dailies,  located 
in  a  beautiful  area.  Our  10,000  paper 
won  the  general  excellence  award  3  of 
past  4  years.  Tell  us  why  you  want  to 
join  our  news  staff  as  a  copy  editor. 
We're  looking  for  strong  people  and 
desk  skills.  Send  resume  and  cover  let¬ 
ter  to  Copy  Editor,  The  Daily  Dispatch, 
P.O.  Box  W8,  Henderson,  NC  27536. 

I  am  an  optimist  by  temperament,  but  a 
pessimist  by  intellect. 

Joan  Robinson 
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HELP  WANTED 


EDITORIAL 


COPY  EDtTOR/PAGINATOR 

Join  the  desk  of  a  1  8,000-23,000 
circulation  fully  paginated  daily  in  the 
far  north.  The  Fairbanks  Daily  News- 
Miner  is  looking  for  a  skilled  editor 
with  pagination  experience.  Minimunri 
of  two  years  daily  desk  experience 
requirecf.  Knowledge  of  Harris  pagina¬ 
tion  systems  and  DOS  is  desired.  Mac 
skills  and  knawledge  of  Quark¬ 
XPress,  Illustrator  and  Photoshop  also  is 
desired.  Send  resume,  clips,  references 
to  Kelly  Bostian,  managing  editor,  P.O. 
Box  70710,  Fairbanks,  AK  99707. 
(907)  456-6661  ext.  285.  e-mail; 
dnm@polamet.com. 


COPY  EDITOR 

Want  to  join  ace  rim  rats  in  a  battle 
against  three  bigger  papers?  We  are  a 
50,000  regional  daily  that  also  must 
serve  readers  as  if  we  are  three  com¬ 
munity  dailies.  We  move  a  lot  of  copy 
sure  and  fast.  Experience  preferred. 
Top  college  grads  with  editing, 
headline  and  layout  experience  con¬ 
sidered.  Night  and  weekend  work. 
Opportunity  here  created  by  other  pub¬ 
lishers  making  our  people  offers  too 
good  to  refuse.  Resume,  references, 
work  samples  to  Scott  Toole,  news 
editor.  The  Express-Times,  P.O.  Box 
391,  Easton,  PA  18044-0391,  or  fax 
to  (610)  258-71 30. 


DESIGN  TEAM  LEADER 
If  you  are  a  strong  editor  with  excep¬ 
tional  design  skills  and  are  ready  to 
move  into  an  entirely  new  team  con¬ 
cept  where  content  is  merged  with 
presentation,  you  may  be  ready  ta 
lead  one  of  the  Billings  Gazette's  new 
Design  Teams,  Our  hands-on  Design 
Team  Leaders  have  strong  news  judg¬ 
ment  and  guide  the  design  and  pres¬ 
entation  of  the  news  -  both  on  paper 
and  on-line  -  by  linking  reporters, 
feature  writers,  editors  and  graphic  art¬ 
ists  in  the  preparation  and  production 
of  the  state's  largest  and  most  influen- 
tial  newspaper.  We  have  the 
technology  and  we  hove  the  people.  If 
you  can  demonstrate  your  ability  to 
manage  and  merge  the  two,  send 
resume,  tear  sheets  and  a  letter  explain¬ 
ing  why  you  want  to  be  a  team  leader 
at  the  Billings  Gazette  to: 

Julie  Stickney 

Human  Resources  Manager 
The  Billings  Gazette 
P.O.  Box  36300 
Billings,  MT  59107-6300 

Application  deadline:  April  1 2,  1 996. 

EDITOR 

Award  winning  daily  newspaper  needs 
hands-on  Editor  for  staff  of  seven. 
Strong  writing,  photography, 
supervisory  and  budget  skills  needed. 
Candidate  must  have  ability  to  work 
with  and  motivate  others.  Loyout  and 
page  design  experience  helpful.  Send 
resume,  cover  letter  and  published  sam¬ 
ples  to:  Larry  Brown,  Daily  Reporter, 
P.O.  Box  279,  Greenfield,  IN  46140. 

FOREIGN  NEWS.  East  Coast  daily 
needs  editor  with  experience  in  foreign 
news  and  expertise  in  handling  copy. 
Excellent  salary.  Reply  to  Box  07728, 
Editor  &  Publisher. 


EDITORIAL 


EDITOR  sought  by  the  Iniernotional 
Examiner,  a  nonprofit  twice-monthly 
Asian  American  newspaper  located  in 
downtown  Seattle,  circ.  12,000.  The 
candidate  should  be  a  professional 
journalist  with  at  least  five  years  expe¬ 
rience  writing  and/or  editing.  The 
editor's  duties  include  writing;  editing; 
training  young  journalists;  coordinat¬ 
ing  production;  maintaining  contacts  in 
the  community  to  assure  raevant,  com¬ 
pelling  coverage;  recruiting  new 
writers  and  photographers;  and  estab¬ 
lishing  internship  programs.  Salary 
$24-28K  DOE,  full  medical  and  dental 
paid.  No  phone  calls,  please.  Send 
resume  and  writing  samples 
postmarked  no  later  than  April  22  to 
Doug  Chin,  622  S.  Washington  St., 
Seattle,  WA  98104-2720. 


EDITOR/REPORTER 

American  Banker/Bond  Buyer  newslet¬ 
ter  Division  is  seeking  an  editor/ 
reporter  to  cover  California  public 
finance  issues.  Daily  newspaper  expe¬ 
rience  a  big  plus.  Must  be  well- 
motivated  and  able  to  work  indepen¬ 
dently.  Please  send  resume,  cover  letter 
and  clips  to: 

Human  Resources,  Dept  DS 
AMERICAN  BANKER/BOND  BUYER 
Newsletter  Group,  26th  Floor 
1  State  Street  Plaza,  NY  1 0004 
NO  CALLS,  PLEASE  EOEM/F/D/V 

EDITOR:  Live  in  the  Mountains.  Zone  7. 
Energetic  editor  needed  for  1 1 ,000 
AM  daily.  Must  have  previaus  daily 
leadership  experience  in  the 
Newsroom.  Send  resume,  cover  letter 
with  salary  requirements  to  Box 
07733,  Editor  &  Publisher. 

EDITOR 

Looking  for  unique  opportunity  to  com¬ 
bine  hobby  interest  with  a  professional 
career?  Krause  Publications,  Inc.,  the 
world's  largest  hobby  publisher  and 
National  Employee  Owned  Company 
of  the  year  for  1 995  has  an  exciting 
opportunity  for  an  editor  in  its  record 
collectable  division. 

This  position  would  oversee  all  editorial 
aspects  of  the  nations  leading  bi¬ 
weekly  record  collectable  magazine. 
Duties  also  would  include  working  with 
writers  on  developing  articles/column, 
edit  stories,  write  editorials,  news  and 
features  about  music  and  collecting. 

Candidates  that  will  best  fit  this  pasi- 
tion  will  hove  knowledge  of  music  and 
record  collecting,  journalism,  English 
or  Communication  degree  or 
equivalent  work  experience.  Previous 
editing  experience  on  a  newspaper  or 
magazine  and  computer  experience 
essential. 

This  position  will  be  based  out  of  the 
lola,  Wisconsin  area.  We  offer  a  com¬ 
petitive  wage  and  excellent  benefit 
package.  Please  respond  with  resume 
and  salary  history  in  confidence  to: 
KRAUSE  PUBUCATKDNS,  INC. 

700  E.  State  Street 
lola,  W1  54990 
Attn;  HR/Goldmine 
An  Equal  Opportunity  Employer 


EDUCATION  WRITER 

Experienced,  aggressive,  energetic 
senior  reporter  to  cover  a  1 0,000-pupil 
public  school  system  with  emphasis  on 
in-depth  reporting  as  to  how  budgets, 
trends  and  policies  impact  the  lives  of 
students,  parents,  teachers  and  resi¬ 
dents.  We  want  you  in  the  classrooms, 
on  the  playgrounds  and  up  close  with 
those  dedicated  to  quality  public  edu- 
catian.  We  are  a  comnriunity-ariented 
daily/Sunday  newspaper  in  a  major 
university  city  with  access  to  excellent 
resources  for  digging  into  public  edu¬ 
cation  issues.  Send  resume,  clips  and  a 
brief  statement  as  to  how  you  believe 
public  education  should  be  covered  to 
Ralph  Brem,  editor.  The  Dominion  Post, 
1251  Earl  L.  Core  Road,  Morgantown, 
WV  26505.  No  phone  calls.  We  are 
an  Equal  Opportunity  Employer. 


FREELANCE  Business  Writers  needed 
to  cover  black  business  publication. 
(Career  finance,  marketing,  etc.)  Send 
writing  samples  to  Network  Journal, 
333  Nostiand  Avenue,  Brooklyn,  NY 
11216. 


GRAPHICS  EDITOR 

Do  it  all;  Page  design,  graphic  design, 
home  page,  overall  design  and  some 
editing  and  headline  writing  for 
40,000+  South  Texas  Daily.  We  hove 
new  equipment  and  software  and  need 
someone  with  paginating  experience 
using  QuarkXPress,  Photoshop, 
Freehand  and  HTML  coding.  Send 
resume  immediately  to  Jim  Bishop, 
managing  editor.  The  Victoria 
Advocate,  P.O.  Box  1518,  Victoria,  TX 
77902. 


MANAGING  EDITOR/WEB  SITE 
Daily  WWW-based  music  news/info 
service  seeks  Web/HTML  savvy  ME 
experienced  in  daily  publication/staff 
management.  Fax  resume  and  salary 
range  to  HEP  (212)586-1024. 


HEALTH,  FITNESS  &  FUN  REPORTER 
The  Detroit  Free  Press,  Michigan's  best 
and  largest  newspaper,  is  seeking  a 
health  &  fitness  reporter.  Ideal  candi¬ 
date  has  strong  skills  in  reporting  (hard 
news  and  lifestyles),  critical  thinking, 
consumer  orientation  —  and  has  the 
clips  to  show  it.  Interests  in  nutrition 
and  sports  medicine  are  definite 
pluses.  Alsa  important;  commitment  to 
rinding  and  trying  the  fun,  active  things 
people  are  doing,  from  Olympic-sty^e 
sports  to  neighborhood  kids'  games. 
You'll  work  with  top-notch  writers  and 
editors,  writing  for  lA,  the  daily  life¬ 
style  pages  and  our  weekly  Body  & 
Mind  tab.  Send  resume,  10  non- 
returnable  clips  to  Dale  Parry,  features 
editor,  Detroit  Free  Press,  321  W. 
Lafayette  Blvd.,  Detroit,  Ml  48226. 


MANAQNG  EDITOR:  Immediate  open¬ 
ing  at  the  award-winning  Nogales 
International.  Strong  editing,  writing 
and  layout  skills  are  required  at  this 
twice-weekly  community  newspaper 
based  on  the  U.S. -Mexico  border. 
Send  resume/salary  history  to  Brendan 
FitzSimons,  editor  and  publisher,  268 
W.  Viewpoint  Drive,  Nogales,  AZ 
85621.  Tel:  (520)  281-9706. 


HELP  US  BECOME  THE  BEST  Small 
Daily  in  the  state  of  Florida!! 

THE  CHARLOTTE  SUN  HERALD 
located  on  Florida's  West  coast  and 
one  of  the  country's  fastest-growing 
dailies,  is  looking  for  copy  editors. 

We  ore  looking  for  someone  who: 

•  likes  competition  and  has  the  will  to 
win 

•  hates  errors 

•  has  an  eye  for  design,  focusing  on 
precision  as  much  as  pizzazz 

•  values  a  supportive  environment 
where  they  can  make  a  difference 

•  is  never  satisfied  with  the  status  quo 


is  committed  to  continuous  improve¬ 
ment  of  the  paper. 

If  this  sounds  like  you,  please  call  John 
Blake  at  (941)  629-2855,  ext.  135,  or 
Jeff  Dunn-Rankin  at  ext.  1 27. 


EDITORIAL 


Southern  Poverty  Law  Center 


Editor/Writer 

Experienced  journalist  needed  to  write  and  edit  quarterly  publi¬ 
cation  and  special  reports  for  Klanwatch,  a  project  of  the 
Southern  Poverty  Law  Center,  that  provides  police  and  human 
relations  agencies  with  information  on  hate  crime  and  white 
supremacist  activities.  Duties  include  writing  articles  and  special 
reports,  planning  publications,  making  story  assignments,  editing 
news  and  feature  articles,  and  managing  production  process.  This 
is  a  full-time,  permanent  position  that  would  require  relocating  to 
Montgomery,  Alabama.  Excellent  benefits  and  salary  commensu¬ 
rate  with  experience.  Strong  writing  and  editing  experience 
required.  Send  writing  and  publication  samples  and  resume  to: 
Joe  Roy,  The  Southern  Poverty  Law  Center;  400  Washington 
Avenue;  Montgomery,  AL  36104. 

The  Southern  Poverty  Law  Center 
is  an  equal  opportunity  employer. 
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HELP  WANTED 


EDITORIAL 


LOCAL  EDITOR  for  top-quality, 
employee-owned  24,000  doily  in 
southeast  Michigan.  Responsible  for 
entire  local  news  package,  supervising 
1 3  reporters  and  photographers.  Look¬ 
ing  for  strong  leader  who  wants  to 
work  with  excellent,  veteran  staff  in  a 
team  atmosphere  to  provide  indispensa¬ 
ble  news  and  information.  Good  writ¬ 
ing/editing/design  and  people  skills, 
college  degree  and  at  least  3  years 
supervisory  work  are  musts.  Pagination 
experience  a  plus.  If  you  want  to  work 
hard,  put  out  an  excelicni  newspaper 
and  hove  some  fun,  send  your  resume, 
cover  letter  and  at  least  5  samples  of 
your  work  to  Deborah  Saul,  managing 
editor,  Monroe  Evening  News,  P.O. 
Box  1 176,  Monroe,  Ml  48161. 


MANAGING  EDITOR 
The  Brattleboro  Reformer,  a  1 1 ,500 
circulation,  6-day  AM  newspaper  dis¬ 
tinguished  for  its  devotion  to  and  reflec¬ 
tion  of  the  communities  comprising  its 
coverage  area  in  southwestern  Ver¬ 
mont  and  southeastern  New 
Hampshire,  is  seeking  a  managing 
editor.  Candidates  should  hove  3  to  5 
years  experience  in  editorial  manage¬ 
ment.  Qualifications  include  a 
demonstrated  ability  to  motivate  and 
guide  a  news  staff;  skill  at  laying  out 
ond  designing  pages;  and  apprecia¬ 
tion  for  what  editorial  leadership  can 
mean  in  the  relationship  of  a  newspa¬ 
per  to  its  communities  and  readers. 
Responsibilities  include  overseeing 
newsroom  budget,  routine  guidance  of 
daily  newrs  coverage,  and  editorial  writ¬ 
ing  for  a  vigorous  editorial  page.  Mail 
or  fax  cover  letter,  resume  and  pub¬ 
lished  samples  of  wrork  by  April  1 2  to: 
Richard  Macko,  publisher,  Brattleboro 
Reformer,  P.O.  Box  802,  Brattleboro, 
VT  05302.  FAX:  (802)  257-1305. 


MANAGING  EDITOR 
TEACHING  TOLERANCE,  an  award¬ 
winning  full-color  educational  maga¬ 
zine  published  twice  yearly,  seeks  an 
experienced  editor  to  assign  and  edit 
stories  and  supervise  magazine  prod¬ 
uction.  Candidate  must  have  proven 
editorial  and  supervisory  skills,  an 
interest  in  equity  issues,  and  the  ability 
to  work  under  pressure  and  meet 
deadlines.  Permanent  position;  reloca¬ 
tion  required.  Send  resume  and  clips  to 
Sara  Bullard,  Teaching  Tolerance, 
Southern  Poverty  Law  Center,  400 
Washington  Avenue,  Montgomery,  AL 
36104.  The  SPLC  is  an  equal  opportuni¬ 
ty/affirmative  action  employer. 


MANAGING  EDITOR  -  6700  paid 
circulation  weekly  located  in 
Booneville,  MS.  Responsible  for  the 
news  content,  management  of 
newsroom  staff  and  community  rela¬ 
tions.  3  to  5  years  experience  in  nran- 
agement  of  a  community  newspaper. 
Excellent  benefits  with  possibility  for 
future  advancement  in  group.  Send 
resume  and  salary  requirements  to  Tom 
Overton,  publisher.  The  Daily  Cor¬ 
inthian,  P.O.  Box  1800,  Corinth,  MS 
38834. 
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EDITORIAL 


MINNEAPOUS  STAR  TRIBUNE 

PROJECTS  EDITOR:  This  editor  will 
supervise  both  cur  investigative 
reporters  as  well  as  work  on  projects 
with  teams  throughout  the  newsroom. 
Seeking  someone  with  investigative 
reporting  and  editing  experience, 
supervising  experience,  computer 
assisted  reporting/editing  expertise. 
Collaborative  nature,  interest  in  work¬ 
ing  with  variety  of  people  ond  topics, 
aggressive  approach  to  investigative 
reporting,  creative  story  ideas.  Reports 
directly  to  news  leader  Pam  Fine. 

SOCIAL  ISSUES  TEAM  LEADER: 
Supervises  team  which  covers  aging, 
race  relations,  religion,  charitable  giv¬ 
ing  and  other  social  issues  in  the  Twin 
Cities.  Minimum  salary  $53,000. 

CONSUMER  TEAM  LEADER:  Work 
with  team  of  reporters  and  editors  cov 
ering  consumer  news  including  food, 
travel,  home  and  Garden.  Team  pro¬ 
duces  features  as  well  as  news.  Mini¬ 
mum  salary  $53,000. 

SUBURBAN  TEAM  LEADER:  Supervise 
team  which  covers  suburban  issues  in 
the  Twin  Cities.  Works  closely  with 
Urban  and  public  safety  teams.  Mini¬ 
mum  salary  $53,000. 

PRO  FOOTBALL  REPORTER:  Seekina 
experienced,  aggressive  pro  football 
writer  to  cover  the  Minnesota  Vikings. 
Need  reporter  who  can  work 
effectively  under  extreme  fast  pace  and 
deadline  pressure.  Duties  include  train¬ 
ing  camp,  regular-season  and 
postseason  games,  daily  breaking 
news  and  long-term  enterprise,  busi¬ 
ness  and  contractual  matters,  features, 
profiles,  notes,  analysis,  off-field  news, 
some  coverage  of  the  National  Foot¬ 
ball  League. 

To  apply  send  a  letter  saying  why  you 
are  the  best  candidate  for  this  position, 
resume  and  clips  to:  Brenda 
Rotherham,  recruiting  coordinator, 
425  Portland  Ave.,  Minneapolis,  MN 
55488,  (612)  673-4422.  Apply  by 
Friday,  April  5th 


National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  for  $39,  1 3  issues  for  $89. 


EDITORIAL 


EDITORIAL 


MANAGING  EDITOR 
BETHESDA/CHEVY  CHASE/ 
KENSINGTON 

Suburban  Washington  D.C.  newspa¬ 
per  group  seeks  Monaging  Editor  to 
cover  the  Bethesda/Chevy  Chase/ 
Kensington  communities.  Additionally, 
will  oversee  the  editorial  operations  for 
community  office.  This  position  will  be 
responsible  for  the  day-to-day  deci¬ 
sions  necessary  to  run  a  newsroom.  In 
addition  to  covering  assignments  and 
writing  stories,  will  be  responsible  for 
discussing  and  developing  stories  with 
reporters  in  the  office  and  making 
assignments  for  the  photographer.  Will 
also  be  responsible  for  editing  stories 
and  making  sure  that  all  work  is  com¬ 
pleted  in  a  timely  nranner.  Ideal  candi¬ 
date  should  have  excellent  reporting 
and  editing  skills,  substantial  layout 
experience,  community  newspaper 
experience,  be  able  to  handle  a  variety 
of  tasks  and  be  capable  of  working 
with  the  community.  QuarkXPress  and 
Mac  experience  preferred. 

Interested  applicants  should  submit 
resume  to: 

Gazette  Newspapers 
1 2(X)  Quince  Orchard  Blvd. 

Gaithersburg,  MD  20878 
Attn:  Miranda  Spivock,  Deputy  Editor 
EOE 


NIGHT  EDFOR 

Our  night  editor  is  a  key  player  in  our 
local  news  operation.  You  can  fill  the 
bill  if  you're: 

—An  incisive  editor  who's  meticulous 
about  leads,  accuracy  and  detail; 

—A  person  who  can  make  decisions 
quickly  to  help  us  stay  on  top  in  our  com¬ 
petitive  news  market; 

—Someone  who  can  blend  the  best  of 
story  editing  with  a  tight  production 
schedule; 

—An  editor  vdio  feels  it's  more  impor¬ 
tant  to  help  a  reporter  retool  a  story 
than  to  do  it  him/herself. 

If  you're  a  seasoned  reporter  or  copy 
editor  who's  ready  to  take  the  first  step 
into  management,  this  position  may  be 
for  you.  We're  committed  to  excellence 
in  a  region  rich  with  news.  We're  part 
of  Lee  Enterprises,  Inc.  and  offer  an  out¬ 
standing  benefits  package.  Please  send 
a  resume,  story  and/or  editing  sam¬ 
ples  by  April  10  to  T.  Kuhle,  Herald  & 
Review,  P.O.  Box  311,  Decatur,  IL 
62525.  EOE 


EDITORIAL 


REPORTERS 

A  daily  business  newspaper  focusing  on  trade  and  transporta¬ 
tion  issues  is  looking  for  an  Air  Cargo  Reporter  and  Maritime 
Reporter.  The  Air  Cargo  Reporter  will  be  responsible  for  cover¬ 
ing  industry  trends  and  developments.  The  Maritime  Reporter 
will  cover  the  Atlantic  shipping  industry.  Both  positions  will 
require  strong  journalistic  credentials  and  several  years  expe¬ 
rience  covering  the  respective  industries.  Interested  parties 
should  send  a  resume  (indicating  position  desired)  and  clips 
to: 

Elox  07727,  Editor  &  Publisher. 

Equal  Opportunity  Employer  M/F 


_ EDITORIAL _ 

MANAGING  EDITOR:  14,000  AM 
Daily  seeks  experienced  newsroom 
leader  who  thinks  BIG  to  lead  staff  to 
next  level.  Top  newsroom  slot.  Resume, 
salary  history,  references  to:  Ken 
Fortenberry,  publisher.  The  Daily 
Citizen-News,  P.O.  Box  1 1 67,  Dalton, 
GA  30722.  Fax:  (706)  275-6641 

NIGHT  POUCE  REPORTER  for  Illinois' 
largest  downstate  daily.  Minimum  one 
year  daily  newspaper  experience;  pro¬ 
ven  enterprise  and  productivity. 
Women  and  minorities  especially 
encouraged  to  apply.  Send  resume, 
clips  to  Jerry  D.  McDowell,  metro/city 
editor.  Journal  Star,  1  News  Plaza, 
Peoria,  IL61643. 

PAGINATOR/COPY  EDITOR 
Full-time  paginator/copy  editor 
needed  to  work  on  our  3-person 
pagination  desk.  Must  hove  experience 
in  newspaper  layout,  headline  writing 
and  copy  editing.  Must  have  experi¬ 
ence  with  Macintosh  and  QuarkXPress. 
Send  letter,  resume  and  work  samples 
to:  Jack  Murphy,  editar.  Gazette 
Newspapers,  1 200  Quince  Orchard 
Blvd.,  Gaithersburg,  MD  20878.  EOE 

PRIZE-WINNING  daily/weekly  in 
America's  best  ski  resort  seeks  night 
editor.  Four  shifts  per  week,  mid¬ 
afternoon  to  midnight.  Copy  editing, 
wire  editing,  page  layout.  Lots  of 
autonomy.  Substantial  professional 
experience  required.  This  is  not  an 
entry-level  job.  Send  resume  to  Andy 
Stone,  editor-in-chief.  The  Aspen 
Times,  310  E.  Main  Street,  Aspen,  CO 
81611. 

REPORTER  •  COPY  EDITOR  needed  for 
award-winning  Virginia  PM  Reporter 
will  cover  hard  news,  features;  experi¬ 
ence  preferred.  Copy  editor  also  will 
design  pages;  QuarkXPress  experience 
and  Mac-proficien(w  a  plus.  We  need 
hard  workers  who  thrive  on  local  news. 
Send  resumes,  clips  to  Ginny  Wray, 
editor,  Martinsville  Bulletin,  P.O.  Box 
371 1,  Martinsville,  VA  24415,  or  fax 
(540)  638-7409. 

REPORTER  -  Award-winning  central 
Pennsylvania  paper  has  an  opening  for 
a  regional  reporter  who  has  had  an 
internship  or  has  some  experience. 
We're  striving  to  improve  and  graw, 
and  we're  locking  for  the  right  person 
to  help  us.  Our  circulation  is  35,000 
daily,  43,000  Sunday  and  we're  near 
a  Big  Ten  university.  Send  cover  letter, 
resume,  somples  to  Executive  Editor 
Linda  White,  Altoona  Mirror,  P.O.  Box 
2008,  Altoono,  PA  16603-2008. 

REPORTER:  Live  and  work  in  the  heart 
of  the  Rockies!  Hard  news  daily 
reporter  needed  immediately.  Prior 
daily  experience  preferred.  Page 
design  skills  a  plus.  Fox  or  mail  resume 
and  clips  to  Aspen  Daily  News,  517 
East  Hopkins,  Aspen,  CO  81612.  Fax: 
(970)920-2118. 

SPORTS  WRITER  -  Sports  Writer  posi¬ 
tion  available  in  Yuma,  Arizona.  Min¬ 
imum  two  years  experience  with  a 
daily  newspaper  desired.  Layout  expe¬ 
rience  also  a  plus.  Send  clips  and 
resume  to:  The  Yuma  Daily  Sun,  P.O. 
Box  271,  Yuma,  AZ  85366.  (520) 
782-6520,  ext.  220.  Attn:  Bob 
Romantic,  Sports  Editor. 
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Q  \  esl  Please  rush  me  the  pul)li(’atioii(s)  or 
CD-ROM  items  I've  iiidirated  l)elow.  My  credit 
card  mmit>er  or  (myment  is  enclosed. 

_ Copies  of  the  Market  Guide  at  $100  each 

_ ^The  Market  (iuide  and  C]D-RO.M:  $395.* 

Total  for  this  order  $ _ . 

Payment  must  accompany  order. 

ErriuHU'e  ibUa  on  US,  anil  Canadian  neuvpaper  markebt. 


Street  Address 
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Exp.  Date_ 
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Q  I  want  to  know  more.  Please  send  me  infonnation 
alM)ut  the  Market  Guide. 

Q  I  want  to  know  more  fast.  Plea.se  call  me. 

Your  Business _ 

(Check  Only  Qllfi  Category) 

1 .  □  Daily  Newspaper 

2.  Q  Weekly  Newspaper 

3.  □  Corp./  Ind  ./  Assn.  Buying  Advertising  Space 

4.  □  Advertising  Agency 

5.  □  Newspaper  Rep. 

b.  □  Magazine  /  Other  Publication 

7.  Q  (Graphic  Arts  /  Printing  Service  /  Newspaper  Supplier 

8.  □  News  Services  /  Feature  Syndicate 

9.  □  Publicity  and  Public  Relations 

10.  □  Library  /  Federal  /  State  and  Local  Governments 

1 1 .  □  Education:  Students  /  Teachers 

Other  (Please  specify) _ 

Iiitemational  Orders  (outside  U.S.  or  Canada):  $125  per  copy.  CA, 
District  of  Columbia.  LA,  NY  residents  please  add  applicable  sales  tax. 
Canada  residents  please  add  GST. 

*  Network  version  availal>le.  Plea.se  call  (212)  675-4380,  ext.  509  for 
pricing.  For  technical  infonnation  call  ext.  506. 


Exp.  Date _ Signature _ 
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*  Network  version  available.  Plea.se  call  (212)  675-4380,  ext  509  for 
pricing.  For  technical  infonnation  call  ext.  506. 
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4.  Q  Advertising  Agency 
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8.  □  .News  Services  /  Feature  Syndicate 

9.  □  Publicity  and  Public  Relations 

10.  □  Library  /  Federal  /  State  and  Local  Governments 

1 1.  □  Education:  Students  /  Teachers 

Other  (Please  specify) _ 


_ Ciofties  of  the  Year  Book 

and  Who’s  Where  at  $125 

_ NEIX'!  E4eP  Year  Biatk  and 

GD-ROM  ixitliout  listing 
caftaltilities:  $495.* 

_ NE^’!  E4cP  Year  Biatk  and 

(iD-RO.M  widi  listing 
caftaltilities:  $895.* 

Dttal  for  this  order  $ _ . 

Payineiit  must  acconiftany  order. 
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HELP  WANTED 


EDITORIAL 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  Feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas.  Houston  and 
San  Francisco.  We  publish  in-depth, 
well-crafted  stories  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  national 


EDITORIAL 


If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
serious,  issue-oriented  news  writers  in 
Denver,  Houston  and  San  Francisco. 
We  also  need  another  Spanish¬ 
speaking  reporter  (news  or  feature)  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  colls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  From  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SPORTS  WRITER  NEEDED 
Creative,  energetic,  outgoing 
sportswriler  needed  lor  a  5,000  circula¬ 
tion  daily  in  North  Central  Ohio  which 
covers  its  high  school  athletics  with  a 
passion.  Strong  writing  and  editing 
skills  required,  ^d  letter,  resume  and 
recent  clips  to  Box  07722,  Editor  & 
Publisher. 


STAFF  REPORTER--Entry-level  staff 
reporting  position  with  weekly  judged 
best  in  NY  in  its  circulation  category. 
1996-J  school  grads  welcomed.  Seek 
bright,  hard-working  individual  willing 
to  take  direction  from  experienced 
editors.  Strong  writing  skills  a  must.  Pro¬ 
fessional  or  school  journalism  experi¬ 
ence  a  plus,  not  mandatory.  Salary, 
health/dental  plan,  mileage  allow¬ 
ance,  401  (k)  retirement  plan.  Send 
resume,  clips,  references  to  Box 
0771 9,  Editor  &  Publisher. 


SUNDAY  EDITORS:  Family-owned 
daily  (31,000)  will  start  Sunday  paper 
in  fall.  Seeking:  Editor,  Assistant  Editor, 
Graphics  Editor,  who  will  also  assist  in 
planning.  Send  resumes,  cover  letter  to 
Rodney  G.  Doherty,  executive  editor, 
Foster's  Daily  Democrat,  333  Central 
Avenue,  Dover,  NH  03820. 


WALL  STREET  Investigative  firm  seeks 
recent  graduate.  Strong  writing  skills 
required.  Competitive  salary,  loose 
environment.  Call  George  Depountis, 
(212)  248-4900,  ext.  15. 


THE  FAYETTEVILLE  OBSERVER-TIMES 
in  North  Carolina  has  the  following 
openings: 

HEALTH,  Science  and  Environment 
Reporter:  Candidate  should  be  strong 
writer  and  reporter  who  can  make  com¬ 
plicated  material  easy  to  understand. 
Prefer  at  least  tvro  years  experience. 
ROBESON  COUNTY  Bureau  Reporter: 
We  need  a  reporter  to  live  and  work  in 
one  of  the  newsiest  counties  around, 
covering  everything  from  cops  to  features. 
Part  of  a  four-person  bureau. 

GENERAL  ASSIGNMENT  Reporter: 
Cover  a  military  town  and  neighboring 
county,  as  well  as  other  assignments  from 
metrodesk. 

These  positions  require  people  with 
drive  who  want  lo  learn  and  be  a  part 
of  an  aggressive,  hard-working  staff. 
Send  resume,  clips  and  cover  letter  to 
John  Holmes,  personnel  director,  Fayet¬ 
teville  Observer-Times,  P.O.  Box  849, 
Fayetteville,  NC  28302. 


THE  KANSAS  CITY  STAR  seeks  a  tele¬ 
vision  writer  who  can  bring  insight, 
perspective,  initiative  and  liveliness  to 
an  important  beat.  The  ideal  candidate 
should  have  extensive  experience  writ¬ 
ing  for  a  doily  newspaper;  experience 
in  covering  television  is  preferred.  He 
or  she  should  be  able  to  comfortably 
juggle  writing  news,  analysis,  features 
and  opinion.  Lively  and  provocative 
svriting  is  essential.  Please  send  a  letter, 
resume,  clips  and  references  to:  Steve 
Paul,  Arts  and  Entertainment  Editor, 
The  Kansas  City  Star,  1729  Grand 
Blvd.,  Kansas  City,  MO  64108. 


THE  MONITOR,  an  ambitious,  grow¬ 
ing,  mid-size  AM  daily  on  the  Texas- 
Mexico  border,  seeks  copy/design 
editor.  Requirements:  Eye  for  design, 
attention  to  detail  and  AP  style,  sound 
news  judgment,  and  ability  to  meet 
deadlines.  Pagination  experience  very 
helpful.  Spanish  a  plus.  Reply  with 
resume  and  samples  to:  Paul  Binz, 
managing  editor.  The  Monitor,  P.O. 
Box  760,  McAllen,  TX  78505. 


THE  PARK  RECORD,  an  8500  circ.  com¬ 
munity  weekly  in  Park  City,  Utah,  seeks 
an  experienced  Managing  Editor. 
Going  twice-weekly  May  1 .  Paginated. 
35K/benefits.  Send  resume,  references 
to  Publisher,  Park  Record,  P.O.  Box 
3688,  Park  City,  UT  84060. 


THE  SAVANNAH  NEWS  PRESS,  an 
80,000  circulation  daily  striving  to  be 
the  best,  is  looking  for  enthusiastic  and 
talented  bureau  reporters.  We  reward 
initiative,  innovation  and  reader- 
orientation.  Two  years  daily  experience 
preferred.  Send  letter,  resume,  writing 
samples  toTuck Thompson,  region  editor. 
The  Savannah  News-Press,  P.O.  Box 
1088,  Savannah,  GA  31402. 


THE  AMERICAN  NEWS  SERVICE  seeks 
experienced  newspaper  reporters  for 
stories  on  innovative  social  initiatives. 
Distributed  on  Knight-Ridder/Tribune 
:  wire.  I  esume/clips:  ANS  Editor,  RR  1 
:  Black  Fox  Rd.,  Brattleboro,  VT  05301 . 

I  A  Marxist  has  never  written  a  good 
:  novel. 

Isaac  Bashevis  Singer 


EDITORIAL 


WE'RE  LOOKING  for  a  Copy  Editor 
with  great  word  skills,  an  analytical 
knock  For  content  editing  and  a  flair  (or 
page  design.  Candidates  should  be  com¬ 
fortable  working  on  a  deadline.  We 
are  a  growing  37,000-circulation  daily 
committed  to  putting  more  emphasis  on 
our  44,000-circulation  Sunday  paper. 
Our  community  has  a  12,000-student 
university  and  two  smaller  private  col¬ 
leges.  It's  extremely  inexpensive,  and 
it's  three  hours  or  less  to  Chicago,  St. 
Louis,  Indianapolis.  Our  salaries  are  com¬ 
petitive.  Please  send  resume,  up  to  six 
clips  (tear  sheets  and/or  edits)  and  a 
cover  letter  explaining  the  work  behind 
your  best  clip  to  Stephanie  Angel, 
news  editor,  Terre  Haute  Tribune- Star, 
721  Wabash  Ave.,  P.O.  Box  149, 
Terre  Haute,  IN,  47808. 


WORK  IN  PRAGUE:  The  English  News 
Division  of  the  Czech  Republic's  first 
privately  owned  wire  service  is  looking 
for  a  business  editor  to  teach  and  lead 
our  staff  of  young  reporters.  The  right 
person  will  have  a  strong  business 
journalism  background  with  an  eye  (or 
important  business  news.  Czech  lan¬ 
guage  not  necessary.  Call  Scott 
McGregor  or  Eric  Woodman  between 
4  a.m.  and  1  p.m.  E.S.T  at  01 1  (422) 
2491-7063. 

WORK  IN  THE  WINE  COUNTRY 
Page  One  News  copy  editor  and 
sports  design  jobs  ore  open  at  The 
Press  Denxjcrat  in  Santa  Rosa,  CA,  an 
hour  north  of  San  Francisco  in  the 
heart  of  California's  Wine  Country. 
The  Press  Democrat  is  a  100,000- 
circulation  daily  owned  by  The  New 
York  Times  Co.  We  value  bold, 
aggressive  design  and  a  hard  news 
edge  to  our  editing  and  presentation. 
Pagination  and  Mac  experience  pre¬ 
ferred.  Send  your  work  history  and 
samples  to:  The  Press  Democrat,  Attn: 
Bob  Swofford,  managing  editor,  P.O. 
Box  910,  Santa  Rosa,  CA  95402.  EOE 


EDfTORIAL 


GROW  WITH  USI! 

We're  a  23,000  Western  daily  aiming 
to  be  bigger.  Newsroom  expansion  is 
creating  opportunities  for: 

•  An  assistant  city  editor  to  help 
coordinate  and  edit  news  from 
reporters  and  stringers.  Minimum  3 
years'  experience  required;  editing 
and/or  assigning  experience  a  plus. 

*  A  general-assignment  reporter  to 
work  in  a  remote  bureau.  A  good 
opportunity  (or  a  recent  graduate,  or 
for  a  weekly  reporter  lo  advance. 
Small-town  background  a  plus. 

We  offer  competitive  pay  and  benefits, 
plus  a  safe,  friendly  community  sur¬ 
rounded  by  Idaho's  glorious  outdoors. 
Send  resume,  reference  list,  clips  to: 
Clark  Walworth,  managing  editor.  The 
Times-News,  P.O.  Box  548,  Twin  Falls, 

ID  83303. _ 

NATIONAL  SYNDICATE  SALES  REP 
Enthusiastic?  Knowledgeable  about  the 
world  of  syndicated  features  ond  com¬ 
ics?  Willing  to  travel  (and  meet  all 
kinds  of  interesting  editors)  (or  part  of 
the  year?  A  forward  moving  (and  think¬ 
ing)  syndicate  is  looking  for  you.  Send 
cover  letter  and  resume  to  Box  07735, 
Editor  &  Publisher. 

WORK  THREE  DAYS,  PLAY  FOUR  in 
Alaska.  Copy  editor  or  J  prof  on  holi¬ 
day  needed  part-time  two  months  this 
summer.  Send  resume  &  letter  ASAP  to 
Homer  News,  3482  Landings  St., 
Homer,  AK  99603,  fax  (907)  235- 
41 99,  e-mail:  hnews@abska.net. 


EDITORIAL  SEMINARS 


HEALTH  CARE  COVERAGE  targeted  in 
a  major  seminar,  UNDERSTANDING 


Memphis,  May  17-18.  Leacfing 
medical  experts,  writers  discuss  issues 
and  translating  them.  Registration  fee: 
$1 00  by  April  23;  $1 25  by  3.  Con¬ 

tact  Jim  Willis,  U  of  Memphis,  Depart¬ 
ment  of  Journalism,  Memphis,  TN 
38152  Tel:  (901)678-3669. 


EDITORS  FOR 

EUROPEAN  AND  PACIFIC  STARS  &  STRIPES  NEWSPAPERS 

Two  rare  opportunities  for  seasoned  editors  in  the  top  editorial  posi¬ 
tions  at  the  European  Stars  and  Stripes  (ES&S)  and  the  Pacific  Stars 
and  Stripes  (PS&S).  These  celebrated  First  Amendment  newspapers 
operate  under  the  authority  of  the  Department  of  Defense  to  serve 
military  service  members,  DoD  civilians,  and  their  families  in  their 
respective  theaters.  ES&S  produces  58,000  copies  daily  and  is  head¬ 
quartered  in  Darmstadt,  Germany,  with  bureaus  in  Germany,  Italy, 
Great  Britain,  Bosnia,  and  Washington  D.C.  PS&S  produces  32,000 
copies  daily  and  is  headquartered  in  Tokyo,  with  bureaus  in  Japan, 
Korea,  Okinawa,  and  Guam.  Salary  is  negotiable  up  to  $98,558  plus 
allowances  and  benefits,  including  housing.  Individuals  selected  will  be 
offered  three-year  employment  agreements  which  may  be  renewed  up 
to  a  maximum  of  six  years.  To  be  selected,  a  candidate  must  be  a  U.S. 
citizen  and  have  extensive  expetience  as  a  senior  U.S.  daily  newspa¬ 
per  editor.  Applicants  should  indicate  interest  in  one  or  both  positions, 
and  resumes  should  include  education,  experience,  performance  and 
professional  awards,  and  salary  history.  Applications  must  be  received 
(not  postmarked,  and  faxes  are  not  acceptable)  not  later  than  Monday 
April  22,  1996,  by  the  Department  of  the  Army  Community  and  Fam¬ 
ily  Support  Center,  MWR  Staffing  Office  (ATTN;  Mr.  Lacy  Saunders, 
Room  1222),  2461  Eisenhower  Avenue,  Alexandria,  VA  22331- 
0523.  Further  information  can  be  obtained  from  Richard  Oleszewski 
or  Robert  Davis  at  (703)  428-0628. 
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EMPLOYMENT  OPPORTUNITIES 

$35,000/YR.  INCOME  POTENTIAL. 
Reading  books.  Toll  Free  1  (800)  898- 
9778  Ext.  R-51 89  for  details. 

$40,000/YR.  INCOME  POTENTIAL. 

Home  Typists/PC  users.  Toll  Free  1 

(800)  898-9778  Ext.  T-5189  for  list¬ 
ings^ _ 

INFORAAATION  TECHNOLOGY 


BUSINESS  SYSTEMS  ANALYST 
The  Sarasota  Herald-Tribune,  the 
largest  daily  in  The  New  York  Times 
Regional  Newspaper  Group,  seeks  an 
aggressive,  results-oriented  pro¬ 
fessional  to  join  its  systems  team. 
Immediate  responsibilities  include  main¬ 
tenance  and  support  of  Admarc.  Cur¬ 
rent  plans  include  implementation  of 
the  Admarc  software  product  in  addi¬ 
tional  regional  properties.  The 
qualified  candidate  will  have  a  mini¬ 
mum  of  five  years  newspaper  business 
systems  experience  with  primary 
responsibility  for  Advertising  A/R.  We 
offer  an  excellent  compensation  and 
benefits  package  to  include  major 
medical,  401  (k)  and  a  stock  purchase 
plan.  Please  submit  cover  letter  and 
resume,  including  salary  history  to: 
Mike  Martin,  Sarasota  Herald-Tribune, 
P.O.  Box  1719,  Sarasota,  FL  34230. 


_ PHOTOGRAPHY 

PHOTOGRAPHER:  Live  and  work  in 
the  heart  of  the  Rockies!  Prior  newspa¬ 
per  experience  required.  Candidates 
able  to  write  or  have  some  design  skills 
with  QuarkXPress,  and/or  Photoshop 
preferred.  Fax  or  mail  resume  and 
clips  to  Aspen  Daily  News,  517  East 
Hopkins,  Aspen,  CO  81612.  Fax: 
1970)920-2118  _ 

PRIZE-WINNING  daily/weekly  in 
America's  premier  ski  resort  seeks 
photographer  to  fill  photography 
department  supervisory  position  with 
possible  later  advancement  to  photo 
editor.  Experience  in  daily  and  weekly 
photo  demands  required,  as  well  as 
good  darkroom  skills  and  efficient  time 
management  sense.  Applicants  must  be 
comfortable  with  rotating  night, 
weekend  work.  Send  resume  to  Andy 
Stone,  editor-in-chief.  The  Aspen 
Times,  310  E.  Main  Street,  Aspen,  CO 
81611. 

It's  A  Classified 
Secret! 

We'll  never  reveal  the 
identity  of  an  E&P  box 
holder. 

If  you  don't  want  your  reply  to  go 
to  certain  newspapers  (or 
companies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P 
Classified  Advertising  Department 
with  an  attached  note  listing  the 
newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the 
Box  Number  you're  answering  is 
on  your  list,  We'll  discard  your 
reply. 


_ PREPRESS _ 

DIREaOR  OF 
PRE-PRESS  OPERATIONS 

The  Orange  County  Register  has  an 
immediate  opening  for  a  Production  Pre¬ 
press  Director.  Ideal  candidate  must 
have  at  least  10  years  of  prior  experi¬ 
ence  managing  within  a  medium  to 
large  newspaper  prepress  environ¬ 
ment.  BA  in  business  management  pre¬ 
ferred.  Abilities  should  include 
excellent  communications  and  lead¬ 
ership  skills,  high  level  understanding 
of  desktop/electronic  pre-press 
technology,  strong  people  skills  and 
must  be  able  to  lead  by  example, 
excellent  organizational  and  planning 
skills  with  demonstrated  success  in 
team  and  project  development,  sched¬ 
uling,  managing  budgets,  safety  and 
environmental  affairs,  employee  rela¬ 
tions  and  customer  service  related 
objectives.  If  you  are  interested,  pleose 
fox  your  resume  and  salary  history  in 
strictest  confidence  to:  (71 4)  564-7009 


SEEKING  AN  EXPERIENCED  pro¬ 
fessional  to  lead  COMPOSING/PRE¬ 
PRESS  DEPARTMENT.  Responsibilities 
include  training  and  managing  staff 
and  maintenance  of  a  Macintosh  LAN. 
Must  be  proficient  in  QuarkXPress, 
Multi-Ad  Creator,  and  Baseview's 
ClassManager  Pro. 

Applicant  must  be  an  excellent 
motivator,  and  teacher.  Company 
offers  a  comprehensive  benefits 
package  including  health  insurance, 
flex  plan  and  401  (k). 

To  apply  send  resume  and  cover  letter 
to: 

The  Daily  Inter  Lake 
P.O.  Box  7610,  Kalispell,  MT  59904 
Attn:  Ron  Peterson,  Publisher 
EOE 

PRESSROOM 

OUR  PRESSROOM  Supervisor  is  retir¬ 
ing  and  we  need  to  replace  him.  Daily 
newspaper  features  a  large  Goss  press 
printing  a  variety  of  newspaper  prod¬ 
ucts  using  a  lot  of  color.  Successful 
candidate  will  be  well  versed  in  pre- 
ress  production  and  printing  and 
ave  Strang  leadership  skills,  Also 
accepting  applications  tor  a  journey- 
level  press  operator.  Please  send  cover 
letter  and  resume  to  Skagit  Valley 
Herald,  P.O.  Box  578,  Mount  Vernon, 
WA  98273. _ 

PRESS  FOREMAN  -  Experience  on 
Urbanite,  ability  to  work  with  others, 
and  a  desire  to  produce  quality  prod¬ 
uct  are  essential.  Resume  to  John 
Shields,  Santa  Maria  Times,  P.O.  Box 
400,  Santa  Maria,  CA  93455.  Tel: 
(805)925-2691. 


PRESSMAN  WITH  EXPERIENCE  in  Off¬ 
set  5-Unit  Goss  Community  Web  Press. 
Camera  Experience,  too.  Several 
newspapers  and  print  jobs.  Two  shifts, 
variable.  Send  resume  w/ salary  needs 
and  references  to  the  Montrose  Morn¬ 
ing  Sun,  120  N.  Selig,  Montrose,  CO 
81401.  (970)  240-4900,  Mike  or 
Scott. 


Stay  Gold,  Pony  boy. 

Johnny 


Harte-Hanks  Communications,  Pub¬ 
lishers  of  The  Flyer,  South  Florida's 
leading,  1  million  circulation,  weekly 
shopping  magazine  has  an  excep¬ 
tional  career  opportunity  in  its  Imag¬ 
ing,  Diddie  and  Web  Press  Depart¬ 
ments.  The  Flyer  seeks  a  Manager  with 
thorough  knowledge  of  offset  printing 
and  digital  imaging  equipment.  The 
successful  candidate  will  have 
demonstrated  a  history  of  developing 
and  coaching  work  teams  to  improved 
performance  and  skill  levels.  Must  be 
proficient  in  the  use  of  Quality  tools 
and  SPC  processes.  Position  requires 
excellent  communication,  analytical, 
cost  accounting,  budgeting  skills  and 
Macintosh  proficiency.  A  technical  or 
related  degree  is  reauired.  Bilingual 
(English/Spanish)  a  plus.  Mail  resume 
along  with  salary  requirements  to: 

The  Flyer  Publishing  Co. 

11900S.W.  128th  Street, 

Miami,  FL  33186 

Attn:  Human  Resources 
Fax  (305)  254-8252 
Equal  Opportunity  Employer 

PRODUCTION/TECH 

FIVE-DAY-A-WEEK  Newspaper  needs 
production/graphics  expert.  Experi¬ 
ence  in  layout/design,  Mac  and  Quark¬ 
XPress  a  MUST.  Create  ads,  etc.  50 
WPM  preferable.  Qualified?  Send 
resume,  work  samples,  references  to 
Morning  Sun,  120  N.  Selig,  Montrose, 
CO  81401.  (970)  240-4900,  Mike  or 
Scott. 

PRODUCTION  DIRECTOR:  Ideal 
person  is  up-to-date  on  computers  and 
technology,  has  first-hand  experience 
on  Goss  community  and  Urbanite 
presses,  has  minimum  of  4  years  man¬ 
agement  experience  and  can  lead  us 
to  expansion  in  these  areas.  We're  a 
suburban  cluster  in  a  Midwest  metro 
area,  providing  fine  rewards  for  meet¬ 
ing  our  growth  challenges.  Company  is 
nationally  known.  Box  07731,  Editor  & 
Publisher. 


Racine's  Journal  Times,  a  37,000  daily 
newspaper,  is  accepting  Production 
Manager  resumes.  This  position  reports 
directly  to  the  publisher  and  is  part  of 
the  management  team. 

Looking  for  someone  who  con  provide 
leadership  and  direction  for  our  prod¬ 
uction  departments  which  include 
press,  prepress,  distribution, 
technology  support  and  maintenance. 

Ideal  candidate  must  possess  skills  to 
lead  a  highly  motivated  team.  Proven 
skills  and  experience  in  achieving  com¬ 
mercial  print  revenue  goals  are  essen¬ 
tial.  Candidate  must  be  committed  to 
staff  development  and  possess  ana¬ 
lytical  skills  to  maximize  strategic 
goals.  Working  knowledge  of  com¬ 
puter  and  production  equipment  is 
necessary.  Prior  production  manage¬ 
ment  experience  preferred. 

Racine  is  located  on  scenic  Lake 
Michigan  between  Chicago  and 
Milwaukee.  Our  community  offers  a 
variety  of  educational  opportunities, 
cultural  and  sporting  events  and 
possesses  the  traditional  Midwestern 
quality  of  life. 

If  you  are  interested  in  meeting  the 
challenges  of  this  position  and  joining 
a  dynamic  team,  send  resume  to' 

Janet  Tidwell 
Journal  Times 
212  Fourth  Street 
Racine,  Wl  53403 
Deadline:  April  1 9 
Equal  Opportunity  Employer 


If  a  writer  has  to  rob  his  mother,  he  will 
not  hesitate;  the  Ode  on  a  Grecian  Urn 
is  worth  any  number  afold  ladies. 

Faulkner 
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E&P  Classified 

It’s  Your  People-to-People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public 
relations  or  production  person  with  an  ad  in 
Editor  &  Publisher.  We  reach  the  working 
journalists  you  want  to  reach,  every 
week... 83, 000  strong.  To  increase  accuracy  and 
expedite  placement,  fax  your  ad  to  (212)  929- 
1259,  or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 


POSITIONS  WANTED 

ADMINISTRATIVE 

ADVERTISING 

AD  DIREaOR/PUBUSHER. 

A  proven  revenue  builder. 

Ed  Nixon,  (602)  939-5529 

1 1  YEARS  experience  selling  advertis-  j 

ing  for:  j 

•  Large  metro  daily  j 

•  Donnelley  Directory  Yellow  Pages  i 

THIS  PROFESSIONAL  has  14  years  of 
senior  management,  takes  an  ana¬ 
lytical  approach  to  problem  solving,  is 
high  tech,  is  success  driven  and  has  a 
proven  track  record. 

For  more  call  (805)  296-0408 

advertising  j 

•  Magazines/Newspaper  and  j 

College  trade  publication  j 

Experienced  sales  professional  with  I 
demonstrated  success  in  developing  j 
sales  program  irKluding  new  business. 
College  graduate  willing  to  relocate.  : 
Box  0^05,  Editor  &  Publisher..  : 

CLASSIFIED  ADVERTISING  RATES 

Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1. 1996 


UNEADS 

1  week-$8.60  per  line 

2  weeks-$7.60  per  line,  per  issue. 

3  weeks-S6.65  per  line,  per  issue. 

4  weeks-S5.75  per  line,  per  Issue. 


POSITIONS  WANTED 

1  week-S4.30  per  line 

2  weeks-$3.60  per  line,  per  issue. 

3  weeks-$3.00  per  line,  per  issue. 

4  weeks-  S2.75  per  line,  per  Issue. 


Add  $10.00  per  Insertion  for  box  service.  Add  $5.00  per  Insertion  for  box  service. 
Count  os  on  additional  line  In  copy.  Count  os  an  additional  line  In  copy. 

Shown  Obon/CAM/ext.  170/Hazel  Preuss/Asst.  CAM,  ext.  171 
Count  approximately  34  characteis  and/or  $paces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deddllne:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  Insertion:  1  time,  SI 00;  2  to  5  times,  $95 
6  to  13  times,  S90;  14  to  26  times  $85;  27  to  52  times  $80.  8  point  minimum  on 
display  text  set  up  by  E8(P. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  do'/  as  they  ore  received. 

Editor^ 

PUBLISHER 

11  West  19th  street,  NY,  NY  10011.  (212)675-4380,  FAX  (2 12)  929- 1259. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


CARTOONIST 


(1)  Experienced  Cartoonist  Specializes 

(2)  In  People  of  Color  Themes  (3)  Tucky 
McKey(510)  251-8337. 


CIRCULATION 


CIRCULATION  PROFESSIONAL  with 
15  years  experience  on  dailies, 
weeklies  t-  shoppers  seeks  position  with 
small  doily  that  wants  to  grow.  Tom 
Warden,  1305  2nd  Ave.,  Sterling,  IL 
61081,(815)  625-7958. 


PROFESSIONAL  CIRCULATOR  - 
Versatile  and  Experienced.  Seeks  short 
or  long  term  opportunity  with  daily  or 
strong  weekly  in  Eastern  Zone  2.  Fax 
or  Call  (51 6)  588-2735. 


DESIGN 


AWARD-WINNING,  experienced  pub¬ 
lication  designer  always  looking  For 
new  clients  to  help.  Creative  problem 
solver  with  the  ability  to  define 
appropriate  editorial  message  From  con¬ 
sumer  to  trade  to  inhouse  magazines. 
Clients  include(d)  Continental  Airlines, 
BlueCross  BlueShield,  IDG, 
Appalachian  Mountain  Club,  Inc. 
Mag,  Campus  Visit.  JS  Publication 
Design,  16  Prescott  Street,  Wellesley, 
MA02181  (617)239-0479. _ 

_ EDITORIAL _ 

AWARD-WINNING  REPORTER  seeks 
international  experience.  Honed  skills 
reporting,  editing  for  snnall  dailies.  Cur¬ 
rently  staff  writer  for  Pulitzer's  St.  Louis 
Post-Dispatch,  covering  Illinois 
legislature  as  part  of  master's  degree 
work.  Call  Scott  (217)  787-731 1  or  e 

moil;  sievers@uis.edu. _ 

BILINGUAL  JOURNALIST  with  5  1/2 
years  at  90K  circulation  paper  seeks 
urban-affairs/youth  beat  at  larger 
daily.  Cindy  Rodriguez,  (315)  637- 
1645;  crodrig@aol.com. 

BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  editorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  hos  worked  For  major 
metro  newspapers,  where  I  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 
&  Publisher. 

COLLEGE  EDITOR  available  in  June. 
Excellent  reporting,  organizing,  lead¬ 
ership  skills.  5  years  practical  +  col¬ 
legiate  experience.  Call  Christopher 
Cole,  (912)  681-9540.  Work  (912) 

681-5246. _ 

HIGHLY  EXPERIENCED  journeyman 
seeks  reporter  slot  on  75,000-plus 

doily.  Coll  (216)  941-6484. _ 

OPINION  WRITER,  seasoned  and 
award-winning,  seeking  column/ 
editorial  writing  position  within  1 25 
miles  of  NYC.  Quality  writing/ 
research  assured.  John  (717)  253- 
6908,  or  P.O.  Box  E,  Honesdale,  PA 

18431. _ 

SEASONED  CORRESPONDENT  14 
years  experience  reporting  in  Japan, 
Hong  Kong,  Thailand,  SE  Asia  seeks 
publication  or  news  organization  for 
Japan  or  SE  Asia  coverage.  U.S.  col¬ 
lege  graduate,  bom  in  Tokyo,  fluent  in 
Japanese.  Also  year's  experience  as 
stockbroker  handling  overseas  institu¬ 
tional  clients  and  long  experience  in  cov¬ 
ering  business  &  economics  os  well  as 
general  news  events.  Send  to  Box 
07726,  Editor  &  Publisher. 


SPORTS  REPORTER.  Franchise  player 
looking  for  a  winning  team.  Reporting 
experience  ranges  From  high  scmx>l  to 
the  NBA.  Seeking  staff  writer  position 
with  daily.  Prefer  Zones  1,  2,  3  or  8, 
but  if  job  is  right  I  will  relocate  in  any 
Zone.  Call/Fax  Scott  (301 )  220-3549. 


UN  Correspondent  seeks  Washington 
position  with  newspaper  or  wire  ser¬ 
vice.  Call  Joe  Lauria  (21 2)  832-8390. 


WRITER/EDITOR  with  15  years  news¬ 
paper  and  magazine  experience  seeks 
Northern  Colirornia  slot.  Specialties: 
pop  music,  health,  young  adults/ 

■  “  “8. 


FREELANCE 


SEASONED  FREE-LANCE  Sportswriter 
seeks  assignments.  NBA,  major  college 
experience.  Reply  to  Box  07703, 
Editor  &  Publisher. 


OUTPLACEMENT 


DUE  TO  THE  SALE  OF  the  San  Mateo 
Times,  three  excellent  professionals 
now  find  themselves  looking  for  new 
positions.  GOOD  NEWS  has  been 
asked  to  assist  in  their  outplacement. 

PUBLISHER;  Twenty  years  of  manage¬ 
ment  experience  in  the  daily  newspa¬ 
per  field.  Law  Degree.  Thirteen  years 
with  Gannett  in  progressively  more 
responsible  positions.  Fourteen  years 
as  a  publisher.  All  throughout  his 
career,  this  individual  has  exhibited 
one  major  strength;  he  went  out  of  his 

nto  hire  the  strongest  and  best  can- 
ites  for  each  and  every  position; 
and  then  he  let  them  manage.  This  is  a 
publisher  who  is  team  oriented. 

ADVERTISING  DIRECTOR:  Sixteen 
years  of  newspaper  experience,  with 
over  ten  years  of  those  in  manage¬ 
ment,  Trained  by  Gannett.  In  fact,  he 
was  promoted  and  relocated  three 
times  by  them.  He  has  both  retail  and 
classified  experience.  In  each  of  his 
positions  he  has  met  or  exceeded 
annual  goals.  This  is  an  individual  who 
has  exhibited  both  management  and 
marketing  skills  throughout  his  career. 
He  has  managed  staffs  in  excess  of 
thirty  in  both  union  and  non-union 
environments.  Definitely  an  ad  director 
who  is  driven  by  success. 

EDITOR:  If  you  are  looking  for 
someone  with  excellent  management 
skills,  newsroom  judgment  ancT heavy 
community  involvement,  then  this  is 
your  new  editor.  He  has  over  eighteen 
years  of  experience,  with  twelve  of 
those  in  management.  He  is  both  a 
writer  and  an  editor.  Both  his  columns 
and  his  newspapers  have  won 
numerous  awards.  Supervised  both 
union  and  non-union  staffs.  Managed 
budgets  in  excess  of  two  million. 

All  of  the  above  three  professional  peo¬ 
ple  ore  available  immediately  for 
interviews.  If  you  are  interested  in  leam- 
ing  more  about  these  individuals,  then 
please  contact  GOOD  NEWS.  Please 
understand  that  the  owner  of  The  Times 
has  poid  our  fee;  therefore,  if  you  hire 
an^  of  these  people,  there  will  be  NO 

GOOD  NEWS 
Suite  245  North 
Alpine  Centre 
Bettendorf,  lA  52722 
Phone  No.  (319)359-4877 
FAX  No.  (319)  359-8539 
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Developing  And  Nurturing 
Statehouse  Sources 


Familiarity  MAY  BREED 
contempt  in  social  relation¬ 
ships,  as  the  old  bromide  says, 
but  in  Statehouse  reporting,  it 
is  absolutely  essenti^. 

There  is  no  substitute  for  knowing 
your  news  sources,  and  making  sure 
they  know  you.  People  who  haven’t 
seen  you  or  talked  to  you  on  the  tele¬ 
phone  aren’t  likely  to  volunteer  much, 
and  they  may  not  even  answer  your 
questions. 

So,  get  to  know  your  sources  —  in 
the  legislature,  in  the  administration,  in 
the  courts  and  in  the  agencies. 

This  doesn’t  necessari¬ 
ly  mean  on  a  personal 
level  and,  in  my  case,  it 
has  very  rarely  been  on 
a  social  level. 

I  gave  up  long  ago  vis¬ 
iting  legislative  watering 
holes  seeking  “inside” 
information. 

I  learned  while  cover¬ 
ing  my  first  session  35 
years  ago  in  South 
Dakota  that  schmoozing  with  drinking 
legislators  was  not  a  very  productive 
way  to  spend  my  time.The  veteran  cor¬ 
respondent  I  worked  for  did  it  —  in 
spades. 

But  in  the  60-day  session,  I  don’t 
recall  him  coming  up  with  a  single 
stor>’  that  his  two  staffers  didn’t  already 
know  about.That’s  an  inefficient  way  to 
invest  your  time.You  can  learn  just  as 
much  from  your  sources  in  the 
Statehouse  hallways  in  broad  daylight. 

In  addition,  information  from  that 
kind  of  legislator  can  be  dangerous. 
Years  ago,  the  president  of  our  Senate 
told  me  —  just  after  he  returned  from  a 
three-  or  four-drink  lunch  —  what  he 
insisted  was  contained  in  a  controver¬ 
sial  report.  He  didn’t  have  a  copy  of  it, 
and  I  could  not  confirm  his  summary 


Ferguson  is  a  35-year  Associated  Press 
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with  any  other  source,  so  I  did  no  story. 
Tlimed  out  his  recollection  of  what  he 
thought  he  had  seen  in  the  report  was 
wrong. 

Which  leads  to  another  principle: 

Learn  whom  you  can  trust,  and  NOT 
by  trial  and  error.  Just  follow  the  basic 
Associated  Press  principle  that  we  use 
no  information  unless  we  know  it  is 
accurate.That  means  checking  several 
sources  unless  it  is  a  copy  of  a  bill, 
report,  audit,  or  whatever,  that  you  have 
in  hand. 

I  have  always  maintained  enough  of 
an  arm’s  length  relationship  so  that 
when  I’m  working, 
people  know  it’s  all 
business.  You  can  be 
friends  with  news 
sources,  as  long  as  they 
know  you  are  a 
reporter  first.  Be  friend¬ 
ly,  but  remember  these 
are  news  sources,  not 
buddies. 

Respect  is  the  key 
word  hereiYou  respect 
them  as  a  source  that  you  need  to  do 
your  work;  they  respect  you  as  a 
reporter  whose  goal  is  to  report  the 
news  as  completely  and  accurately  as 
possible,  without  favoritism  toward 
them  or  their  political  party  or  their 
friends. 

Reputation  is  important.  You  develop 
a  mutual  trust  because  the  source 
knows  you’ll  report  what  he  or  she  tells 
you  accurately,  without  embellishment. 
You’re  not  chummy,  you’re  not  arro¬ 
gant.  You  are  a  reporter  doing  your  job. 
You  should  be  straightforward,  but  not 
confrontational. 

There  is  one  big  caution:  going  off 
the  record. 

It’s  touchy  and  it  can  be  dangerous.  A 
reporter  can  disarm  himself  in  a  wink 
by  too  quickly  agreeing  to  go  “off  the 
record.”You’ve  got  to  make  the  source 
aware,  eariy  on,  that  off  the  record  is  a 
possibility  when  it  relates  to  extremely 
confidential  information  and  is  a  neces¬ 
sary  background  tool. 

But  you  also  must  let  the  source 
know  up  front  that  if  you  discover  the 
same  information  elsewhere,  you’re 


going  to  use  it  —  and  the  source  has  to 
know  you  weU  enough  to  be  convinced 
that  you  DID  learn  it  elsewhere  and 
didn’t  bum  him  or  her. 

The  prime  legislative  sources,  of 
course,  are  the  leaders,  because  they 
have  the  power  to  set  the  agenda  and 
what  they  say  is  going  to  happ>en  to  a 
bill  is  more  important  than  the  fresh¬ 
man  legislator  who  sponsored  it.  But 
don’t  neglect  the  rank  and  file.Their 
opinions  are  important;  they  give  bal¬ 
ance  and  depth  to  a  story  and  they  can 
often  provide  insight  or  color  leaders 
do  not.  And,  they  are  flattered  to  be 
asked. 

Most  AP  Statehouse  reporters  wind 
up  on  a  first-name  basis  with  their  gov¬ 
ernor  and  other  elected  officials. 
However,  these  sources  rarely  play 
favorites  and  most  information  you’re 
going  to  get  from  them,  everybody  else 
will  have,  too.  But  impromptu  inter¬ 
views  at  chance  Statehouse  encounters 
have  provided  many  an  AP  beat  over 
the  years. 

Key  people  in  state  agencies  are  cabi¬ 
net  secretaries  and  their  aides.  Some 
never  see  a  reporter  unless  there  is  con¬ 
troversy  or  scandal. Your  revenue,  wel¬ 
fare,  transportation  and  administration 
agencies  are  among  the  more  impor¬ 
tant.  When  you’re  not  in  session  and 
have  a  little  time,  drop  by  to  see  them 
once  in  a  while.  It’ll  help  you  get 
through  to  talk  to  them  when  news  is 
made  by  their  agencies. 

The  courts  are  a  different  matter. 
You’re  not  likely  to  get  tips  or  inside 
information  from  judges.They  don’t 
work  that  way.  But  I’ve  been  on  a  first- 
name  basis  with  most  of  our  federal 
and  state  appellate  judges  over  the 
years,  and  it’s  amazing  how  much  more 
cooperative  their  clerks  are  in  helping 
you  get  copies  of  opinions  and  briefs  if 
they  know  you  know  the  bosses. 

Each  of  us  has  to  develop  his  or  her 
approach  to  establishing  relationships 
with  news  sources.  But  friendliness, 
competence  and  honesty  will  go  far  in 
gaining  the  respect  of  sources,  and  that 
is  the  bottom  line. 

If  they  respect  you,  they’ll  talk  to 
you;  if  they  mistrust  you,  they  won’t. 


There  is  no 
sub  si  it  tile  for 
knoivin^  your 
neii’s  sources, 
and  niakin}>  sure 
they  know  you 
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•  Several  newspapers  are  experimenting  with 
e-mail  editions,  in  addition  to  operating  Web  sites. 

Among  them  are  the  Anchorage  Daily  News  and  the 
Christian  Science  Monitor.  The  latest  startup  of  a  text- 
only,  e-mail  newspaper  edition  is  the  Irish  Times.  What 
is  the  cost  to  subscribe?  What  do  you  get  for  your 
money?  What  are  the  limits  of  e-mail  publishing? 

•  Online  newspaper  publishers  need  to  recognize 
that  entertainm.ent  listing  services  are  coming.  In 
the  next  year  or  two,  they  will  likely  target  the 
largest  U.S.  cities,  with  smaller  markets  to  follow. 

If  you’re  a  newspaper  publisher  trying  to  grab  hold 
of  online  opportunities  in  your  local  market,  you  must 
check  out  Metrobeat,  described  as  “the  most  compre¬ 
hensive  guide  —  either  online  or  in  print  —  to  entertain¬ 
ment,  cultural  and  sporting  events  in  New  York  City.” 

•  Temple  News,  the  student-run  daily  newspaper  of 
Temple  University  in  Philadelphia,  is  now  appearing 
daily  on  the  World  Wide  Web,  while  its  print  edition 
is  being  scaled  back. 

Is  this  the  beginning  of  a  trend  or  just  an  isolated 
incident? 

•  Macri  Puricelli,  a  newspaper  reporter  in  Venice, 
Italy,  is  creating  a  Web  site  for  women  journalists 
who  want  to  discuss  all  aspects  of  online  journal¬ 
ism. 

What  are  some  of  the  other  interesting  new  media 
resources  introduced  recently  on  the  Web? 

•  The  Editor  &  Publisher  Online  Newspapers 
Services  Resource  Directory  is  in  the  process  of 
being  revamped.  In  addition  to  providing  more 
data  about  each  online  newspaper  service. 


advanced  searching  and  agenting  capabilities  will 
be  added  to  the  site.  The  directory  will  be  tied  to 
the  Editor  &  Publisher  Members  Network. 

•  The  current  number  of  online  news  services  can 
be  found  on  the  E&P  Online  Newspaper  Services 
Resource  Directory,  maintained  by  Steve  Outing  of 
Planetary  News  and  the  Editor  &  Publisher 
Research  Department. 

•  Complete  details  about  these  news  items  and 
more  can  be  found  this  week  on  Editor  &  Publisher 
Interactive,  http://www.mediainfo.com 


COOL  SITE  OF  THE  WEEK 
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This  week’s  cool  site  is  the  Electronic  Telegraph 
(http://www.telegraph.co.uk),  the  news  service  from  The 
Telegraph  in  London,  England.  It  features  free  archives, 
national/intemational  news,  sports  and  a  classified  mar¬ 
ketplace  featuring  Job  listings,  real  estate,  a  business-to- 
business  directory  and  the  approved  used  cars  directory. 

The  Electronic  Telegraph  is  chock  full  of  information 
anyone  can  find  useful  and  enlightening.  Those  interested 
in  British  news  and  issues  may  want  to  bookmark  this  site 
for  easy  access. 
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